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“ Everything for Lithography” 





32-34 Greene Street New York 13.N.Y. 


The Senefelder Company, Ine. . 
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. . « Complete Stocks 








of Lithographic Equipment and Supplies 


Carried in All Our Branches... Call Now! 








ROBERTS, & PORTER 


General Offices: 555 West Adams St. CHICAGO 
NEW YORK CLEVELAND 
622-626 Greenwich * 1825 East 18th St. 


BOSTON DETROIT SAN FRANCISCO 
88 Brood St. 1025 Brush St. 1185 Howard St 


CINCINNATI BALTIMORE PHILADELPHIA 
229 E. 6th St. 5 South Gay St 1205 Hamilton St. 


KANSAS CITY LOS ANGELES SEATTLE 
1434 Wyendotte St. 344 N. Verment Ave. 119 Jackson St. 


ALL ORDERS SHIPPED FROM THE R&P OFFICE NEAREST TO DESTINATION 





Do you know 
the background 


wae a Otosetter 


One of the first attempts to devise a photographic typesetting machine 
was made by Eugene Porzolt of Budapest, Hungary, in 1894. Little 
progress was made, however, until Intertype management and 
engineers recognized the importance of a circulating matrix bearing 
a photographic negative character. 





First ° 1936 


full-scale research project was launched based upon this entirely new 
concept. Intertype engineers began development. 





First ° 1946 


Fotosetter installed in the United States Government Printing Office 
for exhaustive field tests. 





First ° 1949 


successful commercial installation of an Intertype Fotosetter in a 
nationally known lithographic concern. 





and Today... 


The Intertype Fotosetter is still the only photographic typesetting 
machine in actual daily commercial use, not only in the continental 
United States but in many foreign countries. 


If it isn’t made by Intertype, it isn’t a Fotosetter 


360 Furman Street, Brooklyn 1, N. Y., Chicago, San Francisco, 
Los Angeles, New Orleans, Boston ¢ In Canada: Toronto Type 
Foundry Co., Ltd., Toronto, Montreal, Winnipeg, Vancouver, Halifax 


Intertype Corporation > ! 


Potosetter is a registered trademark © Set in Century Schoolbook and Futura Extrabold 
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Miracles in metals set the pace for better living 


Striking new developments and caastantly improved 
techniques in the metals industries of America have 
made living today safer, easier and more comfortable 
for all. And in metals, as in so many other progressive 
industries, sales messages find their finest, most effec- 
tive expression on Oxford quality papers. Oxford 
grades are fit foundation for pages that sell. 


xford Papers 
dp Build Calls 


OXFORD PAPER COMPANY, 230 Park Ave., New York 17,N.¥. « OXFORD MIAMI PAPER COMPANY, 35 Fast Wacker Drive, Chicago 1, Ill. 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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Tune up your presses with the rollers and blankets designed to 
harmonize with your needs. Tailor-made to your own specifica- 
tions, and developed in collaboration with leading press and ink 
manufacturers—these accessories and your equipment were 
meant to “‘make beautiful music together’. Specify MERCURY 
Rollers and Blankets every time. 


RaPiD ROLLER Co. 


FEDERAL AT 26TH ST. + CHICAGO 16, ILLINOIS 
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GEVAERT CELEBRATES ITS 60TH YEAR 
SUPPLYING THE WORLD-WIDE MARKET 
OF GRAPHIC ARTS REQUIREMENTS. 


PANCHROMATIC PLATES 


Rapid Process Extra Panchro 
P2\Pan), Clear and Matt 


NON-PANCHROMATIC VARIETIES 


Litholine Ortho Plates Standard, .130 and .190 Gila 
Litholine Ortho Film ‘‘2 005" Safety Base 
Litholine Ortho Film “3 003"' Safety Base 
Litholine Ortho Stripping Film ‘2 005" Safety Base 
Litholine Ortho T' Paper ‘Translucent Base 

Process Extra Ortho Plates Standard, .130 Glass 
Proce Extra Ortho Film 007" Safety Base 
Normal Film .007'' Safety Base 


THIN BASE FILM FOR MASKING 


Contrast 3" (Commercial Type Emulsion 
Dipos 3” (Dia-Positive Film) Contact and Rapid 
Litholine Ortho ‘3 


PIGMENT PAPER FOR PHOTOGRAVURE AND SILK SCREEN 


N Normal 
V Vigorous 


For additional information covering these products consult 
your Gevaert dealer, or write to the nearest Gevaert branch 


THE GEVAERT COMPANY OF AMERICA, INC. 


321 WEST 54TH ST. 150 N. WACKER DR. 6370 SANTA MONICA BLVD. 
NEW YORK 19, N.Y CHICAGO 6, ILLINOIS LOS ANGELES 38, CALIFORNIA 
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FITCHBURG 


FITCHBURG MaSS. 











Established in 1861 value-wise it tops all others. 


Fitchburg Paper Company 


MILLS AND MAIN OFFICE: FITCHBURG, MASS. * NEW YORK OFFICE: 250 PARK AVE,, N. Y., 17 





FITCHBURG 
VELLUM , 


a 
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The newest of Fitechburg’s fine papers for 
lithographing is FITCHBURG VELLUM. All the 
characteristics that make paper outstanding are pres- 
ent in this brilliant white sheet. It offers unexcelled 
printability and trouble-free press performance. 


Quality-wise it is among the country’s top sheets and 


Write to the mill for complete 
information, sample sheets and 
reference to local distributors. 


Office for Distributor Sales, 3rd National Bank Bldg., Springfield, Mass. 








LAC\INO DAI ITLIENO DO DLI* S ¢ 
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Find out 
K why the Lithoprint is a 


sure-fire hit on short runs 


2K why the Lithoprint is the 
best bet for business 


and advertising printing 





K why the Lithoprint will 
help keep printing where 


it belongs 


Sheet Size 14x20” 
Design Size 13x17 '4” 


Speeds up to 5000 : f 
Investigate the quality, 


versatility and 

hes i 
productivity of the 
Lithoprint. ‘Then invest 
your ‘small offset’ dollars 
in this sensibly priced 
equipment designed 
for economical production 


of short run work. 


MIEHLE 


PRINTING PRESS 


& MANUFACTURING CO. 


Chicago 8, Iilinois 


The Miehle - Leader among the world's manufacturers of fine printing equipment. 


SOD uh Sw 
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for fine color lithography...look first at 


Nekoosa Offset has the uniformity, level surface 

and ‘‘no pick’’ qualities needed to produce 

fine color lithography. It also has exceptional 

dimensional stability—a ‘‘must’’ for accurate register 

and faithful halftone reproduction. Ask your 

Nekoosa paper merchant for Nekoosa Offset—basis BIOINI® 
50, 60, 70, 80 and 100—other weights on special OYNGS 
order. Nekoosa-Edwards Paper Company, MADE INU SA 


Port Edwards, Wisconsin 
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Youll get more accurate color separation 
with Ansco Reprolith Pan Film 


You'll find the accuracy of the line and half- In addition, its high speed permits shorter 
tone separations made in your shop will im- exposures, with or without filters. Steep gra- 
prove when you use Ansco Reprolith Pan dation and high resolving power are addition- 
Film. al advantages of Ansco Reprolith Pan that 
Its full panchromatic sensitivity is especially will help your workers do a better job. Ask 
balanced for the most exact color response. your Ansco representative for full details. 


Ansco 


Binghamton, N. Y. A Division of General Aniline & Film Corp. “From Research to Reality.” 


INTHE GRAPHIC FIELD rrs ANSCO 
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brief case... 


for getting better acquainted 


with this offset specialist 


Aq 
ah 
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MODERN LITHOGRAPHY, ! 


Your ATF representative knows offset from platemaking to 
finished job. It figures—his company’s line of presses run 
from a 14x 20 Chief, through the 14-press Mann line, up to 
the giant web-fed Webendorfers. 

If you are planning to get into offset, or to expand your 
present offset produc tion facilities from duplicators, the ATF 
representi itive is an ideal man to have in on your production 
equipment discussions. He can offer you simple plate- -making 
equipment and presses, such as the ¢ thief 20, in the size range 
needed to improve your productive capacity. 

If you are a printer planning a further step in offset, your 
ATF representative can tell you about our outstanding camera 
and advanced plate-making equipment as well as high pro- 
duction Chief, Mann, and Web-fed offset presses listed below. 

With this complete line of products to sell (letterpress, too, 
incidentally), the man from ATF can give you a sound recom- 
mendation when it comes to picking equipment that best fits 
your operation. 

Makes a good deal of sense to call on him, doesn’t it? It 
makes even more when you take a closer look at his line-up 
of ATF offset presses waiting for you on the following pages. 
AMERICAN TYPE FOUNDERS, a subsidiary of Daystrom, 
Inc., 200 Elmora Avenue, Elizabeth, New Jersey. 


OFFSET PRESSES —ATF Chiefs 14 x 20 to 22 x 29-ATF Mann 22 x 34 
to 42 x 65, one- and two-color. Also 38 x 53 Perfector. ATF Web-fed 
Webendorfer (Business Form, Publication, Webcolor, and Specialty 


presses, size to order). 


PLATEMAKING EQUIPMENT—ATF Contact Printing Frame + Cool-top 
Layout Table - Film Developing Trough - Plate Developing Trough - 
Plate Whirler - Rubbing-up Table - Vacuum Printing Frame. 


24 


OTHER EQUIPMENT —ATF Process Camera, 24 x 24+ Douthitt Photo- 
mechanical Equipment - Hadego Photo Compositor + Kenro Camera 
- Flo-Mix Dry Powder (non-offset) Gun +» Bindery Equipment. 

48 


BETTER, MORE PROFITABLE PRINTING FROM 
THE WIDEST LINE OF PROCESSES 


Gravure...Letterpress...0ffset 








That figure comes straight from Les Gaupp, President of 
Advertisers Associates, a Pittsburgh duplicator shop which 
recently switched from duplicators to ATF Chief 22's. 

Here's how AA “improved quality 50% and service 
20°%.” In "52, this Pittsburgh direct-mail house added a 
rebuile ATF Chief offset press to their line-up of three 
duplicating machines. A year's experience with the Chief 
sold them on the advantages of a“ real” press. Only question 
was which press to buy. 

Deciding factor turned out to be the quick makeready 
and uncomplicated operation of the Chief. In July "53, they 


How direct-mail house improved printing quality 50% 


traded in the rebuilt machine on a new 174 x 2214 Chief 
22. Only two months later, they added another Chief. 


“They really put through a lot of paper — 20,000 to 
28,000 impressions a day,” Mr. Gaupp says. “The larger 
Chiefs give us better coverage and let us run larger forms. 
And with two machines we don’t have to break up our 
runs. These two are real profit producers.” 

Full details on the Chief 20 and 22 are yours in new ATF 
folders. Write for them today. American Type Founders, 
a subsidiary of Daystrom, Inc., 200 Elmora Avenue, Eliza- 


beth, N. J. 





Better, More Profitable Printing from the Widest Line of Processes 
GRAVURE...LETTERPRESS...OFFSET 



































LASKY COMPANY’S SECOND 2-COLOR MANN gets ready to go to 
work as press foreman, Charles Wheeler, sets up for a job on it. 


“Our [st Mann press sold us our 2nd” 


ghosting or fade-out,” he states. And he goes on 


“We were a little nervous about our first 2-color 
Mann,” Saul Lasky of Newark, New Jersey's Lasky 
Company admits, “but it took only one year’s ex- 
perience with our Mann to convince us we made 
a good move, 

“It earned money for us, boosted production, 
and gave us uniformly high-quality presswork. So 
the decision to install our second Mann came a 
lot easier.” 

And Charles Wheeler, Lasky’s press foreman, 
is even more specific about the job the new Manns 
are doing.” The ink distribution lets you print solids 
as easily as a few lines of type without streaks, 


~ 


} BETTER, MORE PROFITABLE 


es PRINTING FROM THE 
eyirip WIDEST LIME OF PROCESSES 


to say: 

“We're sure of perfect register at any speed 
on the Mann there's no transfer of the sheet be- 
tween colors. And you can back up jobs faster 
with no register cams to mark up the face of the 
sheet.” 

For facts on Mann features, check your ATF 
representative. Or write for the latest folder “Off- 
set Unlimited” covering all sizes of Mann 1-color, 
2-color and Perfector presses. American Type 
Founders, a subsidiary of Daystrom, Inc., 200 


Elmora Avenue, Elizabeth, New Jersey. 
MA.2 


Gravure...Letterpress...Offset 





and you can prove it 


with the FOX RIVER 


eye test kit 


Show your customers and prospects (and yourself!) how much 
better their letterheads and envelopes will look when YOU print 
them on Fox River Bond. The Eye Test Kit lets you make the 
forceful, convenient demonstration which proves that Fox River 
paper, like your printing, is the FINEST! 


Where your printing calls for other grades, remember these complementary papers 


FOX RIVER OPAQUE © FOX RIVER LEDGER 
FOX RIVER ONION SKIN * FOX RIVER OPAQUE ONION SKIN 


eters = caile 


FOX RIVER PAPER CORPORATION Appleton, Wisconsin <—j<$——~ 
Sk 


If you have mis- 
placed, or did not 
receive your Eye 
Test Kit... call 
your Fox River 
merchant, or write 
to the mill. 


Pre 
n... 





There Really 1S a Difference 


in arc lamps... a world of difference 


..» alone give you all these features, 
advantages, values: 


Models for all photo-mechanical reproduction processes —for 
saving money on every job while making it easier. 

Cut plate-making exposure time in half. You'll be amazed at 
the time these lamps will save—that’s why they quickly pay 
for themselves and then go on to earn big dividends for you. 
Uniform coverage of large areas. 

Constant color temperatures. 

Eliminate illumination variables in accurate control of 
densities, regardless of line voltage variations. 





e Sharper reproduction. 

Eliminate dot undercutting. 

Power to punch through dense Kodachromes. 
We're sure you'll junk your present lamps when you see the 
Grafare! Impressive comparative tests best demonstrate their 
superiority. Compare all makes. After all arguments are ex- 
hausted and performance becomes the deciding factor, we'll 
bet you buy Grafare. Their performance spoils you for any other 
lamps; own them once and you'll never bu another make. 
That's why thousands have switched to Grafarcs. They know 
that for many years of DEPENDABLE service nothing takes 
their place. You simply can’t do better! 
You'll be convinced if you ask others what they think of Strong 
lamps. Take it from those who know. There are enthusiastic 
set owners everywhere. Or, better yet, arrange for a demonstration 


othe amazing new, low-cost Chal- by your dealer. 

lenger Camera Arc Lamp. A vertical trim 

lamp which burns at 75 amperes and 23 

volts at the arc. The transformer is of the 

isolated secondary type, providing complete 

protection from shock to the operator. Light T T TR 

in weight. Readily mounted on the lamp HF § RONG FLEC IC CORP. 
support arms of any camera. 17 CITY PARK AVENUE TOLEDO 2, OHIO 
When you have Strong lamps you can rest Please send free literature on Strong Grofarc Lamps. 

assured that you are not isolated from quick NAME 


emergency service by competent service men. 2 
They're everywhere. FIRM 


STREET 
CITY & STATE 
NAME OF SUPPLIER 


™s 


MODERN LITHOGRAPHY, November, 1954 


sin 





NOW—A WASH-UP SOLVENT 
THAT DOES IN ONE STEP 
WHAT OTHER SOLVENTS DID IN 3. 


a 
— SOA Now you can have the ultimate—a 
vy IN newly-developed formula that cleans 
‘i rollers faster, safer, better than 


any former solvent (or combination) 


For 21% years, our laboratories at Knox Soap 
Company searched for the answer. Now we 
have it — the ultimate in cleaning solvents 
that the Printing Industry has waited for — 
Little Benjy 1-Step Wash-Up Solvent. 








Try Little Benjy. Note its safe, speedy, 
thorough action. See how it can save time and 
money for you. Once you have, we're certain 
you'll never want to go back to old-fashioned 
solvents. 


CLEANING LOOK AT THESE ADVANTAGES 


LITHOGRAPH 


ROLLERS Average wash-up time 3-10 minutes 


One solvent instead of 3 — cuts costs 75%, 
reduces storage space 

Cleans 70% better (based on actual 
laboratory tests) 

Will not damage plates 

Will not scale rollers 


Leayes no greasy residue, no unpleasant 
odor 


Non-toxic for all practical purposes 


High flash point meets safety requirement: 
of every city in the U.S. (Tagliabue open 
cup flash point, modified to meet require- 
ments of Central Testing Laboratory, City 


of New York — 152° F.) 














GET YOUR FREE SAMPLE NOW 


Prove to yourself that this new se solvent is the 
ultimate formula you've been looking for. Write to us 
for generous trial sample of Little Benjy now. 


Ser mm aeia nae §63300-22 WEST CERMAK ROAD-CHICAGO 23, ILLINOIS, U.S.A 
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Northwest Blireed dp ers 


ALWAYS MAKE GOOD PRINTING BETTER 


THE NORTHWEST PAPER COMPANY 


CLOQUET, MINNESOTA 





The Nt west Fa er (ompany 


CLOQUET, MINNESOTA 


NORTHWEST PEDIGREED PAPERS ALWAYS MAKE GOOD PRINTING BETTER 


Northwest Bond Mountie Offset 
Northwest Ledger Mountie Text 
Northwest Mimeo Bond Mountie Book 
Northwest Duplicator Carlton Bond 
PRINTING PAPERS 
Northwest Index Bristol Carlton Ledger 
Northwest Post Card Carlton Mimeograph 
Mountie Label Carlton Duplicator 


North Star Writing Non-Fading Poster 


Nortex White 
ENVELOPE PAPERS Nortex Buff 
Carlton 


Papeteries Lining 


Drawing Gumming 


CONVERTING PAPERS 
Adding Machine Coating Raw Stock 


Register Cup Paper 


Sales Offices 
CHICAGO 6, 20 WN. Wacker Drive MINNEAPOLIS 2, Foshay Tower | ST. LOUIS 3, Shell Building 















THE 
CHARACTER 


America’s first and finest printing 





rollers of more than a century ago were 





made by SAM’L BINGHAM’S SON MEG. CO. 


Through all the changes in printing 





presses and printing inks, Bingham’s 


continuous research has maintained 





that leadership by producing 
ever finer rollers... composition, 


rubber and synthetic rubber... 





to fit every modern requirement. 






The character of leadership, in any 





field, is identified by sustained 





progress, notable achievements. 





This is why leading printers 





continue to ship their rollers to 





Bingham’s modern factories. 










the Right Roller right away 
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SAML BINGHAM'S SON MFG. CO. 


COMPOSITION... RUBBER... VULCANIZED OIL Rollers 

















THESE ARE FACTS: 


The heart of the press is the roller 
assembly. No press can be better than 
its rollers. 

When you equip your press with better 
rollers you gain more profitable ink 
distribution. 

The difference between fine rollers 
and ordinary rollers is not how they 
look to the eye, but how they perform 
on the press. 

The secret of the best rollers is in the 
experience and skill of the maker. 


Rubber rollers re-ground 
quickly and accurately 
in each of our modern 

factories— 


CHICAGO 

Home Office 
ATLANTA 
CINCINNATI 
CLEVELAND 
DALLAS 

DES MOINES 
DETROIT 
HOUSTON 
INDIANAPOLIS 
KALAMAZOO 
KANSAS CITY 
MILWAUKEE 
MINNEAPOLIS 
NASHVILLE 
OKLAHOMA CITY 
PITTSBURGH 

ST. LOUIS 
SPRINGFIELD, O. 
TAMPA, FLA, 


MANUFACTURERS OF 


PRINTERS’ ROLLERS 


2) 









Onlhy I[hree 


THREE CAP SCREWS 


The Miller Feedroll Offset Press produces quality 

printing at a high production rate which can mean high 
profits for your plant. Accurate register can be obtained at all 
speeds up to 6600 23x36 sheets per hour. Register 

is obtained quickly by moving a register bar, Sheets can be 
swung to the right or left or bowed in the center by 
adjusting only three easily accessible cap screws (see 
illustration) — a “big press” feature that minimizes down- 
time. Quality of the work may be seen by writing today 

for the new Miller E.B.CO catalog. 


MILLER PRINTING MACHINERY CO. 


1135 Reedsdale St. Pittsburgh 33, Pa. 
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There’s an AIF gravure press 
and auxiliary equipment to mee 
your every package printing nee 


If hard-to-handle stocks, difficult inks, inadequate rotogravure specialties. 
speeds, lack of auxiliary equipment, or insufficient You'll find deliveries for accurately cut squared 
quality control have raised a printing problem, you'll sheets, rewound rolls, or folded signatures as well as 
find the answer at ATF. gravure proof presses and cylinder engraving equip- 


You'll see a line of presses that will handle lam- ment. 
inated foil, glassine paper, cellophane or lightweight And your pressmen will like ATF’s virtually 
board; that will lay down one to eight colors— ink, trouble-free operation. Unique ATF-Klingrose fea- 
lacquer, varnish or metallized inks. tures (listed below) keep downtime to the minimum 
You'll choose from web widths up to 73”, speeds and enable you to turn out top-quality gravure re- 
up to 1250 ft min for the mass produetion of wrap- production every time. For further information write 
pings for bread, soap or food; labels, gift wraps, cata- American Type Founders, a subsidiary of Daystrom, 


logs, direct mail, calendars; and a wide variety of Inc., 230 E. Sandford Blvd., Mt. Vernon, N.Y. 


ATF-Klingrose gravure know-how gives you: A complete custom line of rotogravure press 
equipment: 
Pendulum -Action Impression or Two-Roller Impression 
Hydraulic Impression control Wide web, Heavy-Duty press 
Cascade Inking eliminates splashing, skips in printing Pendulum-Action press 
Pneumatically operated doctor blade pressure control Single color press for paper decorating 
Evenfiow Pumping maintains uniform color throughout L tt ' 
entien tun ow-cost two-color press 
Fast Wash-up keeps changeover time to a minimum Rotogravure cylinder proof press 
Hi-Speed Drying for each color at high press speeds Rotogravure unit for printing and coating 
Turning Bars placed between any two stations provide Sheeters, rewinders, folders and auxiliary 
flexibility equipment K.4.1 


BETTER, MORE PROFITABLE PRINTING FROM THE WIDEST LiNE OF PROCESSES 


Gravure ... Letterpress... Offset... Flexographic 


3 times our former productive capacity 
on web-fed, gravure and offset equip- 
ment now serves you in ATF’s Mount 
Vernon plant. 
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PA Gravure Press mass produces wraps for bread, soap, food and other packaged products; 
and prints labels, catalogs, direct advertising, calendars, gravure specialties. 


Rotegravure Cylinder Proef Press in standard widths of Hi-Speed Rotary Sheeter and Auxiliery Rewind delivers 
40”, 50” and 60” provides composite or progressive proofs, 15,000 accurately cut and squared sheets an hour. Folders 
shows color separation, etching, register prior to printing. and rewind deliveries are also available. 
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PRINTING PAPERS 
FEED AND PRINT 
LIKE a 





Trojan Gummed Printing Papers have the all-essential qualities 


A Complete Line of 
. necessary for profitable gummed label, seal and sticker work. They 


Gummed Printing Papers 
in Sheets and Rolls 


LABEL PAPERS 
STAMP PAPERS 
LAMINATED FOILS for specific purposes. TRoJAN Gummed Printing Papers are avail- 
LAMINATED PAPERS able in a wide variety of weights, finishes and colors . . . exactly 
LAMINATED FABRICS } : 
HEAT SEAL PAPERS the right paper for every job. 
HEAT SEAL FOILS 


are easy to handle and give fine reproduction. The Trojan line in- 
cludes papers for both letterpress and offset. They are fine name 
papers, scientifically gummed with adhesives especially developed 











Send for Sample Book Th € 


You need the Trojan Gummed _ 
Printing Paper Sample Book in » “a 
your files oan aid in estimating, eet Sone GUMME o PRODUCTS 
selling and ordering. ee 
Company 


... Specialists in the gumming of 
printing papers and sealing tapes 


Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 
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Ideal’s guide to 


more leisure- 


IDEAL ROLLER & 7 7 
MANUFACTURING CO. ,,.s 
CHICAGO 8, ILL. LONG ISLAND CITY 1, N.Y. colt 
HUNTINGTON PARK, CALIF. 
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. with this nis NEW | 


Rotogravure Press 


with Rewind Delivery 


the secret is 


CENTRALIZED CONTROL! 


UTOMATIC ENS 
‘from roll stand to delivery, hydraulically i i This precision-built complete 
constant, 


balanced tension on all points of the continuous web. rotogravure unit prints most stocks— 


~ Auromanic ELECTRONIC RUNNING-REGISTER CONTROL OR MAN- from light films to heavy, rough 
PUSH-BUTTON CONTROL.. i i 


. maintains precision printing regis- papers and board—with impression 
pressures from 0 (“‘kiss” ) contact 


to 400 Ib. per lineal inch. Precision- 
cylinders maintain, and return to, exact pre-set printing built for sensitive, delicate work, 
yet able to withstand heavy 
ired to operate press over full printing impressions, this unit will give 
ernier setting of the variable speed pull tension con- more-than-satisfactory service for 
years with practically no 
: maintenance. It will maintain 
accurate register and fidelity of 
reproduction—even with heaviest 
production schedules. 


FULLY-AUTOMATIC RUNNING CONTROLS 

PLUS ALL THESE QUALITY FEATURES: 

¢ Heavy duty unit drives maintain register with 
minimum control. 

¢ Full retention of all tonal qualities in printing 
cylinder insured by full-range doctor blade 
adjustment, sensitive hydraulic impression 
adjustment, and uniform inking in the first 
quadrant of printing cylinder with secondary 
inking. 

* Individual color unit dryers provide maxi- 
mum area of web under dryers with minimum 
web leads. 

¢ All printing units readily converted to back 
printing without turning bars. 

¢ Equipment explosion-proof wired. 


Write today for catalog of Champlain press equipment 
and full information on NEW Chemplein Rotogravure 
Champlain manufactures a complete line of roll-fed roto- Presses with Rewind Delivery. Ch Company, Inc., 
gravure, flexographic, letter press, cutting and creasing and 88 Llewellyn Avenue, Bloomfield, N. J. Chicago office: 


allied equipment for packaging and specialty printing. 520 N. Michigan Avenue, Chicago 11, Ill. @ 2200 
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MAKES A 


HALE 


OF A DIFFERENCE 


SCRATCH RESISTANT* 


Add this remarkable ink conditioner to your 
regular letterpress or litho inks for a really unique 
thrill in fine reproduction! Homogenized GLAZCOTE 
makes all inks tougher, glossier, and highly resistant 
to scratches. Practically mixes itself 


OVERPRINT VARNISH 
The ideal ‘Finish’ for every fine job 
Use 20/20 “You can SEE the 
difference.” It's moisture, heat and 


scratch-resistant as well as acid- 
alkali proof. 20/20 is high 
gloss, non-yellowing and remains 
white over long heat range 
perfect for heat- 
activated label adhesives 


WRITE TODAY for your | Proved dependable and economical in — 


money-back guarantee 


payee leading litho plants for more than a decade 
: hag too will find it profitable to standardize 


1 Schultz Chemicals for all your deep ech 4 
rements. 
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CIRCLE BAR LAZY S BAR X 3M BRAND 





Which brand will rope in new profits for you? 


5 HERE IT 1S—the famous brand that identify every piece of work turned out with 
(QM) appears on every “3M” Photo-Offset “3M” Plates; no wonder they’re the biggest 
= Plate. It’s your guide to faster,more __ sellers in the world! 
economical printing» with the famous offset The big greeting-card season is coming up 
plate that assures 300-line screen quality. get ready to turn out quality work fast... 
Richer colors, deeper blacks, smoother solids —_ with ““3M”’ Photo-Offset Plates! 










UNAFFECTED BY TEMPERATURE and DEEP-ETCH QUALITY from a surface- DELETIONS AND ALTERATIONS are 
humidity—and they won't oxidize on coated plate; grainless aluminum makes easy; and every plate delivers perfect 
the press! the difference! re-runs. 















IT'S THE ONLY BRANDED PHOTO- FREE PRINT for your den or office! ‘“‘In the Sights,” 
OFFSET PLATE ON THE MARKET! original watercolor of Western Antelope printed en- 








P Look for this trademark—it identi- tirely from “3M” Plates. A big 16” x 21", ready to 
fies the perfect plate for perfect frame. Free—just write Dept. ML-114. 
printing. 






Either of these marks ( QJM) (_- _) identifies the 3M BRAND 


3M Photo-Offset Plates 


World’s largest-selling Sensitized Aluminum Photo-Offset Plates 


Made in U.S.A. by MINNESOTA MINING AND MFG. CO., St. Paul 6, Minn. —also makers of “Spherekote’’ Brand fies 
Tympan Covers and Frisket Papers, “‘Scotchlite’’ Reflective Sheeting, ‘Scotch’ Brand Pressure-Sensitive Tapes Fd % 







“Scotch” Brand Magnetic Tape, “Underseal’’ Rubberized Coating, ““Safety-Walk’’ Non-slip Surfacing, “3M” Abra- % 
sives, "3M" Adhesives. General Export: 122 FE. 42nd St., New York 17, N. Y. In Canada: London, Ont., Can. 
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“We're sold on Du Pont 
‘Photolith’ because it’s easy to 


handle and gives crisp, firm dots, 


says Mr. Louis Buzun, 
co-owner of Grand Photo-Litho Service, 


Los Angeles, California 


Camerman Bob Hahn, using squeegee on ‘'Photo- 
lith’ negative. Durable "Photolith" makes possible 
“hurry-up" developing, washing, squeegeeing 


and etching without damage to negative. 


ve 
- 


a 
<P 


> —_ 


L. E. Slim” Hilliard (center), Du Pont representa- 
tive, discussing “Photolith” with Mr. and Mrs. 


Lovis Buzun. 


Lovis Buzun, dot-etching a “Photolith” negative. Mr. Buzun says that with “Photolith” 
he gets cleaner, more faithful reproduction, especially in making half-tone negatives 


from four-color separations. 


Specialists in plates and negatives 
know the importance of fine litho- 
graphic film. That’s why Louis Buzun 
and his wife, Frances, owners and 
operators of Grand Photo-Litho Serv- 
ice in Los Angeles, California, use 
Du Pont “Photolith” lithographic 
film exclusively. 

“We've found that Du Pont 
‘Photolith’ eliminates trouble in the 
camera, at the layout table, and in the 
darkroom,” Mr. Buzun commented. 
“We've always used it because we 
like its wide latitude and the excep- 
tional hardness and crispness of its 
dot structure. As plate and negative 
specialists, we must know just what 
the end product will be on some very 
tricky litho jobs. With ‘Photolith,’ 
we do know. 

“*Photolith’ film has helped us 
keep established customers and gain 
new ones. Its consistent emulsion and 
continuous tone qualities take much 
of the worry out of negative making. 
And ‘Photolith’ is tough... which 


means you can do hurry-up jobs with- 
out fear of damaging your negatives.” 

Though a young organization, 
Photo-Litho Service already has es- 
tablished an excellent reputation in 
the field. The Buzuns say that 
“Photolith” was an important factor 
in this success. ‘“‘And ‘Slim’ Hilliard, 
our Du Pont representative, is always 
available when we need help, advice 
or instruction,” Mr. Buzun added. 

If you’re not already using Du Pont 
“Photolith” lithographic film in your 
plant...try it soon. You'll like 
“Photolith’...and the consistently 
good results it provides. For detailed 
information, write: E. I. du Pont de 
Nemours & Co. (Inc.), Photo Prod- 
ucts Dept., Wilmington 98, Delaware. 
In Canada: Du Pont Company of 


Canada Limited, Montreal. 


REG. U. 5. PaT.OFf 


BETTER THINGS FOR GETTER LIVING .. THROUGH CHEMISTRY 


SPECIFY ov rome “PHOTOLITH trtHocrapmic rum 








A PACKAGE is an advertisement, equal in im- 
pact and circulation to full color pages in top con- 
sumer magazines. This concept of packaging was 
set forth at the Packaging Institute’s annual forum 
in New York last month. William Banks of The Lord 
Baltimore Press, carrying the ball for offset lith- 
ography in a printing panel discussion, cited a na- 
tionally distributed food product as an example. 
Exposed surfaces of the package total 150 square 
inches, slightly more than the area of a full page in 
Life. The manufacturer sells 70 million packages 
a year. This can be called the “circulation” of his 
advertisement, at point of sale. A full color page in 
Life costs $29,000 for one issue with a circulation 
of about 5,400,000, Following this line of reason- 
ing, he pointed out that the food manufacturer's 
box is equal to a full page once a month, which 
would would have a price tag of about $350,000 a 
year, 

“This recognition of package space as a valuable 
advertising medium has largely torpedoed ‘sacred 
cow’ thinking about package changes. No longet 
are merchandisers afraid to redesign. In many 
cases, they rely on frequent redesign and flexibility 
to stimulate sales,” he declared. 

He went on to say that offset lithography can re- 
produce beautiful color work on folding boxes and 
labels; it competes successfully with other proc- 
esses for economy, and generally surpasses other 


processes in quality. 


Aw speaking of packages, probably few of us 


ever stop to wonder how many packages are pro- 


duced. This question was answered by William C. 
Stolk, president of American Can Company. More 
than 300 billion packages of all types are used in 
America alone each year, he reported. (That's 300,- 
000,000,000 ) 
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Needless to say, most of these are processed on 
presses of one kind or another, and are bulking 
larger and larger in the offset picture year after 
year, 

Mr. Stolk mentioned research being carried on 
in many organizations to improve present packag- 
ing materials and to find new materials as yet un- 
known. This work, for the progress of the industry, 
and for the ultimate benefit of the consumer, will 
lead to continued expansion and growth, he de- 
clared. Fast-growing population, increasing appre- 
ciation by the public of the advantages of packag- 
ing, the countless new products being announced 
continually ... all these factors assure a bright fu- 
ture for this industry, he assured the packaging 


forum. 


 — WEEK is shaping up to be bigger 
and better than ever, come January 16, Over LOO 
cities in the United States and Canada will put on 
observances of one kind or another during that 
week, 

Lithographed and printed publicity is already 
moving in large quantities to local chairmen and 
sponsoring groups, and dinners, open houses, tours, 
displays, and many other functions are being 
hooked. Sparking this big public relations project, 
as usual, is the International Association of Print- 
ing House Craftsmen, and supplies and informa- 
tion are available from the association’s offices at 
307 E. Fourth St., Cincinnati 2, Ohio. 

Lithographers in the past have reaped valuable 
publicity by arranging tours of their plants, hold- 
ing open houses, arranging displays of the offset 
process in their windows or in downtown locations, 
and by other means. It’s worth considering, and 
there’s not much time to lose in getting under way. 
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Honolulu Lithograph Co. 


Runs Integrated Plant 








ONOLULU $ Lithograph Co. in 
H the Territory of Hawaii oper 

ates a modern lithographing 
and label plant in the Pacifie which 
measures up admirably with plants 
on the U.S. mainland. Ulustrations 
on these pages show the plant as il 
is today. 

What is said to have been the 
Islands’ first offset press was installed 
in the plant of the Honolulu Star 
Bulletin in the early 1920s. This 
press, a Harris 36 x 48” single-color, 
completed its first job on February 
28. 1924. By 1926 such growth had 
occurred in the new offset) venture 
that a new building was built at 
Hotel and Punchbowl Streets, sepa 
rate from the newspaper's main plant. 

In another eight years the building 
and equipment were inadequate to 
meet the demands of the fast-growing 
pineapple industry. The Schmidt 
| ithograph Co. of San Francisco was 
invited to join the enterprise, and 
1935 a new firm was 


Honolulu 


on February |. 


Co. New building space was erected, 
and five new Harris 54” presses were 
installed one single-color and four 


two-colors. A Christensen bronzer 


was added as well as a Harris 17 x 
22” press. 

By L951 the building had to be 
enlarged again, and now the com- 
pany oceupies 36,000 square feet of 
floor area. Offices and platemaking 
departments are air conditioned. 


Paul L. 


treasurer 


Mellree, vice president, 
and yeneral manager. is 
active head of the firm, and has 
1935. He is a 


familiar figure at most U. S. con 


managed it since 
ventions of the Lithographers Na 


Assn. &*® 


























HONOLULU LITHOGRAPH CO. has brought modern litho- 


jraphing facilities to the islands. On this and the preceding 


two pages are es inside the plant. The company does 


ig and plate graining. It is 
rh » 


ywwn br 
#~ San Francisco. 
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EN FAIRLESS, chairman of 

the Board of United States 

Steel Corp.. says that between 
55 and 60¢ of his company’s sales 
dollar is spent by its purchasing 
department. However, because of the 
economics of the printing industry, 
where labor costs run to a_ higher 
proportion of total costs than in 
industry in general, somewhat less 
than 55¢ of the sales dollar is used 


for purchasing. 


lor instance, at Edward Stern we 
have found that about 40¢ of every 
dollar taken in goes out over the 
purchasing agent’s signature. This 
figure excludes major capital ex- 
pense, such as presses, cameras, and 
other equipment. The 1953 Ratio 
Study of the printing industry as a 
whole reports that 36¢ is spent for 
materials and/or outside purchases, 
and about 4¢ more goes for supplies 
and other incidental costs of the 
process. Half of Stern’s purchases 
represents paper, 20% binding and 
finishing, 8% work and design, and 
7% covers miscellaneous items and 


repair parts and services. 





Purchasing 


Lithographic Supplies, 
Material and Equipment 


By Joseph J. Matlack 


Vice President 
Edward Stern & Co., In 
Philadelphia 


A paper given at the annual convention of the 
National Association of Photo- Lithographers, 
New York. September, 1954 


Value of Pusthasing in Business 

A purchésing department buys 
many items. This specialized knowl- 
edge of where to get such things, at 
a right price, with good value, is an 
asset for the company. Remember 
that a dollar saved in what you buy 
represents net profit, and if you care- 
fully analyze your costs, you will find 
that a dollar saved in careful, intelli- 
gent buying will mean the profit on 
about $28.00 of sales. 

Now, let’s examine our purchasing 
operation, which was recently reor- 
ganized to bring it in line with mod- 
ern management practice. 

First, here are the values we see 
in it beyond the actual dollar savings 
in each purchase. Our suppliers are 
happier. We feel we must look to 
them as a part of our organization. 
By doing so we have earned a new 
respect in their eyes for, by centraliz- 
ing our relation with them in our 
purchasing department, they realize 
that they are on our team. Their rela- 
tions with us are on a clear and 
objective basis, dependent on a firm 
policy of dealing openly witheut 
sentiment or personality. By putting 
them on our team we have been able 
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to gain their aid in getting and hold- 
ing business in the increasingly com- 
petitive printing market. We save 
money by tighter buying through 
more competitive bidding. All ad- 
justments of invoices, such as extra 
charges, overtime and back charges 
must be taken up with the purchasing 
agent. 

We have stable records of all mate- 
rials and purchased services. How 
often does the printer check prices 
of materials and services bought 
today with what he paid for similar 
items last month or last year? Do 
you secure the maximum advantage 
of quantity breaks in buying mate- 
rials for your platemaking, or does 
your preparation foreman simply 
order today what he'll need for the 
next two weeks, without regard for 
the fact that if he buys a two-month 
supply he may save as much as 20%. 
Proper records brought this to light 
in our own plant. 

By placing all price negotiations 
in the hands of one man you empha- 
size the direct dollar cost to you of 
the job being bought. This means that 
the production man, with whom the 
buyer works, can concentrate on 
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planning production and not concern 
himself about price and schedule. 
Your buying power is concentrated, 
and the prices you pay inevitably 
reflect this. 


Elements in Sound Purchasing 

Now let’s look at what elements 
there are in setting up a program 
to buy most effectively. 

First, there is one thing which all 
well-managed companies do regard- 
less of their end product. Their pur- 
chasing agent is directly responsible 
to management. If he reports to the 
comptroller, the emphasis is on the 
cash saved and not on production. 
If he reports to the production man- 
ager, and can save money on a 
smarter purchase, he may be over- 
ruled because the production man- 
ager thinks more in terms of sched- 
ule. However, if he is responsible 
for his actions to top management, 
he is part of the same team as the 
treasurer and vice-president in charge 
of production, and he must consider 
both money and time. 

Second, purchasing must be 
planned. Each item bought should 
be analyzed to see if it is the best 
value for the money. Is there an 
element in it which is unnecessary? 
Can the job be folded in 32’s instead 
of 16's and still require the same 
number of plates? Does the sales- 
man want the top grain cowhide 
briefcase to build his ego, or can he 
use the split grain bat at 2/3 the 
price just as well? Will paper wipers, 
such as those used in polishing your 
windshield, absorb ink in press wash- 
up as well as the expensive wiping 
towel you rent at 3¢ apiece? These 
practical questions have all come up 
in our purchasing program within the 
past few months, and the right 
answer to each one has saved us 
dollars. 

Third, your purchasing program 
must be efficiently administered. Even 
at best, the purchasing agent labors 
nder a mounting tide of paper work, 
and the systems he establishes must 
work with a minimum of red tape. 
There should be clear authority to 
requisition materials and supplies. 
Notification to individuals and de- 
partments of each purchase must be 
While 


automatic and systematic. 


38 


Edward Stern & Co. reports savings of 
$19,000 in six months as a result of 
forming a purchasing department. Here’s 
how it functions, how it saves money. 


clerical work must be kept at a 
minimum, it cannot be eliminated. 
Without it you depend not on records 
but on memory and the success of 
any program must not depend on the 
memory of an individual. 

Fourth, the 
your organization must be smooth 
purchasing 


relationships within 
and harmonious. The 
agent is not a gimlet-eyed gent who 
is eternally suspicious of everyone. 
Yet he does spend 40% of every 
dollar you take in, and he seeks the 
best value for you in each thing he 
buys. Foremen and department heads 
must give him accurate specifications 
and time to do the necessary shop- 
ping. He in turn must give prompt, 
courteous, and efficient service. He 
does not decide what to get, but how 


and where to get it. 


How We Do It at Stern 

There are two philosophies today 
in purchasing. One is best typified 
in the old type P.A. who says, “Prob- 
lems? | haven't any! Every outside 
salesman must see me, and I'll decide 
if he has anything of value. If he 
does, I'll tell the foreman. If he 
doesn’t, he goes out — fast; and if 
I find out that he talks to one of 
our salesmen or foremen he won't 
get another order from me! 

On the other hand, there is the 
cooperative approach which we use. 
We don’t bar outside salesmen from 
the plant, nor do we prohibit our 
people from meeting with suppliers. 
They get new ideas that way. How- 
ever, they can't order nor promise 
to order anything. That’s the P.A.’s 
job. He isn’t a technical man — he 
can't make a plate nor operate a 
press —his job is to buy. He gets 
a requisition signed by an authorized 
person and it is his responsibility to 


get what is required at the best 
possible value. 
How our purchasing department 
functions: 
Our purchases are broken down 
into six categories: 
A — Material 
B — Services and Production 
Items 
Small Orders 
Maintenance Items 
Inventory Items 
Paper 
On material there is a clear requisi- 
tion for the item giving the exact 
specifications of the item to be 
bought. This carries the approval of 
the necessary people and the P.A. 
After the requisition is approved, 
the purchase is made at the best 
possible price and delivery. Then a 
five-part snapout purchase order is 
typed. One copy goes to the receiving 
department, the second to our cost 
department, the third is used for 
followup, the fourth is the purchas- 
ing department record card, and the 
original is signed by the purchasing 
agent and sent to the supplier. The 
follow-up copy of the order is held 
in an open file only until the goods 
are received. Upon receipt of the 
material an entry is made on the 
purchasing department record card. 
If the invoice agrees with the price 
on the face of the order, a clerk 
initials the bill and sends it through 
for payment. If it doesn’t, then the 
facts are investigated, and the pur- 
either adjusts the 


chasing agent 


transaction with the supplier, or 
approves the extras, and the bill is 
then approved for payment. 

On services and production items, 
such as binding and finishing. the 
P.A. makes out the purchase order 


and the production planner gets a 
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copy of this order and carefully 
checks the specifications against the 
job ticket. The planner follows the 
details of the job—sees that it comes 
in on time and approves the first 
bound copy. If something goes wrong 
that mav require overtime or extra 
charges, the production plarner re- 
ports it to the purchasing agent, who 
in turn straightens it out with the 
supplier. In other words, the pur- 
chasing agent is a second line of 
defense. However, he doesn’t arbi- 
trarily hand out this type of order, 
but rather consults with the planner 
who must concur in his decision as 
to where the job should be placed. 
In’ this way, we emphasize that our 
company functions as a unit, not as 
a series of independent agents with- 
out coordination. If the planner and 
purchasing can't agree on 
where a service should be placed, 
then together they take the matter 
up with their department head, and 


agent 


the question is resolved. 


Small Orders 

We place approximately 25 orders 

a day for black and white engrav- 
ings, electros, composition and_re- 
touching in this small order category. 
The purchasing agent has authorized 
some key individuals to direct and 
expedite the purchase of orders under 
$100. 
trate on the bigger orders where it 


This enables him to concen- 


is possible to save hundreds of dollars 


by careful negotiation or procure- 
ment analysis. 

At this 
emphasize that although this buying 


may be delegated, the responsibility 


point | would like to 


for its success still rests with the 


purchasing agent. In cases of sup- 
pliers’ mistakes or poor quality, it 
is the purchasing agent’s responsi- 
bility to discuss this with the sup- 
pliers. This keeps the whole weight 


of our buying power centralized. 


Maintenance 

We do two things which, in my 
mind, are somewhat different from 
the usual practice of many firms. 
First, one of the biggest headaches 
a purchasing department has, is how 
to buy maintenance items. At Stern. 
we issue a blanket order each month 


to five key suppliers. and our main- 
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tenance engineer merely requisitions 
against these orders, sending a re- 
ceiving slip to the purchasing depart- 
ment. This cuts out a mass of paper 
work which can clog up an otherwise 
smooth-running department. 


Inventory items 

Second, we use a travelling requisi- 
tion for all inventory items. Our 
storekeeper has two cards, an in- 
ventory card and a requisition card. 
When he reaches an order point on 
a given item, he fills in the requisi- 
tion card, and sends it to purchasing, 
who buys the item. This card has 
three sections, one which lists ap- 
proved suppliers, their terms, F.O.B. 
points, and other data; another part 
which the storekeeper fills out, to 
requisition the item. On the third 
section is space for the buyer to 
enter the order number, date, amount 
purchased, and the price. Then, the 
card is returned to the storekeeper, 
who files it with his inventory eard. 
The next time we buy the same thing, 
the storekeeper has a complete record 
of all previous orders on this item 
and can use his judgment in ordering 
more, or less, or getting it at a better 
price. This system also cuts out a 
lot of duplicate records, and elimi- 
nates needless clerical work. 

If you will think back to the figures 
| gave you earlier about how much 
we buy in the fields of binding, en- 
gravings. electros, chemicals and 
film, you will see that the first place 
to start is on the items which rep- 
We work 


hard on buying those items carefully. 


resent the most money. 
Sure, we can save money on buying 
pencils and erasers, and we do, but 
it is on the items which represent 
the biggest return that we work 
hardest. In many cases, we negotiate 
prices on jobs before they are esti- 
mated, planning the production of 
the job with the engraver or binder 
In that 


way we can price the job tighter, and 


before we submit our bid. 
get it. 


Paper 

I know that I have said little about 
paper buying. Here, we have a full- 
time man, who does nothing but buy 
paper. He is responsible for keeping 
the paper inventory, properly using 








stock on hand, buying at the proper 
quantity to give us the best price 
break, and for having it in our plant 
at the right time. Careful manage- 
ment of our paper inventory can save 
many dollars in a year’s time, and 
we think that is a full time job. 


Equipment Purchases 
Our engineering department, after 


careful study in conjunction with the 
plant heads makes its recommenda- 
tions to top management concerning 
purchases of equipment. 

At Stern we feel that we have a 
fine reputation, and we think that 
we are a progressive plant. We think 
we are one of the leaders in graphic 
arts research — operating our own 
fine research department. We are one 
of the pioneers of aquatone, and the 
only plant to continue its use. Stern 
was one of the first companies to 
set up a joint plant management com- 
mittee: the first Philadelphia plant 
to guarantee its plant personnel stable 
annual employment; one of the lead- 
ers in trade and labor relations work; 
perhaps the first /arge printing plant 
to set up a new salesmen’s compensa- 
tion plan in which no salesman is on 
commission. (See ML, October, page 
46). 

Yes, 64 years of experience and a 
reputation of being progressive. But 
here is a little secret — it took us 
83 years to find out we needed a 
purchasing department. Our purchas- 
ing department has been operating 
now just slightly over | year and 
we have already seen some astonish- 
ing results, 

At our last annual sales meeting, 
held September 16, a department 
head announced that our purchasing 
department showed a_ savings of 
$19,000 for the first six periods of 
1954 — $19,000, and the Purchasing 
Department has not as yet taken over 
the purchase of paper and ink which 
is 56% of our buying dollar. 

If every Tom, Dick and 
has been doing your purchasing, and 
you feel that you can’t afford to hire 
a full time purchasing agent, review 
your thinking, and profit by our 
You can’t afford 


Harry 


short experience. 
not to have a full time purchasing 


agent. &* 





LITHOGRAPHIC COSTS 


By Saul Fo Blackman Treas., Brett Lithographing 


ANY will recall that three years 

ago, in a talk at NAPL, | 

stated that although lithog- 
raphy progressed technologically dur- 
ing that past decade, little thought 
and effort were made by some lithog- 
raphers to improve their estimating 
procedures through a better under- 
standing of their hourly costs and 
production standards. Unless hourly 
costs reflect increases in wage rates 
and rises in material costs, they are 
worse than useless. They are sure to 
prove disastrous if continued in use 
in estimating work, with jobs being 
accepted at those costs. 

Direct labor, which is the major 
cost in all of the operating centers or 
departments of a lithographic plant, 
increased throughout the country dur- 
ing that period — 1941 to 1951 
and specifically in the New York met- 
ropolitan area. | pointed out that 
the percentage of increase of direct 
labor cost, which included all the 
fringe benefits, for a Ist pressman on 
a 4color offset press over 64”, was 
OLB to 114.3% 


l-color press over 64”. 


for a pressman 
running a 

Similarly, a press operator on a 
2-color press over 64”, received an 
increase of 148.3% to 177.6% for 
an operator on a l-color press up to 
30” in size. For a press tender on a 
2-color press, the increase amounted 
to 160%. 
it amounted to 169.1%. 


The cost of supplies also jumped 


and on a single color press, 


decade, 
for gum 
for anhy- 


tremendously during that 
from an increase of 20% 
arabic solution to 181% 


drous alcohol. 
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With these startling facts and fig- 
ures, we had hoped that lithographers 
would give serious thought to this 
vital matter and get their plants in 
order, and we like to believe that 


some did. 


We all know that a lithographic 
plant has two things to sell. These are 
production time —- which is very im- 
portant, because no matter how efh- 
ciently you operate your shop, any 
great degree of unused time will 
cause you considerable financial dis- 
tress, and secondly, a lithographic 
plant must sell and recoup from cus- 
tomers, labor, material and overhead. 
Your shop has its regular staff of 
employees, it has an inventory of ma- 
terials, and it has its fixed charges 
its overhead expenses. All of these 


must be sold. 


When you estimate a job, you are 
selling the production time, labor, 
materials and overhead through the 
medium of the estimate which you 
prepare. The estimate will stand or 
fall, not only on the skill of the esti- 
mator, but on the application of the 
correct hourly cost rates and produc- 
tion standards. Hourly cost rates, as 
you all know, include such direct costs 
as depreciation of equipment, rent, 
fire insurance, repairs and mainte- 
nance of equipment, light, heat and 
power, supplies, wages of direct labor 
employees, supervisory wages, social 
security and unemployment insurance 
taxes, cost of welfare plan, work- 
men’s compensation insurance, etc. 

* Before the annual convention of the National 


Assen. of Photo-Lithographers, New York, Sep 
tember, 1954 


YESTERDAY 


TODAY 


TOMORROW 


This is in addition to a share of any 
indirect costs, such as general factory 
expenses, administrative and selling 
overhead, etc. I, therefore, cannot 
stress too strongly, the importance of 
having your hourly cost rates re- 
examined periodically, that is, every 
6 months, or at least each year, to 
show actual conditions as they exist. 


Let us take a look at what has 
happened to labor and supply costs 


1951. We know 


that wages have been adjusted up- 


since September, 


ward, as well as the number of paid 
holidays and paid vacation days. Con- 
tributions for welfare benefits have 
increased all over the country since 
1 made my last comparison in Sep- 
tember, 1951. Of course, the increases 
were not as marked or pronounced as 
during the 1941-1951 period, but 
additional costs, nevertheless, have to 
be considered in setting up your 
hourly cost rates. 


To be specific, in the New York 
metropolitan area (Local #1), wages 
have increased $5.85 per week across 
the board since September, 1951. 
This was brought about mainly by 
four periodic adjustments under the 
cost of living plan in the labor con- 
tract. Since May Ist of this year, 
under the new contract, welfare bene- 
fits increased from $2.50 to $4.50 
per week per employee, with the ex- 
ception of female finishing depart- 
ment help, where the contribution was 
increased from $2.15 to $3.90 per 
week per employee. These increases, 
based on the average weekly wage of 
approximately $100.00, in this local, 
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represent an increase in direct labor 
cost of 7.85% since September, 1951. 
On the other hand, the cost of 
supplies, both direct and indirect, has 
remained fairly constant since 1951, 
There have been no increases in such 
supplies as photographic film, molle- 
ton, wiping rags, rubber blankets and 
cost of recovering composition rubber 
rollers, plate making lacquers, etc. 
Price control regulations, which 
were in effect until February 13, 1953, 
were mainly responsible for this, and 
since the demise of these regulations, 
prices have remained constant, and in 
some instances have been cut because 
of the desire of many companies to 
reduce their inventories. However. 
certain supplies have gone up in price 
since September, 1951, and just to 
name a few 
Aluminum Press Plates 
increased 9.2% 
Graining Sand (Flint Quartz) 
from .0325 to .0375 Ib., 
an increase of 15% 
Hy porice 
from 4.75 Cwt. to 5.35 Cwt., 
a 12.6% 
Gum Arabic, Granulated Grain #3 
increased 11.9% 
Case & Skid Steel Strapping 
increased 17.1% 
Hydrochloric Acid Tech. 30% 
increased 19.0% 
Zine Chloride Tech. 
increased 7.5% 
Calcium Chloride Tech. Flake 


increase 


increased 27.0% 

Potassium Bromide USP 
increased 3.9% 

Ammonium Dichromate Photo 
increased 29.1% 

Have you adjusted your hourly cost 
rates to reflect these increased costs, 
or have you made a few “rule-of- 
thumb” changes and continued on, 
hoping that you were right? Actually, 
you may be gradually liquidating 
your business by such an operation. 
lf your rates are too high, you may 
he losing business which you could 
ill afford to do. On the other hand, if 
the rates are set too low, you may be 
attracting too many difficult and un- 
profitable jobs, which eventually will 
lead to dire financial difficulties. This 
could very easily happen with some 
lithographers who have a_ regular 


price scale for producing certain 
quantities of sheets or cards of a 
given size at a fixed price per plate, 
and printing at a set price per thou- 
sand impressions. Unless the scale 
of prices reflects adjustments in his 
budgeted hourly cost rates for fluctua- 
tions in cost of direct or indirect sup- 
plies, labor, etc., he is heading for 
trouble. 

Recently a survey of lithographic 
made throughout — the 
the Lithographers Na- 


profits was 
country by 
tional Assn. with the cooperation of 
NAPL, for the years 1950-51-52-53. 
It included plants with net sales un- 
der $500,000, as well as plants with 
net sales of $5,000,000 and over. The 
results of the survey were as follows: 
1950 1951 1952 1953 

before taxes 6.9% 6.3% 64% 6.5% 


Net profit 
after taxes 


, 


45% 34% 35% 3.5% 

Here again, with a low net profit of 
3.547, it does not allow too much 
margin for error or laxity on the part 
of the lithographer. Silently attesting 
to this, is the Dun & Bradstreet failure 
record which includes lithographers 
involved in court proceedings or vol- 
untary action, which usually ends in 
loss to creditors. For the years 1951- 
1952-1953, there were a total of 42 
failures with liabilities of $2,991,000, 
Of course, we have no way of ascer- 
taining the total number of lithog- 
raphers who discontinued business 
with outside obligations paid in full, 
however the figures above are alarm- 
ing. to say the least. 


Future Costs 
And now, what does tomorrow 
hold for lithographers? Prognostica- 
tion is not my forte; however, we do 
know one thing, labor costs are going 
up again all over the country, through 
the shorter work week. Locally, on 
July Ist, 1955, the hours change from 
364% to 35 per week. which means 
an increase in direct labor cost of 
3.57%. 


work week will start sooner or later 


In other areas the 35 hour 


than in New York, depending on 
when their new contracts take effect. 
In Chicago, for instance, the 35 hour 
work week will commence on Jan- 
uary Ist, 1955 —— in the Kansas City, 
Minneapolis and St. Paul areas 
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\pril Ist. Others are shown below. 
Rochester, N. Y., April 30th, 1955 
Ashland, Ohio, May Ist, 1955 
Indianapolis, May Sth, 1955 
Providence, June Ist, 1955 
San Francisco, September Ist, 1955 
Boston, October 3rd, 1955 
Wilmington, November Ist, 1955 
Los Angeles, January Ist, 1956 
Portland, Oregon, February Ist, 1956 
Cincinnati & Detroit, March Ist, 1956 
Cleveland & Pittsburgh, April Ist, 1956 
Scranton, June 12th, 1956 
Racine, July Ist, 1956 


Supply Outlook 

Regarding supplies, both direct and 
indirect, it is hardly conceivable that 
the cost will fluctuate too violently. 
Some people talk about a return to 
“normal.” Gentlemen, “normal” in 
its pre-war sense is gone forever. 
The road back to the thirties is closed. 
Economists keep talking about “un- 
paralleled expansion” with lots more 
hoom coming. U.S. manufacturers 
intend to expand capacity by about 
i, although they expect sales to 
decline an average of 2% this year, 
indicating they do expect better busi- 
ness later on. This I believe, also 
speaks well for the lithographic trade. 
However, the individual lithographic 
plant can best make its own long- 
range estimate of future business, havy- 
ing a better knowledge of its cus- 
tomers and its own specialized busi- 
Hess, 

In conclusion, | would like to 
reiterate that although the statistics 
are incomplete as to the reasons 
for the large number of failures 
in our business, we must assume 
that management is largely respons- 
ible. Intelligent, progressive manage- 
ment will not attempt to run its busi- 
ness without a budget that it can use 
as a yardstick. Above all, know your 
true costs do not use rates that 
have not been judiciously re-examined 
and adjusted for increased costs of 
labor and supplies for two years or 
more. Do not use your competitors’ 
prices or adjust your own rates by 
“rule-of-thumb” methods. And be 
sure that the percentage you add to 
your cost for overhead is proper and 
sufficient. 

This was my advice to you yester- 
day, and if you will do something 
about it today, | am certain that it 
will show up favorably in your finan- 
cial statements tomorrow.** 
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Standardization of Controls: 


Industry Moves Toward Greater 


SUBSTANTIAL start has been 

made on the problem of redue- 

ing pressroom accidents stem- 
ming from confusion in the use of 
press control buttons and signaling 
devices, it was announced at the an- 
nual meeting of the National Safety 
Council's printing and publishing see- 
tion in Chicago, Oct. 18. 

After lengthy and intensive study, 
a safety code covering standardiza- 
tion of all phases of signaling and 
controls on presses has been drafted, 
the section’s chairman, Peter J. Ber- 
nard, made known during the 42nd 
National Safety Congress. 

This code, he said, has been ap- 
proved by the Safety Council and by 
the Research and Engineering Coun- 
cil of the Graphic Arts which co 
operated on the project. It now goes 
to the American Standards Associa- 
tion for its approval and promulga- 
tion. This final action is expected 
early in 1955, Mr. Bernard said. 

In the detailed discussion of the 
new code during the section’s first 
day meeting, G. W. Heuman, of Gen- 
eral Electric Co.’s industrial controls 
department, said the standardization 
project had been undertaken in view 
of the evidence of extreme hazards 
to those working around printing 
presses. 

Presses for publication work and 


for commercial printing were consid- 
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ered separately, Examination of push 
buttons in use, he said, showed a sin- 
gular lack of uniformity, not only in 
outward appearance but in arrange- 
ment, designations and colors of 
buttons. 

“No wonder,’ Mr. Heuman ex- 
claimed, “that pressmen entering an 
unfamiliar pressroom have difficulty 
adjusting themselves to the unfamiliar 
control stations, with the resulting 
danger of committing errors in press 
operations, thereby endangering fel- 
low workers.” 

To provide the greater uniformity 
deemed desirable, standards were de- 
veloped, he continued, for (1) button 
designations; (2) shape of stations; 
(3) arrangement of stations; (4) 
color marking of buttons. Under the 
new code system all signals will mean 
the same wherever found, he stated. 

Details of the standardization code 
for application to publication-type 
presses were elaborated on by M. L. 
Priban, chief engineer. Cline Electric 
Mfg. Co.. Chicago, while W. H. Rouse, 
assistant engineering supervisor, Cut- 
ler-Hammer, Inc., Milwaukee, Wis., 
explained the new code for commer- 
cial press controls, 

The term “commercial press,” Mr. 
Rouse explained, applies to sheet-fed, 
flatbed and offset presses, as made by 
such firms as A.T.F., Harris, Miehle, 
Miller, Cottrell and others, and to 
small web-fed equipment used by 


packaging, business form and _ spe- 
cialty printers, etc. 

Analysis of pressroom accidents, 
he went on, showed that the vast 
majority occurred around commer- 
cial type presses. Further breakdown 
revealed that about one-third of the 
accidents involved the absence of a 
signal: half involved non-use of safe- 
latches and most of the rest involved 
operation of the wrong button. 

While publication 
commonly utilized warning signals 
and buttons, it is only rarely, he de- 
clared, that commercial equipment 


presses have 


has been provided with signals and 
buttons to an equal degree. 

The committee which formulated 
the code, Mr. Rouse said, believes 
that no reasons now exist for a press- 
man to become confused when mov- 
ing from a press equipped with one 
make of push button controls to an- 
other of a different make, provided 
the equipment on both complies with 
the new code. 

“The effectiveness of the code, “Mr. 
Rouse concluded, “will be in propor- 
tion to its acceptance, and we are all 
interested in seeing it become effec- 
tive. At least one press manufacturer 
already is supplying, as standard, 
electrical equipment complying with 
the code. 

“Users can encourage greater ac- 
ceptance by specifying that new 
presses must have electrical push but- 
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Pressroom Safety 


By H, HA, Slawson 


Chicag¢ 


ton equipment that complies with the 
code. Where local power companies 
are changing the power supply from 
DC to AC, you can specify compli- 
ance with the code on the new elec- 
trical equipmnet you will have to buy. 
Where you already have equipment 
that you expect to keep in use for an 
appreciable time, it will, in general, 
be possible to make inexpensive mod- 
ifications to bring this equipment 
into compliance with the code.” 

At the section’s second day session 
Arthur Brooks, director of technical 
the 


Graphic Arts Association of Illinois, 


and educational services for 
discussed the topic “Building Safety 
Into Your New or Remodeled Print- 
ing Plant.” In preparing his talk, he 
related, he examined the published 
literature and found 56 articles on 
new plant layout to conform to mod- 
ern ideas. Nowhere. however, he said, 
did he find even one word on how 
accidents might be prevented in the 
new plant by building safety into it 
while it is under construction. 

“I did find reference in two articles 
to the matter of fire protection,” he 
said, “but not one of those 56 articles 
even suggested making a place for 
hanging a first aid kit.” 

It’s high time, Mr. Brooks declared, 
for printing plant safety engineers to 
the 


ment planning when new plants are 


“insert ourselves into manage- 


consideration. Management 


under 


Ce 
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rrespondent 


would do well to invite safety minded 
men to make suggestions. No better 
productive activity and effort lies 
ahead of this printing and publishing 
section of the National Safety Coun- 
cil, than to encourage management to 
build features 
into their new plants.” 

Mr. Brooks spoke in place of Olin 


consultant on 


accident preventing 


Freedman, Chicago 
printing management, who had been 
originally assigned to this subject but 
was unable to appear. 

In a talk on “Maintenance 
Operating Tips for Printing Presses,” 
Carl O. Siebke, chief engineer, Miller 
Printing Machinery Co., Pittsburgh, 
Pa., spoke of “wrench-happy” press- 


and 


men who are “so often tempted to 
make changes in delicate adjustment 
that should not be touched.” 

Eventually, he said, the manufac- 
turer's service man has to come 
around and is obliged to go over the 
entire press, adjusting everything all 
over again, just because the pressman 
tried to fix something and did it 
wrong. 

“Don't attempt to adjust anything 
beyond those specified and explained 
in the manual,” said, “Leave the rest 
alone.” 

“Break a press in gradually,” was 
another of his tips on proper opera- 
tion of a press. Motorists will warm 
an auto engine up gradually before 


applying the full load, he said, and 





this applies with equal force to print- 
ing presses. 

“A clean machine will last longer 
than one that is neglected,” he said in 
further discussing preventive main- 
tenance. “Proper lubrication,” he also 
suggested, “is the most important 
step” for making a press last longer. 
When the press is discarded for an- 
other, he concluded, the way it has 
been handled through the years will 
determine whether it gets a good re- 
sale price or just its value as scrap. 

Eastman Kodak Co.’s new safety 
devices for preventing accidents on 
their guillotine cutters were discussed 
by Lloyd Werth, engineer in the pa- 
per finishing division, and Allen L. 
Cobb, safety director. After sensitized 
photographic coatings have been ap- 
plied to paper and film, it was ex- 
plained, the cutting of these products 
to commercial sizes has to be done in 
total darkness. 

Various safety devices have been 
tried out and the company finally de- 
signed its own pneumatically-operated 
protective equipment for the cutters, 
was the two 


When accidents do occur 


which described by 
speakers. 
now, it was said, it is almost always 
due to the human factor. In one case 
cited, the operator failed to remove 
certain bolts in the right sequence, as 
instructed, and the result was a cutter 
blade twisted into the shape of the 
letter “S.” 

Eastman will furnish construction 
drawings for this new pneumatic con- 
trol apparatus, Mr. Werth stated, but 
cannot furnish installation service. 

All incumbent officers of the print- 
ing and publishing section were re- 
elected for a second term at the Chi- 
meeting. They are: general 
chairman — Peter J. Bernard, direc- 
tor. personnel and safety. H. Wollf 
Book Mfg. Co.. New York: vice chair- 
man — Miss Lillian Stemp, printing 
industry consultant, Whiting, Ind.; 
secretary Wm. S. Block. Meredith 
Publ. Co., Des Moines. 


Among activities of the section this 


cago 


year was the preparation of a series 
of 12 posters dealing with printing 
plant hazards and how to avoid them. 
The first set of these, fresh from the 
printer, was exhibited at the meet- 


ing. ** 
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p: Portion of the crowd of more than 30 
tttending the technical forum in Nashville 
nging! seating 
be expanded. In the second row, ex 
treme right, is Seawall Brandau, for 


hon 1eSk t the forun 


kground of k in the 


Parthenon Press, Nashville 
ymonstrations were viewed 
Yokely Printing C was 


HE LTF Southern Technical 
Forum, held in Nashville, Octo- 
ber 1 and 2 and attended by 

more than 300, surpassed the five 

others already held by the Litho- 
graphic Technical Foundation in at 
least one particular. With lithograph 
ers coming from 16 southern and 
central states and representing about 

100 different plants, it represented 

the largest area yet covered in one 

of these events, according to a mem- 
ber of the LTF staff. 

The forum opened with a demon- 
stration set up in the Parthenon 
Press (Methodist Publishing House) 
offset plate room, utilizing with com- 
plete success a closed circuit telecast 


by the mobile unit of WSM-TV. 


a4 


iwrangements for 250 had 


Over 300 at 


Nashville Forum 


The telecast was viewed through 
14 TV sets located in a section of 
the Parthenon Press stock room in 
the basement. This demonstration 
session, originally scheduled to last 
t!., hours, did not end until nearly 
7 p.m. with all the spectators re- 
maining before the sets for the entire 
time except for an occasional time 
out for a Coca Cola. R. G. Graham, 
director of manufacturing for the 
Methodist Publishing House, served 
as host for this session. 

On Saturday morning the forum 
moved to the Hermitage Hotel and 
from 9 to 5, except for lunch and 
coffee breaks, the group, predomi- 
nantly young men, engaged in a series 
of open discussions at which ques- 


tions developed during the demon- 
stration the day before were answered 
by LTF staff members. Of the seven 
LTF men usually these 
forums, all were in Nashville except 
James K. Martin, chemist. 

Local sponsors of the forum were 
the Printing Industry of Nashville 


making 


with a special committee of which 
Seawall Brandau, of Brandau-Craig- 
Dickerson Co., was general chairman. 
Much of the work was done by Bill 
Boles, executive secretary of the 
Printing Industry of Nashville. 

The forum was of particular value 
to the Southern School of Printing, 
Nashville, with 18 students in the 
offset department of the school 


attending in a body. 
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Q: What is “lens flare” and how does it 
affect the quality of line, halftone and 
continuous-tone negatives?—J. C.. Newark. 
N. J. 

A: Flare in a process lens is a 
condition in which light rays deviate 
from the desired optical path. Ideally. 
a point of light reflected from the 
copy should reach the exact same 
point in the image area. When this 
does not occur, and the lens is other- 
wise optically correct, such misdirec- 
tion of the light rays usually can be 
attributed to “flare”. In its travel 
into and through the lens elements. 
a ray of light passes from air into 
glass and back into air a number of 
times, depending on the number of 
lens elements involved. At each point 
of transfer from one medium into 
another a possibility exists for part 
of the ray to be deviated and ulti- 
mately reach a point in the image 
not related to its point of origin in 
the copy. Flare may be an inherent 
defect of the lens: it is in fact present 
in all lenses to some degree. Modern 
lenses are coated with a special film 
which minimizes this defect to an 
Flare 


also is caused and aggravated by 


extent where it is negligible. 


dirty and scratched lens surfaces. 
The effect of flare in photographic 
images is varied. In the case of line 
negatives it tends to lower the con- 
trast attainable and distorts and 
fills-in fine detail. In halftone work 
with ruled screens it has the opposite 
effect 


often the direct cause for obliteration 


it increases contrast and is 


of fine highlight detail and tone 


PHOTOGRAPHIC 


Clinic 











This is the first of a series of “Photo. 
graphic Clinics,” consisting of questions and 
answers covering all phases of photography 
for lithographic reproduction. Mr. Paschel 
is a weli-known consultant and contributor 
to this magazine. Subscribers should send 
questions to 

Herbert P. Paschel 
c/o Modern Lithography 
175 Fifth Avenue 
New York 10, N. Y. 





separation. With continuous-tone 
negatives flare can affect and distort 
values of both 


shadows. In all cases flare is re- 


highlights and 


sponsible for inferior image quality. 


Flare is particularly troublesome 
since the degree of flare increases as 
the lens aperture is decreased. This 
makes flare a variable and unpre- 
condition 


dictable throughout — the 


normal range of camera settings. 
Excessive copyboard reflections and 
other extraneous light reaching the 
lens are also contributors to flare 


effects. 


Q: We operate several cameras and 
notice that we cannot obtain the same de- 
gree of negative quality on every camera. 
What is this due to and how can we 
correct the condition?—-A. W. J., Chicago, 
Ilino.s. 

A: Assuming that all other condi- 
lions are equal, (type of film used, 
characteristics of copy, exposure, 
composition and temperature of de- 
veloper, rate of development agita- 
tion, strength and spectral quality of 
are-lamps. ete.), this condition might 
be due to a difference in the degree 
of lens flare (see previous question 


and answer). It might also be due 
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By Herbert £. Paschel 


Graphic Arts Consultant 





to an inherent difference in the trans- 
mission of the lenses involved due 
to aging and discoloration of the 
cement between the lens elements. 
Further transmission differences may 
be due to the fact that the f: values 
of lenses are only relative and not 
absolute and thus, despite the same 
lens settings, the amount of light 
transmitted by the different lenses 
varies. ‘To establish whether or not 
the lenses are at fault, conduct practi- 
cal tests by switching lenses from 
one camera to another. If the typical 
result is obtained with a lens, re- 
gardless of the camera it was made 
on, this is conclusive evidence of the 
inherent performance of that lens, 
If the lenses are at fault, the only 
solution is to replace them with 
optics of satisfactory quality. In so 
doing, provide each camera with a 
lens whose performance matches that 
of the others. If the lenses are not 
at fault then there must be some 
variation in the physical factors, or 
several 


operations, between the 


cameras, 


Q: Can contact screens be used for mak- 
ing “direct” halftone separation negatives? 
H. S. T., Toronto, Canada, 


A: The answer depends upon what 
type of contact screen you mean. 
The Kodak Magenta screen, because 
of the color of the screen elements, 
is unsuitable for that purpose. Con- 
elements are 
their 
absorption, can be successfully em- 


tact screens whose 


neutral, or non-selective in 


4S 








ployed for direct halftone separa- 
tions. In fact, the recently introduced 
Kodak Gray 


designed specifically for the applica- 


Contact Screen was 


tion. 


Q: We recently have experienced con- 
siderable trouble in holding highlight dot 
density when etching halitone positives. 
We feel nothing has been changed in our 
operations to cause this sudden lack of 
etching quality. Can you suggest any 
possible causes?—W. J. C., New York, N. Y. 


A: Without additional facts any 
suggestion would be mere guesswork. 
However, you might investigate if 
the camera department has changed 
the concentration or composition of 
the fixing bath (hypo), or has 
switched over to the prepared “rapid” 
fixing bath. In several instances it 
has been found that prolonged fixa- 
fixing 


tion in extremely energetic 


solutions has reduced the etching 
quality of halftone images. 

Fixing baths are normally thought 
of as dissolving only the undeveloped 
silver salts and not affecting the 
silver image. Actually, a fixing bath 
has a dissolving action on the silver 
image also. If left in an ordinary 
fixing bath for a sufficient length of 
time a silver image will eventually 
be completely dissolved. With rapid 
fixers the time element between clear- 
ing the negative and attacking the 
When 
using rapid fixers the negative should 
be treated in the bath for no more 
time than that by the 
manufacturer, followed by thorough 
In the cases cited, the un- 


image is considerably less. 


suggested 


washing. 
desirable effects were eliminated by 
reducing fixation time plus adequate 
washing. This in itself does not con- 
clusively prove that the fixing bath 
was to blame particularly since in- 
adequate washing after fixation can 
cause etching difficulties. 

Poor etching quality of a halftone 
dot can be attributed to many factors 
acting separately or in combination. 
Basically, it has to do with the struc- 
ture of the silver image, influenced 
by one or more of the following; 
1) an inherent condition of the 
photographic emulsion, 2) halftone 
technique (screen distance, exposure, 
etc.), 3) developer and development, 
4) composition and condition of the 
time, 6) 


fixing bath, 5) fixation 
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temperature of the processing solu- 
tions, 7) washing, 8) drying con- 


ditions. The problem is extremely 


complex and, as the question did not 
provide enough facts, a more specific 
answer could not be given.®* 


Printing Week To Be Bigger Than Ever in ‘55 


ORE than 100 cities will conduct 

International Printing Week ac- 
tivities throughout Canada and the 
United States during the month of 
January 1955. The January 16-22 
Printing Week dates are already 
booked solid in the larger cities, mak- 
ing necessary the scheduling of addi- 
tional meeting dates throughout all 
of January. 

With local Printing House Crafts- 
men’s clubs leading the way, hun- 
dreds of trade groups, newspaper 
publishers, libraries, educational in- 
stitutions, radio and television sta- 
tions, and others have an- 
nounced sponsorship of local Printing 
Week activities and plans are com- 
pleted in many areas for the most 


many 


active Printing Week celebration in 
history. 

A new International Printing Week 
Directory carrying listings of the 
personnel of all Inter- 
national Printing Week committees 
Ist, and 


local and 
was published November 
copies of the directory may be ob- 
tained free from Floyd C. Larson, 
chairman of the International Print- 
ing Week Committee and director of 
the U. S. Navy Printing Office, Great 
Lakes, Illinois. 

The 1955 Printing Week Kit was 
to be distributed free to all local 
Printing Week committee chairmen 
during the last week in October. The 
kit will also be supplied by Mr. Larson 
to newspaper publishers, libraries, 
educational institutions, etc., as long 
as the limited supply is available. 
Only one copy of the kit is available 
to local committees this year because 
of the heavy demand. 

The Printing Week kit contains 
samples of material used by all local 
Printing Week committees in the 
1954 observance in addition to a 
supply of 1955 posters, stamps, and 
planning aids and suggestions de- 


signed to assist 1955 committee per- 
sonnel in their efforts. Special mail- 
ings will also be made in November 
of Kit material which cannot be read- 
ied in time for the initial mailing. 

The “1955 International Printing 
Week Bulletin” is now in its four- 
teenth issue with a mailing list of 
over 800. The “Bulletin” is avail- 
able free from Mr. Larson’s office. 
It is published every two weeks and 
carries news of the latest develop- 
ments in 1955 Printing Week activ- 
ities along with suggestions and plan- 
ning aids for local Printing Week 
committee personnel. 

Shipment of thousands of copies of 
the official 1955 black and _ silver 
Printing Week poster and the 1955 
Printing Week Objectives poster to 
local committee chairmen was begun 
the first of October. Supplies of the 
posters will be available from the 
offices of the International Associa- 
tion of Printing House Craftsmen, 
Inc., 307 East Fourth St., Cincinnati 
2, Ohio. 

The American Type Founders has 
already shipped free to persons re- 
questing them a supply of the Adcut 
of the official 1955 Printing Week 
Stamp. The Adcut is 84 points and 
is used widely by local committees 
for printing stamps to be supplied to 
graphic arts firms and others for use 
on all outgoing mail. The Adcut of 
the Stamp is also inserted in graphic 
arts advertising and is used through- 
out trade journals during these 
months preceding the 1955 Printing 
Week dates. 

The new speakers’ bureau operated 
by the International Printing Week 
Committee has completed speaker 
bookings in cities coast to coast in 
the past sixty days with even more 
requests for speakers remaining to be 
filled. Bookings for speakers are 

(Continued on Page 117) 
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FOR YOUR SHOP , 3 
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from new Kodak 


Autopositive Film 
(thin base) 


HERE is an amazing new film that lets 
you go directly from positive to positive 
... from negative to negative ... or nega- 
tive and positive on one sheet. It’s Kodak 
Autopositive Film. It can help you turn 
out better work... turn it out faster, at 
lower cost. Here’s how... 










Remember, too, that there are 10 big plus features 
° in the other new film, Kodalith Super Ortho. Things like: 
MORE DEVELOPMENT LATITUDE * MORE EXPOSURE TOLERANCE 
BETTER LINE REPRODUCTION * MORE ABRASION RESISTANCE 
MORE SAFELIGHT TOLERANCE ° CLEARER BASE AND EMULSION 
TRANSPARENCY * SHARPER HALFTONE DOTS ° IMPROVED DOT 
ETCHING * FEWER PINHOLES ° STAYS FLAT 
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4 try it and 
see for yourself? 


GRAPHIC ARTS DIVISION - EASTMAN KODAK COMPANY, rochester 4, n. v. 


From Plate to 
Metal in Minutes 


You know that when a step-and- 
repeat plate-to-metal print goes 
wrong, it takes expensive hours to 
repeat it. But use Kodak Auto- 
positive Film for the multiple im- 
age, and print this on the metal. 
PRESTO—the job becomes sim- 
ple contact printing that you can 
repeat in minutes. 


Photo Composition 
Simplified 

Kodak Autopositive Film simpli- 
fies your photo composition tech- 
niques such as reverses in copy 
blocks, or positives and negatives 
on the same film. 


Double Printing 
Eliminated 


When you simplify photo compo- 
sition, you automatically eliminate 
double printing. Kodak Autoposi- 
tive Film, therefore, gives you 
both these advantages. Its thin 
and extra-clear base is a big help, 
too. 


Lateral Reversal 
Without Stripping 


When you need a lateral reversal, 
Kodak Autopositive Film makes 
it easy. And emulsion-to-emulsion 
contact printing gives you the 
sharpest possible results. 


START SAVING NOW with Ko- 
dak Autopositive Film. It’s wait- 
ing for you at your Kodak Graphic 
Arts dealer. 


a 


Why not 















Now! An All-Purpose Color Plate 


For sparkling separations from any type of color 


original, at low cost, you’ll like the new 


CRAMER TRhhromatic 


TYPE B PAN PLATE 





Extra color sensitivity and tonal range adapt this 
one plate to every phase of color work — transpar- 
encies, water colors, masking. For further infor- 


mation and prices, write 


G. Cramer Dry Plate Co. 


Specialists in Photographic Products Since 1880 


ST. LOUIS CHICAGO 


NEW YORK 
608 S. Dearborn 


9 East 19th St. Lemp & Shenandoah 


G. CRAMER DRY PLATE CO. 
Lemp & Shenandoah Aves. 
St. Louis 4. Mo. 
Please send further information on: 
| CRAMER TRichromatic PLATES 
| Cramer Pilates for 
} ReproGraphic Ortho Film 


THERE’S A CRAMER PLATE 
FOR EVERY REPRODUCTION NEED 


CracoLith, CracoLith Ortho, ReproGraphic, Gravure Process, 


eeaaens Contrast, Super Contrast, Alpha, Cramer 25, Trichromatic, 


FIRM 
ADDRESS 
CITY & STATE 


Panchrome, Contrast Panchrome, Special Panchrome . . . and 


new ReproGraphic Ortho Film (regular or thin base). 
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MR. HERBERT MACK 


Pease esveaun fF. 
FINE ARTS PRINTING CO. 


CHICAGO, ttl. 
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LAWSON 39” 
CUTTERS 






wise and economical investment for us." 









Write Today For Illustrated Folder on Lawson 
39”, 46” and 52” Cutters, also on Rapid 
3-Knife Trimmer and Multiple Head Drill. 















E. P. LAWSON CO, ain office: 426 WEST 33rd ST., NEW YORK 1. 


CHICAGO; 628 SO. DEARBORN ST. gosron: 176 FEDERAL ST. pyiianercpHias BOURSE BUILDING 









EXCLUSIVE DISTRIBUTORS SALES AND SERVICE 











los Angeles, San Francisco, Seattle A. E. HEINSOHN PRTG MACH. Denver SEARS LTO Toronto, Montreal, Winnipeg, Vancouver 





HARRY W. BRINTNALL CO 





Atlonta wecreen NEWSPAPER UNION Tul.a, Little Rock, Okla. City, Shreveport ¢ C. PALMER & CO Dalias, Houston, New Orleans 


SOUTHEASTERN PRINTERS SUPPLY CO 
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Modern coated papers for... 
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Kimberly-Clark Hifect Enamel 


How modern can a fine paper be? Try Hifect Enamel and 
see! It's Kimberly-Clark’s finest letterpress paper, engineered 
to make the most of the newest inks and techniques. . . 
designed to give you the sharpest, most lifelike reproductions 
your presses can deliver! 


Hifect is smooth—white—and excels in uniformity. Ream 


Modern Letterpress: Hifect Enamel, Crandon 
Enamel, Trufect Coated Book, Multifect Coated 
Book. 

Modern Lithography: Prentice Offset Enamel, 
Lithofect Offset Enamel, Shorewood Coated 
Offset, Fontana Dull Coated Offset 


COATED PRINTING PAPERS 


after ream has the same balance of dimensional stability, 
strength, opacity and other features necessary for top per- 
formance on the press and in the bindery, 

Try Hifect Enamel, and talk to your Kimberly-Clark 
distributor about the other outstanding papers listed below. 


You'll find you do your best on Kimberly-Clark stock ! 


Kimberly 








Kimberly-Clark Corporation +« Neenah, Wisconsin 
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” 2” 
Camera size 32" 3 


Circular screens, 40" 0 


max. dia. ” ” 
Copy holder 42°x 60 


Max. size of " r 
transparencies 35"x 50 


Lenses 24” 19"& 32" 19"& 32” 


(Standard) 
Total range of 
reproduction 
enlargement 
reduction 
Range of avto- 
matic focusing 
enlargement 
reduction 


3:1 
1:6 


2: 
1; 


= Flimsch 


COMMODORE 


40" 40” 


5\" 


42” 60" 


35” 50” 


4: 
1:10 


1 
1 


This new model tops the KLIMSCH line of modern process cameras. 
The KLIMSCH COMMODORE is specifically designed for large 
size work and for progressive shops which have to combine 
superior quality with speed and economy. The camera offers 
best accessibility to all control elements from inside and outside 
of the darkroom. It has true automatic focusing. It is adapted for 
quick work with small size film. For shooting normal and reversed 
negatives it can be equipped with the KLIMSCH double reversing 
mirror system. The lens holder has built-in anti-flare curtains. 
2 different screens can be stored and inserted at will. Thus the 
new large size camera meets all requirements for universal use 
without sacrificing fast and easy operation. The KLIMSCH COM- 
MODORE camera incorporates in highest perfection all advan- 
tages and the experience resulting from dealings with customers 
all over the world for more than 50 years. 


THE IMPORTANCE OF KLIMSCH IN THE GRAPHIC 
INDUSTRY IS SHOWN BY THE NUMBER OF 


KLIMSCH KLIMSCH KLIMSCH 
AUTOHORIKA AUTOVERTIKAL VARIOMAT 


low track darkroom vertical darkroom for line variation and 
color process camera color process camera elimination of moire 


Sold through Graphic Arts Suppliers of Nationwide Standing 


REPRO GRAPHIC MACHINES, INC. 


525 West 33rd St., New York 1, N. Y. © Phone Wisconsin 7-7396 
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Paeltelt-paelia -ted et -t- lel 4 


strengthens color 


AQUA-TROL on 21 x 28 HARRIS 


Better, mor ; : 


¥ 
é 





AMERICAN TYPE FOUNDERS 


A Subsidig 


See other side for more advantages 


AU 


STRENGTHENS COLOR 
EXTENDS PLATE LIFE 


REDUCES SPOILAGE 


SPEEDS INK DRYING [ness phoblores due, 0 
INCREASES PROFITS ‘vk and woke, b f; 


EASY TO INSTALL 


AQUA-TROL on ATF-MANN L-136 


AMERIC, — 
200 ELM ELGBABETH, NJ 


PLEASE SEND AQUA-TROL LITERATURE AT ONCE TO 





ee a 





MAKE AND MODEL OF PRESS 





COMPANY 








ADDRESS — 





CITY. STATE — 


E very pressman knows that some water 
from a plate surface will be transferred 
into the inking system. He also knows 
the amount of moisture will be largely 
dependent upon his ability to maintain 
a good balance between water and ink 
and that consistent good quality will 
demand his constant attention. Aqua- 
Trol relieves this critical problem by 
simply removing excess moisture from 
the ink at the proper place in the inking 
system with a controlled method of 


evaporation. 


Aqua-Trol at work in the lithographic 
industry can help give it the stability 
of letterpress, the tone quality of roto- 
gravure, and the flexibility of offset 


production. 


Don t Delay - 
Mit rte! 


PRINTED IN U.S.A 









MAGIC? 





Cra a tO fi 


ih 


ay 


IMPERIAL FOUNTAIN SOLUTION 
keeps your plates and rollers 


spotless 


No, IMPERIAL FOUNTAIN SOLUTION isn’t magic, but you'll think it is when 


you use it in your water fountain. 








To keep the plate desensitized, to keep the brass roller free from scum, try 
Imperial. It’s always uniform and it’s economical. Imperial is concentrated—one 






gallon making up to 256 gallons of solution—just by adding water and gum. 






As a press water fountain solution, Imperial is unequalled for aluminum or 






zinc — try it and see. 





PRICES 
ae ee $2.00 
$7.00 


1 Quart 
1 Gallon 


10% discount on orders for 
12 gallons or more 












LITHO CHEMICAL 


Send for a LITH-KEM-KO Catalog. It has complete & SUPPLY C0., Inc. y mn 


information on all our products plus complete in- 46 HARRIET PLACE 
structions for making albumen and deep etch plates. LYNBROOK.L.LNEW 
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ACCLAIMED 


TRI-MOL 


with the EXCLUSIVE new 
HIDDEN RESERVOIR 


The AMAZING 3rd PLY Urn OA Tel 


that ends common epee Nes ‘° 


THREE-PLY 
IMPORTED 
MOLLETON 





dampener troubles reine lta’ | cera 





nena: | 
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OOOO DOO ODDO OOOO ODO OOOO OO 


By lithographers from all over the country 
at the 22 nd NAPL convention in New York City 


Here are the Dealers who handle TRI-MOL in your area — 


SOUTHERN LITHO SUPPLY CO. 
3000 Lewis Street 
Little Rock, Arkansas 


HARRY A. DELEHANTY CO. 
710 £. Garfield Street 
Phoenix, Arizona 


WALTER W. LAWRENCE, INC. 
4317 West Pico Bivd 
Los Angeles, California 


PARKER ENTERPRISES INC. 
767 Castelar Street 
Los Angeles, California 


SMART SUPPLY COMPANY 
556 So. San Pedro Street 
Los Angeles, California 


MERIT PRINTERS SUPPLY CO. 
355 Trumbull Street 
Hartford, Connecticut 


GEORGE R. KELLER INC. 
1228 Mt. Olivet Road NE 
Washington, D. C 


DAVIDSON SALES & SERVICE 
2015 N. W. First Avenue 
Miami, Florida 


PREMIER GRAINING CO., INC. 
2440 Frairie Avenue 
Chicago, Illinois 


OFFSET SERVICE & SUPPLY CO. 


100 Madison Avenue 
Evansville, Indiana 


RELIABLE DISTRIBUTORS 
2016 Frankfort Avenue 
Louisville, Kentucky 


BEWAL LITHM SUPPLY CO. 
409-11 W. Douglas 
Wichita, Kansas 


JOHN H. BURKE & CO. 
125 E. Montgomery Street 
Baltimore, Maryland 


JOHN F. LEVERENZ 
308 Marquette Bivd 
Detroit 26, Michigan 


ASH LITHO SUPPLY CO. 
516 North Chestnut Street 
Lansing, Michigan 


CHARLES HELLMUTH CORP. 
308 N. Ewing Avenue 
St. Louis, Missours 


RISSMANN GRAPHIC ART SUPPLY 
2716 Festalozzi Street 
St. Louis, Missouri 


JONES GRAPHIC PRODUCTS CO. 
320 Broadway, S. E 
Albuquerque, New Mexico 


R. D. SHERROD CO. 
4388 Pearl Road 
Cleveland, Ohio 


DAVIDSON SALES & SERVICE 
101 Harrison 
Oklahoma City, Oklahoma 


INTERSTATE LITHO PLATE 
GRAINING CO. 

615 North Eastern 
Oklahoma City, Oklahoma 


O84 


C. A. EDWARDS JR., INC. 
1934 Arch Street 
Philadelphia, Pa 


HI-SPEED LITHO SUPPLY 
2723 Yale Street 
Dallas, Texas 


ELLIS A. TURNER 
1528 Harold Avenue 
Houston, Texas 


A. 0. COY & CO. 
534 Summit North 
Seattle, Washington 


COMMERCIAL LITHO PLATE 
GRAINING 

130 Rue Duport Street 
Montreal, Canada 


LATIMER LIMITED 
90 Niagara Street 
Toronto, Canada 


manufactured by 


ROLL-O-GRAPHIC CORP. 133 PRINCE ST., N. Y. C. 


MODERN LITHOGRAPHY, November, 1954 











Photo-Composing 


8. Room Layout 


By Charles W. Latham 


PROPERLY laid-out platemak- 
A ing and photo-composing room 

is extremely important. It 
saves work, steps, time, and reduces 
mistakes. It is a pleasure to work in 
a well equipped room that is laid out 
for efficiency in every respect. 

It is, of course, possible to make 
plates in a room equipped with a 
whirler, a printing frame, one sink 
and one table. The efficiency of such 
No flow chart 


of any value can be devised and if 


a room is very low. 


the platemaker needs a helper, it is 
just impossible to use one to advan- 
tage. 

It is assumed that when a plant 
reaches the stage of installing a 
photo-composing machine it is inter- 
ested in making more and _ better 
plates than formerly. This is the 
time to streamline the platemaking 
department and put it on an efficient 
basis. This requires only one more 
sink and one more table in units of 
equipment or stations, but these two 
units make all the difference between 
an amateur and a professional set-up. 

The room pictured in Fig. 46 has 
two sinks and two tables. It has a 
whirler and a printing frame. The 
photo-composing room is separate 
from the other operations so that it 
can be made dark and can be air- 
conditioned more easily. It is how- 
ever, close to the other platemaking 
equipment. 

In this diagram the Rutherford 
machine is shown with its back to the 
door so that plates do not have to be 
carried too far. If two Rutherford 
machines are required they may be 
placed back to back about 8 feet 


apart. The backs may be lowered 


only one at a time, but this plan 
has been found entirely practical as 
well as space saving. 
Besides equipment and working 
space a good layout will provide 
plenty of storage space. There are 


always rags, wipers, bottles, gradu- 


ates, spare equipment, and chemicals 
to be stored. These things must be 
conveniently at hand. In designing 
a plateroom layout, a study of a 
modern kitchen is a great help. 
Kitchen-type steel wall cabinets are 
excellent for storage and convenience. 
\ floor cabinet, work top and wall 
cabinet at the end of the room is 
used for storing unmixed and dry 
chemicals as well as providing a 
place to mix them. 


The sinks and tables should be 
large enough and have shelves in 
back of them on which to put bowls 
and bottles. Waste cans should be 
provided for dirty rags and paper 
There should be racks for 
finished 


wipes. 
storing fresh plates and 
plates. There should also be a con- 


(Continued on Page 115) 





FIGURE 46 
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FIGURE 47 












































| Freshly grammed plote rock 
2 Sink for washing ond « etching 





MODERN LITHOGRAPHY, November, 1954 


DOTTED LINES INDICATE FLOW OF WORK 


6 Lonston photo «composer 
7 Work bench end cobsnets 


3 Vernal plate whirles 8 Ver frome —overheed lomp 13 Etching ond gumemung tel . 
4 Plate condihoning rock 9 Developing inking teble M4 Finished plete rock 
5 Neg. register devine 16 Vertical soaking tonk 


Nl Developers ond cleering vet 
12 Chemual ond supply cobiret 
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THE MOST IMPORTANT NAME 


ON THIS PAGE i 
WILL BE YOURS 


(when you put it there) 
You'll be surprised what will happen when you dol! It will start in motion, in your 
behalf, all the machinery of the fastest moving association in the graphic arts. 
Here’s just a few of the things you'll get: 


Service on cost accounting based on specific costs in your plant. 
Labor relations information and help. 
Trade customs details and data. 


Bulletin service on general and technical topics. 
Plus many other services geared to your plant needs. 


Yes, the entire staff of this association is ready to go to work for you when you 
sign the coupon below and mail it. 


. 1954 
ee eee aha in the National Association of Photo-Lithographers, 
| lication for enrollment as an Active (Associate) Member in aed tr 
: ory orn . its by-lows and support its objects and interests os far as our time 
Biected, agree to abide by - 
nclose herewith $ as our first year’s dues 
e 


FOLLOWS: 
MUNUAL DUES FOR THE PRESS EQUIPMENT IN OUR PLANT IS AS FO 


| ACTIVE MEMBERS (Those who operate equipment) | 

00 per press per year $ 
“adn — 37.50 per year) $20 
Presses smaller than 17 vs wacocree a : $28.00 per press per yeor $ 
17x22" to 22x28" a Ses ; r press per yeor $ 
isi larger than 22’x28" up to and including 35’x45 cates te colic per year|$ 
r ° 

larger than 35x45” ; 
power ow ‘DUES $37.50 per year. Maximum Dues, $450.00 per year. 


ASSOCIATE MEMBERS 
Equipmert and Supply Dealers and Manufacturers, $125.00 per year 


Total Annual Dues 


No., Street or Avenue 














ORE and more business men 
are coming to realize that the 
exposed surfaces of retail car- 

tons are a medium for the circulation 
of an advertising message comparable 
to the pages of big consumer maga- 
zines, accerding to William B. Banks, 
assistant to the executive vice presi- 
dent of The Lord Baltimore Press, 
Baltimore, producers of quality car- 
tons and labels. He addressed the 
Packaging Institute forum at the 
Roosevelt Hotel in New York, October 
25-27. 

The package for one nationally dis- 
tributed food product, cited by Mr. 
Banks as an example, has an exposed 
surface of about 150 square inches, 
which he compared to 147 square 
inches, the approximate area of a 
Life magazine page. The maker of 
this product sells about 70,000,000 
packages each year, he said, and lik- 
ened this distribution to a guaranteed 
circulation of at least that number. 

Pointing out that a full color page 
in Life costs about $29,000 and that 
this magazine has a net circulation of 
around 5,400,000 copies per issue, 
Mr. Banks asked “if it were an over- 
simplification to say that the space on 
the food product box is equivalent to 
a full page every month in Life and 
has a value of at least $350,000 a 
year?” 

“This recognition of package space 
as valuable advertising media,” he 
continued, “has largely torpedoed 
‘sacred cow’ thinking about package 
changes. No longer are merchandis- 
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Impact of Package Likened 


to National Color Advertising 


ers afraid to redesign. In many 
cases, they rely on frequent redesign 
and fiexibility to stimulate sales.” 

Recognition of the rich advertising 
value of retail packages is leading 
many companies to seek out the best 
design and advertising talent in cre- 
ating new packages and in preparing 
the advertising message placed on 
them. Realization of the important 
advertising function of consumer 
packages has also centered attention 
on the best method of reproduction 
to use on the package, the speaker 
declared. 

His own company, he pointed out, 
reproduces the art work on packages 
by letterpress, rotogravure and lithog- 
raphy. For lithography, Lord Balti- 
more has its own process, “Fidel-I- 
Tone,” which several times has won 
the packaging industry’s highest 
awards for fine color reproduction on 
folding bexes and labels. 

Mr. Banks reviewed in detail the 
advantages and disadvantages of all 
three methods of reproduction, and 
concluded by saying that lithography 
was best suited in the majority of in- 
stances, for the highest quality of 
reproduction in full process color re- 
quired today by manufacturers of 
packaged products. In summarizing 
the advantages of lithography, the 
speaker declared that it possesses to 
a large degree the flexibility of letter- 
press, and that it approaches gravure 
in its adaptability to a wide range of 
materials. In the vast majority of 
cases, Mr. Banks said, lithography 








competes successfully with letterpress 
and gravure for economy and gen- 
erally surpasses both in quality. 

Delbert Johnson, advertising and 
sales promotion manager of Con- 
tinental Can Co., New York, said 
that his company makes a wide num- 
ber of packages and packaging ma- 
terials in both the flexible and rigid 
fields, using metal, paper, foil, ete. 
“Consequently, our concept of pack- 
aging is broad, and it is this breadth 
of view that we try to communicate 
to the public.” 

“For example,” he said, “in our 
educational services, directed toward 
the schools, we attempt to show how 
packaging is the important connect- 
ing link between mass production, 
mass distribution and mass consump- 
tion. 

“In our approach to the public at 
large, we try to show how the growth 
of packaging has paralleled the 
growth in consumer demands for 
more and better products. 

“At a more professional level, we 
attempt to spell out the literally 
scores of different considerations that 
must come under the scrutiny of the 
packaging designer, engineer and 
merchandiser. 

“In all areas we try to promote the 
idea that packaging and packages 
play an important and fundamental 
role in American economy.” 

F. L. Wurzburg, Jr., Interchemical 
Corp., New York, chairman of the 


Institute’s color control committee. 


(Continued on Page 115) 
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YQUICK. “SIMPLE  WEASY 
VY Low cost way to prepare 


fine press plates from negatives 





CSTAN DARD ) 





ss _ 


-_ 
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PRESENSITIZED 
LITHOGRAPHIC PLATE 


Li presensitized plate made by S. D. Warren Company is the 


product of the largest manufacturer of paper lithographic plates in the 


U.S. Thirteen years of research and production have been devoted to 
FkotoPlate. 

kotoPlate permits the attainment of a maximum of quality tn half. 
tone reproduction with a maximum of economy. 

Kor further details and instruction booklet, consult any Fo’oP/ate 
distributor, or communicate with manufacturer’s headquarters: 


¥. D. Warren Company, So Broad Street, Boston 1, Massachusetis. 


wy, Hundredth ' Haring, 
Ne 
(Wa rens 


BoA. DARD 


Printing C1S 
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News 


ABOUT THE TRADE 





PIA Readies Program for Detroit Convention 


HE Web Offset Section and 
Rotary Business Forms Section 
will discuss offset lithography sub- 
jects at their sessions during the 
annual convention of the Printing 
Industry of America, November 15-18 
at the Statler Hotel, Detroit. These 
sessions will be held on the final day. 
Web men will discuss, in panel 
form, “what we make, what we sell, 
where is the web offset market?, and 
what is the market?” The Rotary 
Forms Section will discuss the selec- 
tion, training and compensation of 
salesmen for rotary forms printing. 
General Charles C. Haffner, chair- 
man of the board of R. R. Donnelley 
& Sons Co., Chicago, is to be the 
keynote speaker of the annual con- 
vention of the Printing Industry of 
America. This talk, covering general 
basic problems of graphic arts man- 
agement, will be the first of four days 
of talks and discussions 
around the “More 
Through Better Management.” 
James L. Rudisill, Rudisill & Co., 


Lancaster, Pa., president of PIA will 


centered 


theme Profits 


address the Monday morning session, 
and William H. Walling, chairman of 
the board of Rogers-Kellogg-Stillson, 
Inc., New York, will report as PIA 
executive committee chairman. 

Frank C. R. 
anagh Printing Co., St. 
head a Monday afternoon panel on 
“Selling More.” Results of a general 


Rauchenstein, Cav- 
Louis, will 
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survey of sales compensation meti.. 's 
will be given. 

The Union Employers Section —... 
the Master Printers Section will hold 
concurrent sessions on Tuesday. 

“Proven Ways to Improve Produc- 
tion” is the title of the Wednesday 
session, with Glen U. Cleeton, dean 
of the School of Printing Manage- 
ment, Carnegie Tech., as chairman. 

General convention sessions Thurs- 
day will deal with executive develop- 
ment and the use of management 
tools. 

PIA also announced that at nearly 
every convention session two or more 
members of the association will give 
a “bell ringer.” These will start with 
the session on selling on Monday 
afternoon, November 15. 

A “bell ringer” will be a two to 
three minute report on a highly suc- 


Blattenberger 
at Phila. 
Philadelphians greet the | 
Public Printer of the 
United States prior to his 
talk at Poor Richard 
Club October 5th. From 
left: Joseph Matlack, 
vice president, Edward 
Stern & Co., and presi- 
dent of the Printing In- 
dustries of Philadelphia; 
Morris Segal, vice presi- 
dent of Edward Stern & 
Co.; the Public Printer, 
Raymond Blattenberger; 
Arthur H. Kingsley, president of George H 
Buchanan Co., and Wallace Scott, presi 
dent of Allen, Lane & Scott 





cessful method used in selling in a 
specific instance. 

Announcement of winners in the 
various classifications of the annual 
Self-Advertising Awards will be a 
feature of the convention. This com- 
petition is sponsored jointly by the 
PIA and Miller Printing Machinery 
Co. 

PIA, whose offices are at 719 Fif- 
teenth St., N.W., Washington 5, D. C., 
reported last month that over 400 
advance registrations already had 
been made for the convention. 


Dr. Mees Honored 

Dr. C. E. Kenneth 
president in charge of research at 
Eastman Kodak Co., Rochester, N. Y., 
was honored for “his many outstand- 


Mees, vice 


ing contributions to the scientific 
knowledge of the photographic proc- 
ess” at the annual Medal Day cere- 
monies in Philadelphia’s Franklin 
Institute. He was among 12 scientists 


so honored. 














Christmas 1954 


his Christmas, as Wwe rejoice 
in celebrating the birth of The 


to our Heavenly Father for the manifold bless- 
ings bestowed upon us. Let us again reaffirm 
our faith in God and be guided bu the teachings 
of Christ to be charitable to our fellowmen. > 
Let us prau for the less fortunate, who exist 


under oppression, that then will have strength 
and courage to cast off the voke of turanny and 
again become free men. x Let us ever be mind 
ful of this great nation of ours, populated, gov- 
erned and loved by its peoples of manu racial 
origins and religious beliefs; but Americans all. 
xe xe xe Let us prav that free nations of the 
World will stand united for universal peace and 
understanding with good twill to all mankind + 


INTERNATIONAL PAPER COMPANY 


Copr. 1954, International Paper Company 
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number of shareholders increased 38° 





Chicago Enrollment High 
Overall enrollment in the Chicago 
Lithographic Institute’s various 
courses is the largest recorded for 
the past three years, Albert N. Brown, 
general manager, reports. Approxi- 
mately 300, he said. are taking the 
° regular courses for apprentices, or 
attending the daytime and nighttime 
intensive courses for junior execu- 
tives, or the new evening discussion 
clinics for journeymen. 

These latter, intended to bring the 
older shop craftsmen up-to-date on 
new developments in lithography, are 
“going over big,” he said. 

The 10-week 
course for junior executives has a 
full enrollment drawn from Chicago 
and other lithographic centers and 


daytime intensive 








m 


re 








George S. Dive George C. Houck 
Advanced by Harris-Seybold 
Ren R. Perry, vice president for sales of Harris-Seybold Co. and George Houck, vice 
president for operations, were elected to the board of directors at the company’s recent 
jua! meeting of »=holders. After the meeting, directors elected president George $ 
vely t { chairman of the board and Mr. Houck to the new positior 
vice 11 manager 
Electi ) the third advancement in the past five years for the 48-year 
sales exe e. He was advanced from t field sales organization in 1949, soon became 
gene sales manager, and was elected vice president for sales in 1952. He brings a 
background of 28 years in graphic arts sales and sales management to the Harris-Seybold 
rd lire He started as a salesman with Harris-Seybold in 1926. In 1938 he 
rmed his own equipmer n mpany, R. R. Perry, Inc. He rejoined Harris 
eybold whe hey pur sed | in 1944 and was made western district mager i 
bef promotior ge sales manager. Mr. Perry is a director cf The Cottrel 
1s jiar {| ris bold. He is also president of Harris-Seybold’s Canadiar 
H ey! 1 1 i, and is active in many sales and printing organi 
Mr ve 1 en president of Harris-‘Seybold since 447, now helds the join 
itle tirman of the board and president.’’ Former board chairman R. Verne Mitchell, wh 
has 1 ntly qui ia nun f his rporate responsibilities due to ill health, has 
een ¢ u hairmar board 
Mr. k t is 41, will assume greater administrative responsibilities at Harris 
Seybold eelr Mr. Dively for mcre planning, policy and other activities in nnection 
with the iny's growth progra He was assistant to Mr. Dively for seven years before 
being « vi presi for ration in 1952. As vice president, he had overall respon 
sibility f 1aministrativ inn ind for rdinating sales, engineering and manuta 
ring. M ick is also a di f The Cottreil Company 
e largest number of reholders in the company’s history attended Harris-Seybold 
nua eeting, held in the Main Ball: f Hote] Cleveland. In addition to electing 
new directors, shareholders also voted to authorize an increase in Harris-Seybcld’s 
mon stock from 500,000 t 000,000 shares, and heard President Dively review the « 
pany’s progress during the past year. In the fiscal year ended June 30th, Harris-Seybold’s 
nsolidated net shipments increased about 15% above the previous year’s, with a greater 
rtion of graph urts equipment in relation to defense products. During the year the 


than 1,900 
from several foreign countries. Late 
this month this class will complete its 
the 
Thanksgiving week will journey to 
Rochester, N. Y.. for post graduate 


work at Institute and during 


study and demonstration of process 
color work in the graphic arts lab- 
oratories of Eastman Kodak Co. 
* 

Doolittle Moves in Chicago 

Doolittle & Co., Chicago lithogra- 
phers, has moved to new quarters at 
320 N. St., 


former prominent location on the 


Dearborn from their 
river bank near the Michigan Avenue 
bridge. The move was made neces- 
sary when the old site was slated for 
demolition to make way for a new 
building intended for occupancy by 


the Sun-Times newspaper. 
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Schenker Expands 

The Schenker Co., Chicago, has 
added another offset press, a Harris 
22 x 29”, to their lithographing 
facilities. Plans are being perfected, 
R. Raike, for 
further expansion of and 
platemaking equipment to round out 
the offset The firm 
started as a letterpress company about 
30 years ago, Mr. Raike said, Offset 
was introduced about a year and a 







said 5%. president, 






camera 






department. 







half ago and. since then, operations 
into 





expanded 





have been further 
rotogravure and flexographic print- 
ing. For this 6-color 


press was installed in 1953 and more 





work a roto 







recently a 4-color aniline press. This, 
Mr. Raike said, makes the Schenker 
Co, of the 
printing firms in the country offering 







few medium size 





one 






all four printing processes. 





The offset department, he said, has 





concentrated on production of labels, 






broadsides, direct mail, box wrappers 





folders. He has a problem of 





and 
finding competent craftsmen, how- 
ever. He has been able to get all 
the help he needs for the expanding 
services, he said, but not all of them 








are trained to turn out the quality 






work he aims to produce. 





C. Domin is executive vice presi- 





dent of the company and Lee Kacha- 





durian is general superintendent of 
the plant which is located at 3201 
Ave. 










Wabansia 











a 
Now Has 16 Presses 
Richter, McCall & Co., Chicago 


combination firm, has added another 










new offset press, a Harris, 22 x 34”, 






two-color model which increases the 





number of their offset presses to 16. 
Richter, McCall started out as a letter- 
16 said 
Evans, executive of the 






press printer years ago, 





Gordon ei 





company, and has operated offset 
15 
° 
Einson Man in Army 
( Jeff) 


executive of the Chicago office of 





facilities about years. 







Gerald B. Frank, account 






Kinson- Freeman, display lithogra- 
phers, Long Island City, N. Y. has 
been granted leave of absence while 
on U. S. Army. He 
reported to Fort Dix Sept. l. 







service with 
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There’s more to BLACK ink than 





meets the eye 


FREE POCKET MANUAL FOR 

LITHOGRAPHERS 
Don't judge black by its shade alone—that can easily be ad- Edited by recognized authorities to help 
you solve problems on ink handling, dry- 
i ti i trol, etc. t ask 
qualities which result from its vehicle. ‘er “aa control, etc. Just as 


No matter what shade of black you want, GBW can offer it 


to you with different working characteristics. Also try GBW SPEEDINX 

One of our finest black inks uses a vehicle that sets quickly for fast setting and rapid drying in 
a quality ink. Speedinx gives you 
; dense coverage and comes in a 
prevent chalking and offsetting. Since a larger proportion of complete range of GBW colors. 


justed. It’s much more important to judge black by its working 


and binds the pigment firmly to the surface of the paper to 


pigment and vehicle remain on the surface, coverage is more 


complete and blacks are richer. 


These are full-bodied offset inks—highly water resistant— T 
that are easy to work with. They run especially well on high- 
speed two and four color presses. 
For additional information, please write or telephone our \\ 


Brooklyn or Chicago factories. 
s — 

















FOR OFFSET e¢ LETTERPRESS ¢ DIE STAMPING 
GAETJENS, BERGER & WIRTH, INC. 
GAIR BLDG., 35 YORK ST. 215 S. ABERDEEN ST. 
BROOKLYN 1, N.Y. CHICAGO 7, ILL. 
Telephone Ulster 8-4100 Telephone MOnroe 6-4246 
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Direct Mail Awards Announced by DMAA 


IXTY-FIVE awards for winning 
direct mail campaigns in the 
26th annual competition sponsored 
by the Direct Mail Advertising Asso- 
ciation were made in Boston, Oct. 
13. Reginald Clough, publisher, Tide 
Magazine served as chairman of the 
contest judging committee. Awards 
were made at the opening breakfast 
at the 37th Annual Convention of 
the DMAA at the Hotel Statler. 
For the first time this year, 10 Gold 


Mail Box Awards were made — to ten 
of the outstanding winning cam- 
paigns. Remington Rand was _ the 


winner of the Grand Award, for the 
most outstanding of all winning en- 
tries. Tru-Balance Corsets Company 
was presented with the Henry Hoke 
award — given to the entrant who 
had solved a difficult problem with 
direct mail. 

All winning campaigns were on 
display at the Boston Statler, and six 
extra sets of these winners are being 
made up to tour the United States and 
Canada for meetings. conventions. 
direct mail courses. etc. 

McCormick-Armstrong Co.. Wich- 
ita, Kan.. won the award in the cate- 
gory of graphic arts and _ printers. 
Yeck and Yeck, Dayton. was listed as 
producer of two award winners. one 
for Huffman Mfg. Co.. Dayton, and 
one for Price Bros. Co.. same city. 
United States Envelope Co., Spring- 
field. Mass.. won the paper classifica- 
tion award. In most cases producers 
listed were advertising agencies, and 
the listings did not include any in- 
formation as to the printing process 
used. 


GAA Gives To PIA Fund 

The Graphic Arts Association, Ine.. 
and its sub-divisions presented con- 
tributions totaling $4,100 to the Print- 
building 


ing Industry of America 


fund, at the membership meeting of 
Elmer M. 


Pusey. treasurer of Printing Industry 


the association Oct. 21. 


of America. received the contribu- 
tions to be used toward the building 
of a new permanent headquarters for 


the national printing trade associa- 


tion. 
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the growth of the national print- 
ing association necessitates moving to 
larger quarters, and the purchase of 
a “home” provides the only practical 
permanent solution to the problem. 
according to the group. This new 
building, when erected on Connecti- 
cut Avenue at Chevy Chase Circle in 
Washington, D. C.. 
national association to serve all mem- 


will enable the 


bers better, it stated. 

William P. Gildea, Jr., president of 
the association, presented a check for 
$3.000 in behalf of the members of 
the Graphic Arts Association from 
association funds. 

C. Wm. Schneidereith. Schneide- 
reith & Sons, presented a pledge of 
$1,000 to the building fund in behalf 
of the members of the Printer’s Divi- 
sion of the association. 

Members of the Ink & Roller divi- 
sion of the association voted to con- 
tribute $100 to the P.LA. Building 
Fund. Albert H. Miller, Bingham 
Brothers Co., made the presentation. 

. 
Direct Mail Continues Up 

Estimated dollar volume of direct 
mail advertising used by American 


August, 1954 was 


business during 













Flint Building Chicago Piant 

The first unit (above) of a new laboratory 
the Howard Flint Ink Com 
pany is nearing mpletion at Broadview, 
in suburban Chicag< The building was 
jesigned to handle large scale production 
f inks for every process of printing. The 
nixing, milling and testing equipment will 
jepart 


and factory for 





be cc 


npletely new throughout all 





ments. 

The new plant is being erected on a four 
m South Gardner Road less thar 
ne new 
which will provide 


ict@ piot 
a half mile south 
Street expressway 
yuick access to the Loop area. It is served 
by a siding on the Indiana Harbor Belt 
R.R. The first unit, which will be ready 
for use December Ist, contains 40,000 


of t Congress 


1954 











$105,083.804 according to figures 
released by the Direct Mail Advertis- 
ing Assn., New York. This represents 
a gain of 16.6% over the expenditure 
of $90,104,874 of August, 1953. 

During the first eight months of 
1954, an estimated $858,948,562 was 
spent on direct mail advertising, an 
increase of 6.54% over the monies 
spent during the first eight months 
of 1953. 


+ 
Oker Joins General 
Arne Oker, former advertising 


manager with American Optical Co., 
Southbridge, Mass., now is in charge 
of the Boston office of the General 
Offset Springfield, 
Mass. 


Printing Co., 


oa 
Pugh Adds Press 
The A. H. Pugh Printing Co. of 
Cincinnati, letterpress printers for 99 
years, has recently expanded its oper- 
ations with installation of a 17” x 22” 
Harris offset press. 
» 
Nielson Named to Board 
Simon C. Nielson, president of 
Nielson Lithographing Co., Cincin- 
nati, has been named a member of 
the board of trustees of the Cincinnati 
Zoological Society, which supervises 
the Zoo in that city. 








square feet of floor space. Monroe Seiber- 
ling is the plant manager 
The Rotogravure and Flexographic Divi- 


sion of the Flint Company will be under 
the supervision of Matthew Keller, who has 
had a long successful career in this spe- 
‘ialized field. This division will occupy a 
large, specially engineered section of the 
new plant with separate laboratory facili 
ties specializing in such inks. 

The present Chicago plant of the Flint 
Company, at 20th and Calumet streets, has 
become too small for the demand for inks 
in the Chicago area, the company said. The 
Flint Company also operates factories at 
Detroit, Cleveland, Denver, Houston, In- 
dianapolis, Minneapolis, New Orleans, Los 
Angeles, Tulsa and Atlanta 





65 








CRESCENT Chuckles 


“The plate room will 
suffer for this” 


INK & COLOR CO. 
464 NORTH FIFTH STREET 
PHILADELPHIA 23 


} BRANHAM AVE N 


FLEXOGRAPHY LETTERPRES: LITHOGRAPHY - 


Visit Miehle Plant 

The Chicago Club of Printing 
House Craftsmen planned a_ plant 
tour of the factory of the Miehle 
Printing Press and Manufacturing 
Co. for its November meeting on 
November 16. G. W. Bassett and 
C. A. Harwood of Miehle were to be 
in charge of the plant visitation. 

Practically all Miehle factory 
equipment was to be operating in 
ten demonstration areas and qualified 
men were to be stationed to explain 
the machinery in operation and to 
answer questions. 

Club members turned out in full 
force for the October meeting on 
Oct. 19 to hear a three-member panel 
discuss bindery problems and _ their 
relationship to other printing depart- 
ments. 

Included on the panel were Glenn 
A. Backman, sales engineer for the 
Dexter Folder Company and _for- 
merly bindery foreman for Poole 
Brothers, Chicago: C. D. Nicholson, 
sales manager of Brock and Rankin, 
Chicago: and Harold Volkert of the 
Fr. N. Volkert Co. 


+ 
Coburn Modernizing 
Coburn & Co., Chicago, has been 
modernizing facilities during the past 
summer by installation of three new 
offset presses, all Harris 17 x 22”s. 
The company was organized about 
five years ago, said Richard W. 
Coburn, proprietor, and decided this 
year that with the latest new model 
presses better quality work could be 
done than with the older equipment. 
The modernization program, he in- 
dicated, is to be further continued 
in other departments of his shop at 
732 S. Federal St. 


* 
Adds Press in Chicago 
Schoenwald Printing & Lithograph- 
ing Co., Chicago, added a Harris 
22 x 34”. two-color offset press re- 
cently, following installation of a 
single-color Harris early in the 
spring. The company started as a 
letterpress firm in 1939 and added 
offset in 1948. Following a recent 
reorganization, said the proprietor, 
G. W. Schoenwald, new equipment 
of various types has been added and 
now, he said, “We're gradually get- 
ting back to size.” 
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Open Folding Box Awards 


The Folding Paper Box Associa- 
tion of America has started prepara- 
tions for its LOth folding 
carton competition. Closing date for 


annual 


entries is Dec. 31, 1954, and an- 
nouncement of the winners of the 
“100 Best” folding cartons will be 
made during the Association’s annual 
convention next March. First awards 
and awards of merit will be made in 
each of various classifications. All 
entries must have been produced by 
association members in whole or in 
part from paper board and actually 
shipped to customers after Jan. 1, 
1954. Judging will be done on four 
points — technical superiority of 
printing: superiority of construction: 
best potential new volume for prod- 
ucts of the folding box industry: 
and general superiority according to 


end use. 


In the first group — technical su 
grou} 


periority of printing — boxes printed 
by the offset lithographic process will 
compete with those printed by the 
other three processes. In urging 
members to submit entries the asso- 
ciation says: “Being a small volume 
company is no excuse for non-par- 
ticipation. In fact five companies 
under 
1954 


The possibilities for 


with annual sales volume 
$150,000 won awards in the 
competition.” 


world-wide publicity for the winning 








Gamse to Build Plant 


Buitimore, has 
erect a new pliant at 


Gamse Lithographing 
announced plar 
7413 Pulaski 
tbove). The 





Highway (architect's sketch 
new building will provide 
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Robertson Appoints 


Robertson Photo-mechanix, In 
manufacturers of graphic arts and photo 
hemical 
ointment of Joseph Vancata (above) to the 


thicag 


equipment innounces the if 
position of vice-president in charge of sales 
Mr. Vancata, who has been associated 
with Robertson for over 20 years was form 
erly assistant to the president at Robertson 

The appointme is in keeping with the 
expansion program now taking place at 
Robertson, which includes a new manufa 
turing plant being completed in the Chi 

190 suburb of Harwood Heights, built 
primarily to house the research and devel 
pment department and the new products 


jivision 


boxes is also set forth. Detailed in- 


formation and rules of the contest 
are available from the Folding Pape 
Box Association of America, 337 W. 
Madison St., Chicago 6, Ill. 


tbout 36,000 square feet of space and wil) 
be air conditioned throughout, with special 
humidity control in the pressroom. All of 
erations will be on one floor for increased 
efficiency. The company will have its own 
railway siding, and ample parking space 

















Lord Baltimore Shifts Wohlgemuth 


George F. Wohlgemuth, Jr., has 
been placed in charge of mid-western 
sales for The Lord Baltimore Press, 
according to an announcement by 
executive vice- 
post, Mr. 


Leonard Dalsemer, 
president. In his new 
Wohlgemuth will cover Illinois, Wis- 
Minnesota, Nebraska and 
He will have headquarters 


Ave., Chi- 


consin, 
Kansas. 
at 333 North Michigan 
cago 1, Ill. 

Prior to assuming this new posi- 
tion, Mr. Wohlgemuth was sales rep- 
resentative for Lord Baltimore Press 
in the southern territory, with head- 
quarters in Baltimore. 


* 
Guild Visits Vandercook 


Vandercook & Sons Co., Chicago, 
was host to the Printers Supplymen’s 
Guild of Chicago, Nov. 5, with a 
reception and trip through the new 
plant for manufacture of proofing 
presses at 3601 W. Touhy Ave. 

The Chicago Guild’s annual Beef- 
steak Party is to be held Dec. 6, it 
was announced by Carl W. Yaley, of 
Graphic Arts Supply Co. and presi- 
dent of the Guild. Frank Rice of 
American Roller Co., is chairman of 
the arrangements committee for this 
affair which always attracts a capacity 
crowd of 600 to the Furniture Club’s 


dining room. 





for employees’ and visitors’ cars. The com 
pany at present occupies several floors at 
419 E. Lombard St. in a congested area of 
the city. Occupancy of the new building is 
expected by the first of the year, according 
to J. G. Hoffman, advertising manager. 
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Schools Get Fine Offset 

A steady flow of the finest offset- 
lithography produced in this country, 
provided free by the Lithographers 
National Association, is being used 
by universities, colleges, high schools, 
industrial art and vocational schools 
and advertising club classes. The 
material serves as a valuable tool in 
the study of the graphic arts. 

Twenty-four sheet posters, point-of- 
purchase displays, numerous direct- 
booklets, 
covers and inserts, labels, letterheads, 
book menus, 


calendars, art prints, ete., are only 


mail folders, catalogs, 


jackets, road maps, 


a few of the specimen classifications 


requested by hundreds of schools at 
the start of their September 1954 


terms. 

The lithographic material provided 
to the schools of journalism, art and 
applied arts departments, marketing 
and advertising departments and 
business and administration depart- 
ments of such schools as the Uni- 
versity of Kansas, Northeastern Uni- 
versity, the Commercial Art Institute, 
Carnegie Institute of Technology and 
the Chicago Lithographic Institute, 
to name only a few, represented en- 
tries of outstanding offset entered in 
LNA’s Annual Lithographic Awards 
Competition and Exhibit. 

The Association recognizes the 
importance of providing these stu- 
dents, who will become tomorrow’s 
advertising executives, with the cream 
of the lithographic material produced 
each year. Coincidentally, the in- 
structors, themselves members of the 
advertising fraternity who teach in 
the colleges at night, have an unusual 
opportunity to show how effective 
lithography can be when the best 
elements of lithographic quality, art 
and design and functional value are 
combined in the printed product. 

At the same time, many of these 
students have opportunities to see 
the prize-winning pieces selected in 
LNA’s annual competition. As an 
example, the Rochester Institute of 
Technology exhibited the 4th Awards 
Competition winners at the Bevier 
Gallery in Rochester from September 
3 to 17. This is how it was appraised 
by the Rochester Times-Union: 


“How far applied art touches the 
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Soderstrom to be Honored 

Walter E. Soderstrom, executive vice-presi 
dent of the National Ass { Photc 
Lithographers, New York, will be honored 
at a dinner sponsored by the Graphic Arts 
Division for State of Israel Bonds on Wed 


ciation 


nesday evening, November 17 

The dinner, to be held at the Hotel Pierre 
Fifth Avenue at 61 Street, New York, wili 
have Senator Wayne Morse of Oregon as 
principal speaker 

Announcement of the event was made 
in October by Samuel H. Marks, of New 
Era Letter C hairman of the industry's 
Israel bond committee, who said that Mr: 
Soderstrom will be accorded special tribute 
“in recognition of his profound interest ir 

ind sympathetic support in aid of 
Israel's economic development program.” 

The dinner is part of an industrywide 
effort to provide investment capital for 
Israel through the sale of State of Israe 
Development Bonds. Proceeds of the Is 
rael Bond Issue are the principal source 
of funds for the build-up of Israel's indus 
try, agriculture and commerce. 

Representatives of the industry who are 
serving on the committee honoring Mr 
Soderstrom include: 

Mrs. Celia Danziger, Champion Envelopes 
Co.; Maurice D, Fisher, Hillcrest Paper Co., 
Inc.; Harry G. Kriegel, Superior Printing 
Ink Co.; A. George Lutz; Irving H. Ross Ex- 
clusive Envelope Joseph Rubenstein 
Addressing & Machine Equipment Co. 
David Schulkind, E. P. Lawson Co.; Louis 
Schweiloch, New Era Lithograph Co. 
Philip Solomon, Reliable Press; Leonard 
Willig, Aristocrat Printing Co., and Jerome 
Wohlstadter, Commercial Ink Corp. Bernard 
S. Rosenstadt, Ardlee Service. Inc., is din 
ner treasurer, 


life of everyone of us daily is proved 
by an exhibition of the winning work 
in the Fourth Lithographic Awards 
Competition sponsored by the Lithog- 
raphers National Association which 
opened yesterday in the Bevier Build- 
ing. This contest has 44 classifica- 
tions and covers the commercial use 
of the graphic arts. 

“The exhibit is, on the whole, a 
revelation of the vast improvements 
made in recent years, both in repro- 
duction and in the type of art work 


used.” 


LNA’s Educational Department, 
which provides schools with litera- 
ture on all phases of the lithographic 
process, reports that the schools are 
eager for practical working tools with 
which to communicate an under- 
standing and knowledge of this part 
of the graphic arts. 

LNA also distributes bulk quanti- 
ties of a four-page informational 
folder entitled “Lithography’s Place 
In Printing Production.” The folder 
outlines the basic advantages of the 
process and how it can serve the 
printing needs of national advertisers 
when it is used properly. Most in- 
structors request individual copies 
for all members of their classes. 

Equally popular as an educational 
tool among LNA’s 
eight-page pamphlet, “Lithographic 
which pro- 


instructors is 


Production for the User,” 
vides details on methods, platemak- 
ing, makeready and press production 
methods, press and paper size, etc. 

Other tools in great demand are: 
“The Story of Lithography;” a list 
of available films on lithography; 
copy preparation brochures entitled 
“Perfect Copy for the Offset 
Camera;” “What the Art Director 
Should Know;” “Artist's Mechanical 
Color Separations;” “Poster Produc- 
Methods 


Pamphlets on 


tion; and “Composition 
That Reduce Costs.” 
making displays, posters and _pack- 
ages are also provided. 

Lithographic firms, comprising the 
membership of LNA, have found the 
association’s literature valuable in 
developing sales training programs 
within their organizations. 


Cole Heads Campaign 

Ralph D. Cole, president of Con- 
solidated Lithographing Corp., has 
been appointed by United Cerebral 
Palsy of New York City, Inc., for 
the fourth successive year, as chair- 
man of the Graphic Arts Industry. 
He is again being assisted in the 
campaign by Marie E. Kaye, assistant 
secretary of Consolidated. 

. 

Delaware Co. Adds Two-Color 

Recently adding to their facilities, 
the Kaumagraph Company, Wilming- 
ton, Del., has installed its second 
Miehle #61 two-color offset press. 
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Graphic Arts Called Lax in Materials Handling 


ITHOGRAPHERS = and 


generally have acquired an un- 


printers 


favorable reputation for backward- 
ness in the eyes of materials handling 
specialists, many of whom were 
gathered in Chicago, Sept. 27-30 for 
the 9th annual meeting of the Society 
of Industrial Packaging and Materials 
Handling Engineers. 

The graphic arts industry, some 
authorities complained, have, as yet, 
shown only a very slight interest in 
the possibilities for reducing labor 
costs and speeding up operating efli- 
ciency, to say nothing about elimina- 
tion of compensation charges for 
injuries, by utilizing mechanized ma- 
terials handling equipment. 

During the four-day meeting and 
exposition every phase of materials 
handling was examined by a multi- 
tude of speakers. Only one of them, 
however, submitted a case history of 
what one type of mechanical han- 
dling machinery has done for a 
printer. 

He did not identify the firm by 
name but said it was a midwestern 
house that specializes in imprinting 
names and addresses on 100 letter- 
heads and envelopes for a dollar. 

After getting the business under 
way, related this speaker, H. P. Hej- 
manowski of the Lamson Corp., Syra- 
cuse, N. Y., it grew very rapidly and 
additional presses had to be installed 
to handle the increase. Hand trucks 
were used to feed paper stock to the 
presses and remove printed stationery. 
But crowded aisles in the poorly laid 
out press room created cross traffic 
that caused confusion, misplaced or- 
ders and a lack of satisfactory control 
and order expediting. 

To correct this condition all presses 
were realigned along two simple belt 
conveyors, on which the printed sta- 
tionery was placed as removed from 
the delivery end of the presses. These 
the conveyors then carried to a 
“crew's nest,” as the speaker termed 
it. Here the printed stacks were de- 
livered to 42 chutes which took them 
to sorting tables. After re-sorting by 
were 


name they again 


customer's 
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placed on another conveyor belt 
which carried them to the shipping 
room for packing and shipment. 

“The direct labor saving effected 
in a single Christmas rush season,” 
said Mr. Hejmanowski, “paid for the 
complete installation of this system.” 

Intra-plant materials handling op- 
erations, said Mr. Hejmanowski, rep- 
resent about one-third of direct 
manufacturing costs and about four- 
fifths of the indirect labor costs asso- 
ciated with production of a finished 
marketable product. The small firm, 
generally, he added, is even more sus- 
ceptible, than larger enterprises, to 
the effects of excessive costs and their 
immediate impact on sales and 
profits. 

In a talk on “Visual Design in 
Packaging” a Univ. of Illinois in- 
structor in industrial design, Prof. 
James R. Shipley, stressed the impor- 
tance of the appearance of a package 
as “one of the most important factors 
influencing the purchaser’s choice.” 

He discussed many aspects of desir- 
able package design and among other 
suggestions offered he advised that 
users of packages should check their 
own designs against packages that 
have won merit awards in competi- 
tions and have been widely publicized 
in printing and trade magazines. 

Another speaker at the Chicago 
conference was R. B. Morgan of Ohio 
Boxboard Co., Rittman, O., whose 
talk on “Folding and Set Up Boxes” 
dwelt, among other matters, with the 
advantages and principal applica- 
tions of offset and the other printing 
processes for box decorating, also 
with the use of inks on boxes, with 
the attendant problems of fading, 
rubbing, trapping, bleed allowance, 
brightness, color standards and other 
factors. 


O.K. Changes to Buhl Press 

Buhl Press will be the new name 
of the former O.K. Litho Co., it was 
announced by Carl R. Buhl, the new 
owner, who acquired possession Oct. 
1. Operations will be continued at 
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3608 N. Monticella Ave., Chicago, 
and facilities, which now include two 
offset presses, will be considerably 
expanded, he said. O.K. Litho was 
founded five ago by Paul 
O’Shea, who sold out because of ill 
health. He will, remain 
with the new owner for a time, as 
production manager. Mr. Buhl has 
been active in sales and management 
positions with various Chicago litho 
firms for many years, his latest con- 
nection being with Doolittle & Co. 


years 


however, 


St. Louis Course Opens 

A course in selling began Novem- 
her 2 at the Printing and Graphic 
Arts Building in St. Louis sponsored 
by the Associated Printers and 
Lithographers. The sales conference 
chairman is Frank C. Rauchenstein 
of Cavanagh Printing Co. The class 
meets from 6 to 8 p.m. each Tuesday. 

Subjects covered are: making the 
first call, individualizing your ap- 
proach, getting the order, cultivating 
the new customer, submitting pro- 
posals, handling questions and tech- 
nique, handling objections, meeting 
competition, improving customer re- 
lations, and the salesman’s continu- 
ing job. 

The course is part of the associa- 
tion’s educational program and met 
with success in previous years. 


Chicago Craftsmen Add Men 
New members of the Chicago Club 


of Printing House Craftsmen, _re- 
ceived at the first fall meeting include 
Wm. F. Lange, foreman offset press- 
room, Excello 
Schawk, proprietor of Schawk Litho 
Craft, Paul W. Lundblad, sales engi- 


neer Etna Lithographing Co., Michael 


Press, Clarence W. 


Derrico, sales manager, J. Curry 
Mendes, and Harry Jones, technical 


engineer, Miller Printing Mchy. Co. 
. 


Regensteiner Appoints Two 

Regensteiner Corp., Chicago, has 
appointed George Bayna as treasurer 
and Hans C. Zorn as controller. Mr. 
Bayna was a consultant to the firm 
and Mr. Zorn was formerly secretary 
and controller of Newman-Rudolph 
Lithographing Co. 








Plan Joint Education Meeting 

The two leading organizations in 
the field of graphic arts education. 
the International Graphic Arts Edu- 
cation Association and the Education 
Council of the Graphic Arts Industry, 
have planned a joint annual meeting 
to be held in July 1955 at Carnegie 
Institute of Technology, Pittsburgh. 
This will be the first occasion in 
which the leaders in graphic arts edu- 
cation and national trade organiza- 
industry 


tions and representatives 


will schedule their annual meetings 


rolers, free of lint. 





Jomac Roller Cleaner pays for itself 


Cleaner keeps presses running, 
frees pressmen from costly downtime delays 


If Jomac Roller Cleaner never cleaned a dampener roller (a job 
it does with dispatch), it would still pay for itself in short order. 
Because by breaking in a complete set of rollers simultaneously, 
the cleaner saves 15 minutes running time per press. This economy 
alone can pay for the cleaner inside of a year. 


Increases cover life 50% 
In its primary job, the Jomac Roller Cleaner cuts downtime further, 
increases dampener cover life 50% by cleaning thoroughly without 
tearing covers or breaking stitches, The only labor involved is filling 
the tank with water, adding cleaning fluid, and switching on the 
motor. The rollers emerge clean, smooth, and, in the case of new 


Write for literature 
Send for the latest literature on Jomac Roller Cleaner, and for a 
list of users in your area. Give us the overall length of your longest 
dampener, and we'll quote you the price of the proper size cleaner. 
Sizes from 36” to 96". Jomac Inc., Dept. L1, Philadelphia 38, Pa. 


Use Jomac Seamol and Fiano! seamless coverings for your dampener rollers 


J OMAC Inc. 


together to make up a national Con- 
ference on Printing Education and 
Training. Homer Sterling, professor 
in Carnegie’s School of Printing Man- 
agement, is chairman of the 30th an- 
nual conference on printing education 
for IGAEA. Robert H. Caffee. presi- 
dent of William G. Johnston Co.., 
Pittsburgh, is chairman of the Edu- 
cation Council’s program committee. 

The first three days of the Confer- 
ence will be devoted to laboratory 
sessions in Carnegie’s Printing De- 
partment classrooms and shops for 








lectures, discussions and demonstra- 
tions in all graphic arts phases taught 
in the schools. According to Mr. 
Sterling. these laboratory sessions to 
he conducted by Carnegie staff and 
nationally-known authorities “will 
provide those attending an oppor- 
tunity to improve their skills and 
increase their knowledge in each field 
covered. Every person attending,” he 
said, “will gain something from these 
sessions for they will find out what 
the experts are doing in their field.” 

On the fourth day. sessions will be 
held to discuss a number of facets of 
the problems of graphic arts educa- 
tion and training programs in schools 
and plants. In planning this phase of 
the program, Mr. Caffee made it clear 
that the discussions would be centered 
on those issues of most ‘importance 
and greatest interest to printers and 
printing teachers alike in working out 
their mutual problems. 

While details of the meetings have 
not yet been worked out, it is planned 
to invite printers and representatives 
of national printing trade groups to 
attend the laboratory sessions, and to 
invite teachers to attend the Educa- 
tion Council membership meeting 
which will take place during the last 
day of the Conference. 

To house the printing teachers and 
their families attending the Confer- 
ence, Carnegie is making available its 
newest dormitory. This building will 
provide lounge, dining, recreation, 
and meeting-room facilities, as well 
as housing, comparable to those of- 
fered by fine hotels. 

Kenneth R. Burchard, 
dean, School of Printing Manage- 
ment, Carnegie Institute of Technol- 
ogy. is president of the International 
Graphic Arts Education Association. 

As soon as the exact dates have 


assistant 


been set and the program is form- 
ulated, invitations to attend the meet- 
ings will be issued. Further informa- 
tion is available from the Education 
Council of the Graphic Arts Industry, 
Inc.. 719 Fifteenth Street, N.W.. 
Washington 5, D. C. 
° 

Calif. Card Firm Expands 

California Greeting Card Co., Los 
Angeles, recently put in a Harris 
17 x 22” offset press. 
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Plan Machinery Exhibit 


One of the big projects in the 
Boston Club of House 
Craftsmen’s extra-curricular project 


Printing 


series, its sponsorship of the huge 
celebration of the 9th Annual Print- 
ing and Publishing Week of New 
England. Jan. 16-22, 1955, takes its 
most concrete form this year in the 
staging and promotion of the Third 
New England Printing Machinery 
Exposition to be held at the First 
Corps Cadet Armory, Boston, Jan. 
18-21. 

According to co-chairman of the 
Exposition, Albin R. Johnson, Jr., 
Tileston & Hollingsworth Co., and 
Lew Powers, IPI, the theme of the 
show is “Better Business Through 
Better Printing.” 

e 
Announce New Presses 

Miehle Printing Press & Mfg. Co. 
has announced the installation of new 
#29 offset presses at the following 
firms: Swift & Co., Chicago: Max 
Stern’s Sons, Chicago: Imperial 
Printing Co., Chicago: The Falconer 
Co., Baltimore: Andors & Co., New 
York: George F. McKiernan & Co.. 
Chicago: Barton Printing Co., Chi- 
cago; Sanders Printing Corp., New 
York; Houston Lithographing Corp.. 
Houston: Model Prtg. & Stationery 
Co., St. Lithocraft Studios. 
Inc.. St. Louis, and Castle Pierce 
Prtg. Co., Oshkosh, Wis. 

Also recently installed were Miehle 
#36 offset presses at Kutztown Pub- 
lishing Co., Kutztown, Pa., and 
Carpenter Litho & Prtg. Co.. Spring- 
field, Ohio. 


Louis: 


m 
Kodak Wins Report Award 


Eastman Kodak Co. won the gold 
“Oscar” award for the best annual 


report among American companies, 


it was announced in New York 
October 25 at the annual awards 


dinner sponsored by Financial World. 
Wayne A. Johnson, president of the 
Illinois Central Railroad, which won 
the top award last year, made the 
presentation to Dr. Albert K. Chap- 
man, president of Kodak. Many other 
awards also were made for annual 


re} ort excellence. 
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Heads John P. Smith Co. 


ve) has bee 
f the John 


named 


Henry F. Brayer (a! 
president and general manager « 
P. Smith Company, Rochester printers and 
lithographers, by the firm's board of dire 

tors. Mr. Brayer, who formerly was execu 
tive vice-president, succeeds Clifford L 
VanDerbogart in the presidency. No change 
in the company’s policies or operation is 
contemplated, Mr. Brayer stated 

A graduate of the Carnegie Institute 
Technology, Mr. Brayer has been with tl 


f 


John P, Smith Company for 30 years, and 
was executive vice-president for nine years 
His father, Henry N. Brayer, succeeded John 


P. Smith, founder f the mpany, as 


president. 

Other officers re-elected by the board of 
jirectors are: vice-president, R. Mervyn 
Briggs, and Treasurer, Charles W. O’Brien 


Sales Sessions Well Attended 


The last of the three offset clinic 
sessions. Production for Offset Sales. 
sponsored and conducted by the 
Metropolitan Lithographers Assn.., 
New York, was held October 26 at 
Hotel Shelburne. A total of 74 men 
registered for the series which was 
under the direction of H. C. Latimer, 
executive director of the association. 

The meetings emphasized the im- 
portance at this stage of the use of 
the offset process of the need to give 
the customer help and advice on the 
efficient use of the process. The 
results of a national survey recently 
published showed that both adver- 
tisers and agencies use offset more 
(dollar volume) than any other print- 
ing process when buying printing, 
but that both 
information on the advantages of the 


groups want more 
process and when to use it to solve 
their problems. They also want more 
information on how to use the process 
efficiently, MLA said. The sessions 


were designed to give offset salesmen 





the needed information. 
Guest speakers who demonstrated 


materials or methods included Charles 
V. Morris of Henry Lindenmeyr & 
Sons, paper merchants; Greg Usategui 
of Gregg Associates, photo color 
technicians: Morris Fink of Color- 
print Laboratories, visual color cor- 
rection systems; and Miss Platt of 
Mask-O-Meg, screened photo print 
specialists. At the final session a 
nine-page summary of the methods 
used for production by offset was 
distributed. This supplemented more 
detailed literature on several points 
covered, 

The first of a series of member 
dinner meetings of the association 
was to be held November 4. Charles 
LaBlane of the Research Institute of 
America, an organization which has 
been working closely with various 
branches of the graphic arts, was to 
speak. His subject was “Better Em- 
ployee Relations for Better Produe- 
tion.” The Metropolitan Assn. is the 
union (ALA) shop employer group 
in the New York area. 

. 


Boston Sets Record 

Highest attendance figure for a 
monthly dinner-meeting of the Boston 
Club of Printing House Craftsmen 
was set Oct. 18, at Hotel Kenmore, 
Boston, with 196. William J. Leahy, 
sales manager, Wild & Stevens, Inc., 
Newton Upper Falls, Mass., club 
president, presided, with Ellsworth 
Geist, S. D. Warren Co., Boston, as 
guest speaker on “Salesmanship Can 
Minimize Pressroom Problems.” 

The Share Your Knowledge spot- 
light, a monthly feature, was on 
“Aqua-Trol,” American Type Found- 
ers’ answer to problems of ink and 
moisture balance on offset presses. 


It was recently marketed. 
. 


Great Lakes Buys Building 

The Great Lakes Press, Rochester, 
N. Y., has purchased a four-story 
building with 48,000 square feet of 
floor space in Rochester and_ will 
move operations of its subsidiary 
Rosco Manufacturing Co., to the new 
location, it has announced, All print- 
ing activities will continue in the 
present Great Lakes Press plant. 





7) 





neenah SAYS, 


to increase profits, 


Why waste money on expensive odd lots of 
paper when you can buy in bigger lots more 
economically from a mill that offers you good 
service on a full line of fast-moving papers? 


1 You can concentrate all your purchases of fine rag papers 
from Neenah because we offer you a complete line of 
bonds, onionskins, ledgers and index bristols with from 25% 
to 100% rag content. 


Ne cnith, 


FVAL BUSIAESS PAPERS 
S\ACE \873 


NEENAH PAPER COMPANY 


2 Neenah papers are fast-moving. Thousands of business- 
men are being told of the advantages of using Neenah 


fine rag content papers by advertisements appearing in: 


*& Journal of Accountancy 
* Nation's Business 

% Rough Notes 

%& The Reporter 


& Advertising Requirements 

% Burrough’s Clearing House 

%& Dun's Review & Modern Industry 
*& Insurance Salesman 


As an added bonus, standardizing your paper purchases 
means fewer inks to use, less makeready time, easier storage 
and many other advantages known best to pressmen. 


TO GET MORE LETTERHEAD BUSINESS, 
ask your Neenah distributor for free copies of the “Neenah 
Guide to Preferred Letterheads." Based on a four-year survey, 
it shows what businessmen actually preferred in letterheads. 


(Our consumer ods are directing inquiries to printers.) 


matching envelopes available in all grades of Neenah rag content bonds 
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Forms Group Studies Problems 
The Business Forms Institute, trade 
association for the manifold business 
forms industry, held its regular fall 
outing meeting at The Greenbrier, 
White Springs, W. Va.. 


September 27-28-29, and discussed 


Sulphur 


accounting and finance: paper; pro- 
ductivity; manufacturing, and indus- 
trial relations. 

The Cost Accounting Manual, pub- 
lished by the Institute in 1952, was 
discussed, and the importance of 
sound cost accounting methods was 
stressed. The annual balance sheet 
and operating ratios study were given 
particular attention. 

It was announced that the first 
project of the Productivity Committee 
would be undertaken as of the last 
quarter of 1954. This survey covers 
labor hours per 100 square inches of 
composition, and will permit the in- 
dividual companies to compare their 
efficiency with that of other man- 
ufacturers. 

The members were advised that 
another press inventory survey would 
be undertaken as of December 3ist. 
1954, covering the number of rotary 
presses on hand of each size in each 
product group. This survey was last 
undertaken in 1952. 

The members voted to have a spe- 
cial industrial relations committee 
review the entire BFI industrial rela- 
tions program. Special attention will 
be given to job descriptions and the 
particular jobs listed in the quarterly 
wage report. This committee will also 
decide on certain fringe benefits 
which will be reported on quarterly. 
and will review the last questionnaire 
of the Personnel Policies and Prac- 
tices Report in order to bring it up to 
date so that this survey may be re- 
peated in 1955. 

Consolidated Business 
Brunswick, New 


Systems. 
Inc.. New Jersey. 


Justin W. 


comed as a new member of the in- 


Pierce. president, was wel- 


stitute. 


Highlights of the recreational ac- 
BFI golf 


both men and 


tivities were the annual 
tournaments for 
women. Members and guests enjoyed 
the two BFI receptions, bridge, etc., 


and the unusual number of ladies 


present added a festive and decorative 
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LNA Names Labor Man 
President Carl R. Schmidt has announced 
n behalf of the officers of the Lithograph 


2s National Association the appointment 
i Quentin O. Young (above) as full-time 
director of LNA’s industrial relations pr« 
jram and as labor relaticns counsel effe 
tive October 18. 

Mr. Young, who has had a varied back 


jround in industrial relations, succeeds 
xeorge A. Matts who resigné¢ 1s LNA’s 
lirector of labor relations to accept appoint 
ment as executive direct { the Chicag 
l graphers Assn., effective Nov. | 


Mr. Schmidt states that the LNA officer: 
{ LNA’s labor 

1tions service, particularly with respect t 
bargaining 


peileve tnat the value 


ultation with local 

mmittees and individual member m 
panies, will be greatly increased by having 
Mr. Young immediately available on a full 
time staff basis both in the capacity of 


1 
heia or 





specialized legal insel and as indus 
trial counselor. 

At the same time the president con 
tinued, “LNA desires emphasize that 


this change in staffing of the progran 
leaves undisturbed our basic policy and 
belief that sound labor relations is basical 
y a matter of human relations and not legal 
relations. We are confident that Mr. Young 
will maintain this important distinction.” 

{ Georgetown University 
of 


A graduate 
Yollege and Law School, and a member 
the New York State bar since 1942 and the 
Bar Association of New York City, Mr 
Young has been associated with the law 
firm, Davies, Hardy and Schenck for a 
number of years, specializing in labor-man 
1gement relations on behalf of employers 

Mr. Young has been actively engaged ir 
establishing stable relations between labor 

both organized and unorganized—and 
management, and is well qualified to carry 
ut LNA’s industrial relations program, 
which, in December, will round out eight 
{ solid accomplishment in behalf 
iation’s membership, LNA said. 


years 
{ the ass 


air to all of the social activities. 
Future BFI meetings were sched- 
uled as follows: November 4, at the 
Mark Hopkins Hotel, San Francisco 
(a West Coast Regional Meeting) : 
and the 1955 Annual Members’ Meet- 
ing. February 10 and 11. New York. 
The institute’s offices are at 20 
Church St., Greenwich. Conn. 





N. Y. Group Hears Schaivet 

A man who recently tried to “sell” 
American management practices and 
attitudes to West German business- 
men told of his experiences at the 
first fall meeting of the Young 
Lithographers Association. The 
speaker was Charles Schatvet, of 
Guide-Kalkhoff-Burr Co., chairman 
of the board of the New York Em- 
ploying Printers. He addressed YLA 
at a dinner meeting in the Advertis 
ing Club, New York, October 13. 


His conclusions, after serving as 
a member of a four-man team spon- 
sored by the Foreign Operations 
Division of the U, S. government, 
were that management and labor in 
the United States have much to gain 
by working together, and that the 
money spent by our state department 
through the Marshall Plan and other 
media was well invested, and should 


not be discontinued, 


Mr. Schatvet briefly discussed 
printing and lithography as it has 
heen affected by the war, and went 
on to describe the larger political 
and human problems. He concluded 
that the future of Europe lies in the 
future of Germany. Discussing foreign 
aid, he said “sometimes we should 
take care of empty stomachs. We 
need a better understanding of what 
the state department is doing in send- 
ing money abroad. We can’t afford 
not to spend it.” 
President Kurt E. 
vice president Maxwell S. Friedman 
issued a call for Red Cross blood 


Heinrich and 


donations from members. Mr. Fried- 
inan, chairman of the blood drive 
committee, said members may give 
blood at any Red Cross center and 
credit it to the graphic arts division. 

Robert L. Lewin, of Brett Litho- 
graph Corp. was named program 
chairman of the club to replace the 
late Wallace A. Glover. Mr. Lewin 
said Lewis Greenwood, production 
manager of Young & Rubicam agency 
is scheduled to speak on the relation- 
ship of lithographers and large adver- 
tising agencies at the Nov. 10 meet- 
ing. For December, a joint Christ- 
mas party with the New York Litho 
Club and the local Craftsmen Club 


is being planned. 








Dexter Machines for Metal Decorators 


Continuous 
Reloading Metal Sheet Feeder 


Automatically separates, picks up and advances 
metal sheets to feeding-in point of press at up to 85 
sheets per minute. Handles sheets 36x 36” maximum 
to 14x 18” minimum, between 38 and 24 gauge stock. 
Feeders for larger sizes and heavier gauges also are 
available. 

New loads are placed in feeding position without 
stopping machine. Conveys double sheets to reject tray 
with no break in production. Rubber suckers and drop 
rollers eliminate sheet scratching. 


End Oven Stripper 


Automatically removes lithographed or coated sheets 
from the wickets at the discharge end of the drying 
oven, without manual assistance. 

This machine handles metal sheets in all standard 
sizes, at speeds up to 100 per minute. Larger sizes are 
available. 

Unit delivers to Dexter Pile Delivery without scratch- 
ing or damage. 
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Metal Sheet Pack Turnover 


Sheets delivered face down from the drying oven 
are trucked on skid into the turnover. A second skid 
is placed on top of pile and a half revolution of the 
turnover brings pile of sheets to face up position, 
resting on the second skid ready for trucking to next 
operation. 


No clamping of piles. 


Built in two sizes, for handling sheets up to 36 x 36” 
and up to 36x44”. Minimum size sheet handled by 
either machine is 16 x 16”. Maximum load is 6,000 lbs. 
Sheets of any thickness can be handled. 


Pile is squared in both directions into box during 
turning process. Takes approximately 20 seconds. 


Write to us today for literature 
on any or all of these machines. 


DEXTER FOLDER COMPANY 


330 West 42nd Street New York 36, N. Y. 
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LTERING of existing presses 
A to take larger sheet sizes, and 

registering principles of a new 
metal decorating press were discussed 
by speakers at the annual meeting 
of the National Metal Decorators 
Assn. at the Haddon Hall Hotel, 
Atlantic City, October 4-6. (A brief 
summary of this meeting, and the 
new slate of officers, were given here 
last month). 

There is much more involved in 
the enlarging of a press than just 
the cylinders, Fred Adame of R. Hoe 
& Co., New York, told the audience. 
The answer to the demand for more 
production and larger sheet sizes 
sometimes lies within present presses, 
he said. Most of the present Hoe 
presses can be rebuilt to handle sheets 
up to 35 x 36 he said. Plate and 
blanket 
tended, and changes must be made 


cylinder surfaces are ex- 


in the feed table. In some cases an 
entire new feed table is necessary. 
There also are certain changes to be 
made in the ink fountain. 

To do this rebuilding, press cylin- 
ders must be shipped to the Hoe 
factory. The company needs to know 
the serial number of a press and the 
desired sheet size in order to de- 
termine if the altering can be done. 
Most of these presses run up to 85 
sheets per minute after the rebuild- 
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“Metal 


Decorating 





Presses, Ovens, Coatings Discussed 


ing job is completed. Presses now are 
built in a standard size of 35 x 36”, 
although much larger sizes are avail- 
able. 

Howard J. Seel of Harris-Seybold 
Co., Cleveland, showed a series of 
slides, and a short motion picture to 
demonstrate a principle of register- 
ing metal sheets as they move toward 
the printing cylinders. A back gauge 
registers the sheet from the rear end 
and moves the sheet at the same 
speed as that of the revolving cylinder 







surfaces. The cylinder grippers close 
on the sheet after it is pinched by 
the blanket and impression cylinders. 
The press handles sheets up to 100 
per minute, he said. Some years ago 
the Harris-Seybold-Potter Co. manu- 
factured several decorating 
presses, he said, and in 1950 Ameri- 
can Can Co. cooperated in developing 
a new press. Mr. Seel traced the de- 
velopment of feeding and registering 
mechanisms, and said that in recent 
years new principles have been de- 


metal 


OFFICERS and DIRECTORS of the NMDA, seated (L-R): James L. Burns, vice presi 
dent; Robert L. Singley, president; and Harold Lee, secretary-treasurer. Standing, 
(L-R): William Kerlin, Earl E. Gray, Winslow H. Parker, Donaldson Brown, retiring 
president, Neal Rader, George A. Frank, E. R. Byers, and Harold Jensen. 





















The horse-car was great stuff not so many years 
ago. But nobody would try to compete with today’s 
transportation equipment with such a rig. Metal deco- 
rators, too, have found it good business to modernize 
in order to compete under today’s demands for higher 


quality and faster speeds. 


Wagner-equipped plants (see opposite page) now 
provide the finest metal decorating facilities available 
anywhere in the world. Over a half century of experi- 
ence is reflected in the design and operation of this 


machinery. 


These advantages can be put to work for you. 
Whether your need is modernization or expansion, 
call in a Wagner engineer for consultation when you 


begin your planning. 


This service is offered without obligation. 


When thinking of Progress —think of Wagner 
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Recent Installation at Inland Steel Container Co., Chicago 


Econ 


Body Sheets, for 55 gallon Steel Barrels, reach the automatic 


stripper after leaving the cooling zone on this Wagner Oven 


ROTARY-AIR OVENS, D. E. F. OVENS, AUTOMATIC 
VARNISHING MACHINES, AUTOMATIC FEEDERS 
MACHINES, LABORATORY COATERS, SYNCHRONIZING 
PECIALIZED EQUIPMENT FOR COMPLETE LINES 


WAGNER LITHO MACHINERY 
Metal Decorating Machinery ANS \ 


Harborside Terminal, Unit 3, 34 Exchange Place, Jersey City, N. J 
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Now anything and everything from a sheet of 

film to a full sized vacuum frame are 

available— immediately... from the enlarged 

stocks of litho supplies at Lawrence Graphic Supply. 


Centrally located to give complete and 
rush service to midwestern lithographers. . . 
with quality supplies to meet your 

specific needs. Check Lawrence Graphic 
first... for the best. 


Featuring these popular brands of everyday litho items: 


Ansco Film + G & M Litho Chemicals + Harris Litho 
Chemicals + Aluminum Plates & Presensitized 
Plates * Martin Driscoll Inks * Aquatex, Dampa- 
base, Semol Roller Covering * Grafco Plate-mak- 
ing Equipment « All major lines of photographic 
and plate-making equipment + Lawrence Wash 
and other solvents + Sundries, Tapes, and etc. 


This is only a partial listing — write for 
latest catalog and price list. 


Also featuring Grafco photoengravers metals and supplies. 


LAWRENCE GRAPHIC SUPPLY CO. 


416 East 10th St., Kansas City, Mo. 
a division of THE GRAPHIC SUPPLY CO., 22 Bond St., N. Y. 12 
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vonn., retired offset 
R. Hoe & Co., with 
Donaldson Art Sign Co., 
Dickinson was honored 


veloped and old principles have been 
revised. 

Improvements in press and coater 
rollers were described by B. W. 
Hubbard, Ideal Roller & Mfg. Co.., 
Chicago. In the years since World 
War II a whole series of new polymer 
materials have been brought into 
roller making, and they are still being 
improved, he reported. The material 
is more stable and lays down a more 
uniform film of ink. It reduces 
accumulations of hardened and glazed 
inks, and permits higher press speeds. 
The new rollers run cooler because 
the heat build-up has been reduced. 


iddressed the 


4. Edward Haskell, Interchemical 


Cincinnati; Edward E. Koepke, Con 


rp i 
tinental Can, hicago; and Gomer 

Davis, Ohio Corrugating Co., Warren, Ohio. 
§. William Kerlin, Tinplate Lithographing 
; Brooklyn, and Edward A. Ritchey 
Wheeling Steel Co-p., Wheeling, W. Va. 6. 
n earnest conversation Winslow H 
arker, Parker Metal Decorating Co., Ba 


In coating rollers, the problem is 
more complicated because of the wide 
variety of solvents used. Glue com- 
position rollers still are widely used, 
but these will not stand up to certain 
solvents, Mr. Hubbard reported. Pro- 
viding damage hazards can be kept 
to a minimum, it may pay to use 
the more expensive synthetic rubber 
rollers, he said. One single type of 
roller for all types of solvent has not 
yet been found, he explained. One 
roller has been developed for use 
with vinyl coatings, for instance, but 
is entirely unsuitable for petroleum 


solvents. Essentially three types of 
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timore; Ted Lipinsky, Brocklyn Metai Dec 
rating Ce Brooklyn; and Michael H. 
Bruno, Litho. Technical Foundation, Chi 
ago. 7. Dick Barkalow, Sherwin-Williams 
Co., Hubbard, Ohio; and Andy Sigler, Con- 
tinental Can Co., New York. 8, Edward 
Zomb.o, Ohio Art Co., Bryan, Ohio; Chris 
Scheehle, Wagner Litho Mchy. Div., Jersey 
City; and Nick Adenau, Rheem Mfg. Co. 
Linden, N. J. 9. M:. and Mrs. Fred Adame 
R. Hoe & Co., New York; and H, L. Bonnell 
Vulcan Rubber Co., New York. 


synthetic rollers are needed for the 
present range of coatings, he stated, 

“A blanket which is so cheap that 
it can be thrown away at the end of 
each job, seems probable,” Mr. Hub- 
bard concluded. He did not elaborate 
on this statement. 

Fred S. Bailey of Wagner Litho 
Machinery Div., Jersey City, said 
that potentiometers are being used 
in an increasing number of plants 


With 


such an instrument, periodic checks 


to check oven performance. 


can be made every two weeks. Most 
of the can companies use high speed 
automatic instruments, but hand in- 
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COMPLETELY ELIMINATES 
HAZARDOUS FUMES 


Check these advantages: 


Removes oll hazardous fumes at their source— 
no odor in shop and offices. 
Table at convenient working height. 
i Exhaust slot removes contaminated air through 
slot all around perimeter of working area at 
high velocity. 
Acid resistant KOROSEAL lined disposal pitches to 
a KOROSEAL lined 2” drain. 
Processing of plates on an everlasting smooth : Slate Slee | Overell 
surfaced slate slab. om 
Large heavy duty ball-bearing type built-in suc- 30x40” 42x50” 
tion blower operates quietly and is belt driven 42x50" 34"'x62” 
by a standard speed motor. 
50°60" 62x72" 


Td S.A i + s. 
Tends to reduce insurance rates. one 
Increases production. 


SOME OF THE USERS OF 
“CHAMPION” EQUIPMENT 


Jahn and Ollier Engraving Co 
Chicago 
Chicago Lithoplate Graining Co 
Chicago 
American Offset Co. 
Chicago 
Eastman Kodak Co 
Rochester, New York 
Gugler Litho. Co 
Milwaukee, Wisconsin 
Conner Lithographers 
Detroit 
Hall Brothers 
Kaneas City, Missouri 
Epeen Litho. Co 
Omaha, Nebraska 
Atlanta Litho. Co 
Atlanta, Georgia 
Crane Howard Litho. Co 
Cleveland 
Leo Hart Ce 
Rochester, New York 
Gulbenk Engraving Co 
Nashville, Tennessee 
Marathon Corp 
Neenah, Wisconsin 
A. L. Garber Co 
Ashland, Ohio 
Central Type Setting Co 
Chicago 
Arrow Engraving Co 
Cleveland : 
Litho Plate Service Co Disposal 
Tolede, Ohio back for 
American Litho Co., Ine : 
Atlanta, Georgia High bock 
Ideal Litho Service 
San Antonio, Texas 
Nielsen Lithographing 
Cincinnati, Ohio 
American Can Co 
Maywood, Ill 
Caspers Tin Plate 
Chicago, Il 
Donnelley and Sons 
Chicago, Il 


DISTRIBUTORS 


Bridgeport Engraver’s Supply Co. 
Harold M. Pitman Co. 
£. T. Sullebarger Co. 
Roberts & Porter, Inc. 
Norman Willets Co. 
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struments also are satisfactory, Mr. 
Bailey reported. The air in the oven, 
adjacent to the sheets, usually is 
checked. 


many lines have been lengthened to 


During the last few years 


take care of higher speeds in printing 
and baking. Larger sheet sizes are 
coming into use, and larger equip- 
ment is being manufactured to meet 
these demands. Power drives also 
are being improved. Any method for 
increasing the efficiency of material 
handling, and speeding up produc- 
tion, should be considered, Mr. Bailey 
Floor should be 


declared. plans 


worked out care‘ully, Mr. Bailey said. 

Mr. Bailey also reported that some 
work is being done on eliminating 
“ghosting” effects in baking sheets 
by employing hollow tube material 
for wickets instead of solid rods. 
These carry off the heat quicker, but 
cost more to manufacture. Outboard 
rollers for roller chains also are be- 
ing studied, along with graphite bear 
ings which need no lubricating. 

J. D. Russell of Young Brothers 
Co., Cleveland, discussed the Davis 
instrument and the application of 


gas analytical procedure to the prob 


xeorge Bedard : 
i Jensen, Heekin Can 
rwson, Metal Lith 
w H. Parker, Parker 
re 
Lon 


Cassidy, Inter 


ind Vincent 


lem of automatic exhaust control. 
Such automatic control provides fuel 
economy by eliminating excess 
amounts of solvents which go up the 
flue as waste; control of the air 
make-up in the oven; better control 
of the air pollution problem when 


automatic exhaust control becomes 


a part of a catalytic system of con- 


trol: and such control permits a 


press oven to be used for coating 
under certain conditions. Mr. Rus- 
sell showed several slides to illustrate 


principles discussed. In reply to 


questions he also discussed hollow 


Allent I tharles Scott, Inter 
chemical, New York. 7. Bill Westphal 
Metal Litho Corp., Brooklyn; Ron Wilson 
Stoner-Mudge, Inc., Pittsburgh; Mrs. West 
phal; and Dominick Cieslak, Glidden Co. 
chicago. 8. Charles Kahnhauser, Inte: 
-hemical Cory ind Henry C. Hicks, Jarie 
torp., New York. 9. James Burns, Ameri 
an Can Co., New York; George A. Frank, 
Sheet Metal Litho & Coating Co., Baltimore 
Vincent Stafford, Harris-‘Seybold Co., New 
York; and William Felber, Illinois Meta! 
Decorators, Blue Island, I]! 


wn, ra nd 





A high speed 
liquid fixer 
you can control! 


Hunt FLASH-O-GRAPH Fixer 


Fixes more— many more—square inches of film or 
prints than other liquid fixers and more rapidly. 


Maintains its initially high fixing rate right up 

to the exhaustion point. 

Simple to use—you control the fixing. Don’t let a single 
day go by before getting a supply of FLASH-O-GRAPH and 
putting it to work in your shop. We’ve spent more than a 
year getting it ready for you—testing it— making sure 

it out-performs other liquid fixers by so wide a margin 
there’s simply no comparison. 

You control fixing speed and life on FLASH-O-GRAPH by 
simple dilution. Photo mechanical film will clear in less 
than 20 seconds, commercial pan film in less than 60 
seconds, photo papers in less than 45 seconds. 


You control hardening quality of the film and prints 

to suit your individual needs. With the handy calibrated 
graduates given in each carton, you measure more or 

less hardener from the separate hardener bottle, depending on 
conditions of temperature and humidity in your darkroom. 


Remember, the way to appreciate these tremendous 
advantages is to see them in action in your own shop. 
When you do, you'll find that if anything we 

are understating. Order today, direct from any 
HUNT Branch or write to Palisades Park, N. J. 

for Price List. 


Established 1909 

PHILIP A. HUNT COMPANY 
Manufacturing Chemists PatiSaDES PARK, M. J. 
Brooklyn, N. Y. * Cambridge, Mass. + Chicago, Ill. 
Cleveland, Ohio + Dallas, Tex. « Los Angeles, Calif. 
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[ed Broadston, and Vincent Stattord 
Seybold Co., New York; George 
t _ LNA, (now with Chicago Lithog 
raphers Assn.); and C. A. Loefgren, Harris 
Seybold. 2. A. A. Mundt, Lilly Varnish Co.; 
Harry J. Quinn, Louis Marx & Co. of W. Va., 
Glendale, W. Va.; and Lloyd G. Daniels 
Valley Mfg. Co., Martins Ferry, Ohio. 3. 
William Westphal, Metal Litho Corp., 
Brooklyn; Ted Lipinsky, Brooklyn Metal 
Decorating Co., Brooklyn; Earl Hickcox, 
IPI, Chicago; and Charles Schmall, Con 
tinental Can Co., Chicago. 4. W. A. Miner, 
Young Bros. Co., Cieveland; Fred Arndt, 
Mundet Cork Co., N. Bergen, N. J.; Edward 
Tenzer, W. H. Hutchinson & Son, Chicago; 
and James Russell, Young Bros. Co., Cleve 
land. §. Robert J. Schimmel, Chicago Litho 
Plate Graining Co.; Dick Barkalow, Sher- 
win-Williams Co., Hubbard, Ohio; and 
Joseph Mihalko, Illinois Metal Decorators, 
Blue Island, Ill. 6 Mr. and Mrs. Robert 
Gibson, Crescent Ink & Color Co., Philadel! 
phia; Frank Strueber, Lilly Varnish Co., 
Indianapolis; and Fred Zahn, Zahn Steel & 
Litho, Corp., Santa Clara, Calif. 

7. W. A. Miner, Young Bros. Co., Cleve 
land; Charles H. Whitaker, Crown Cork & 
Seal Co., Baltimore; and Oscar Byron, J. O. 
Ross Engineering Corp., New York. 8. Mrs 
Gomer Davis, Warren, Ohio; and Mr. and 
Mrs. Andrew Donaldson, Donaldson Art 
Sign Co., Covington, Ky. 9 B. P. Nilles, 
Rapid Roller Co., Chicago. 10. Mark Frish- 
korn, Interchemical Corp.; Spencer Parker, 
Parker Metal Decorating Co., Baltimore; 
and Bill O'Hara, Gaetjens, Berger & Wirth, 
New York. 11. Gordon Bartels, of Gordon 
Bartels Co., Rockford, Ill; and E. O. Rot 


son, Midland Industrial Finishes Co., Wau 
kegan, Ill 


wickets, and said that better materials 
now are available than were several 
years ago when the idea first was 
tried. 

Spectacular scenes of steelmaking 
were the highlight of the second day 
of the three-day meeting, as 128 men 


journeyed to Morrisville, Pa. to see 
the big new Fairless Werks of U. S. 
Steel Corp. in operation. Coke ovens, 


furnaces, rolling of white-hot steel 
ingots into coils of flat ribbons, and 
further rolling and tinplating opera- 
tions were highlights. The men were 
guests of U. S. Steel for lunch at the 
Pennsbury Inn. Hosts included Henry 
E. Warren, Jr., assistant general 
superintendent, and Jack Eckels, as- 
sistant to the general superintendent. 

A session on cost control and 
employee relations was sponsored on 
the third day by the Lithographers 
National Assn., New York. 

A discussion of cost controls for 
the metal decorating plant opened 
the session. Max Block, C.P.A., of 
Anchin, Block & Anchin, New York, 


said that the most efficient utilization 








Presensitizedé plate Developing Solution! 
it "DESENSITIZES, LACQUERS and GUMS 








No more need for separate 
bottles of desensitizer, 
lacquer, etch, gum, etc.... 
new D.L. G. does it all 


in 1 step...in seconds! 





ae D. L. G. gives you: 
eae Bis a FASTER, SAFER, LONGER 
| Snake wet tore ving | RUNS THAN EVER BEFORE! 


CLEAN, UNPLUGGED 300 
LINE SCREEN HALFTONES! 











Apply D.L.G. and scrub entire surface of plate with 
a fine cellulose sponge, wipe down dry and print! 


Or write to: Alum-O-Lith, Inc., 5601 Valley Bivd., Los Angeles 32, Calif. 














DESECRATED DECORATORS. Several met 
pliers underwent caricaturing at the 
Wagner Litho Machinery Div. during th 

nvention 


jere are a few examples. (L-R, top) Chris F. Scheehle, Jr., Wagner 
; } Continenta 


Litho Machinery; E. Koepke 


of materials, labor and machinery, 
plus effective control of other costs, 
is the key to efficient and profitable 
operation. It is possible, he said, to 
have cost controls without having an 
elaborate or formal cost system. Re- 
ports of such items as lost time, sheet 
counts, and overtime, for instance, 
are valuable, and these internal re- 
ports make good thermometers of 


business. 


George A. Mattson, formerly direc 
tor of industrial relations for the 
Lithographers National Association, 
suggested three areas for improving 
employee-management relations. Mr. 
Mattson, who joined the Chicago 
Lithographers Association Nov. | as 
called for in- 


executive director. 


creased efforts in these fields: 


1. Human relations: “Sound in 


jecorators and su; 
cktail 
Atlanti 
They were drawn on the spot by Jeanne Koelsct 


van, Chicago; Lec Co., 
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party put on by New York 


City NMDA 


ery, Jersey City; 
Baltimore. 





dustrial relations policies are needed, 


and in writing.” 

2. Management activities. He said 
employers have an obligation to deal 
fairly with labor in all problems that 
arise. 

3. Responsibility of unions. He 
added that the union, in turn, has 
the responsibility of bargaining in 
good faith and keeping the best in- 
terests of the workers foremost in 
its dealings. 

Outlining the various phases of 
bargaining, Mr. Mattson listed some 
of the problems that regularly arise 
during contract discussions and said 
that management must take part of 
the blame because of the widespread 
attitude that collective bargaining is 
a “once-a-year job.” 

In other statements, the speaker 
declared that the 35-hour week in 





Bergen, Continental 


Lower row (L-R): Frank Campbell, Crown Can Co,; 
Ohio Art Co., Bryan, Ohio; Fred S. Bailey, Wagner Litho Machin 
and Spencer Parker, Parker Metal Decorating 

















Can; and Norman L. Rowe, Ideal Roller 


E. P. Zombr 








the litho industry now is firmly 
established and that the curve is on 
the way down, as far as recent union 
settlements are concerned. He cited 
figures to show that increases granted 
workers in the trade have declined 
from 11 cents an hour to eight and 
six, on the average. 

The problem of wet ink varnishing 
has been solved for the most part, 
a speaker told the convention, and 
it takes a trained eye to determine 
a job done by this process. 

The speaker was Edward C. Has- 
kell, director of metal decorating at 
the Finishes Division of Interchemi- 
cal Corp., Cincinnati. He asserted 
that the metal decorating industry is 
not taking advantage of all the pos- 
sibilities of wet varnishing, including 
savings in time and money. 

(Continued on Page 117) 














SAVE on press cylinders! 
LOWER equipment costs! 


Spraying cylinder body with stainless steel. 


Cylinders rebuilt by our process are more dura- 
ble because of the increased hardness of the 
deposited metal! In addition, all cylinders, upon 
arrival, are further checked for size, condition of 
bearers and journals and body runout in order 
to eliminate unnecessary work or discover hid- 
den sources of future trouble. 


Cylinder journals, if scored or worn, are rebuilt 
with High Carbon Steel (363 Brinell hardness ) 
and ground to standard diameter, with a result- 
ing increase in the life of the cylinder! 


WORN CYLINDERS 


RECONDITIONED 
GOOD AS NEW! 


For the past twenty years, Arthur Tickle Engineer- 
ing Works has specialized in reconditioning dam- 
aged printing press cylinders or cylinders that 
have been reground previously on the bodies and 


are too small in diameter. 


Reconditioned Cylinder is fully inspected before delivery. 


Write, Wire or Phone for Complete Details! 


ARTHUR TICKLE ENGINEERING WORKS, INC. 


1904 — 1954 


21 Delevan Street e Brooklyn, 31,N. Y. 
MAin 5-4200 
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New Enamelstrip Plant 

The new plant of Enamelstrip Corp., Allen 
town, Pa., (architect's sketch, above) is 
nearing completion, a company spokesman 





Steel Containers Hold Place 

Steel 
maintained 
packaging field despite competition 


shipping containers have 


their position in the 
from the recent arrival, on the scene, 
of fiber and plastic containers. This 
was the of Edward E. 
Grosscup, manager of manufacturing 


statement 


for Inland Steel Container Co., Chi- 
decorators, during a 
symposium on “Small Bulk Con- 
tainers,” at the 8th National Chemical 
Exposition in Chicago Oct. 12-15. 

Since 1940, Mr. Grosscup said, 


cago metal 


steel drum manufacturers can point 
to a 160 percent increase in annual 
production of light gauge drums. He 
related how the industry has solved 
its major container problem—corro- 
sion—by development of “lacquers” 
for lining metal drums. Each _ is 
formulated to provide tailor-made 
linings that will control the corrosive 
action peculiar to the product carried 
in the drum. Mr. Grosscup also an- 
nounced development of a new type 
of light-gauge, single trip containers. 
Robert H. Long, coordinator of 
packages and controls for Harshaw 
Chemical Co., Cleveland, O., further 
discussed the advantages of metal 
drums for transporting chemicals. 
In the exposition area at the huge 
Chicago Coliseum, Continental Can 
Co., exhibited their line of “Lever- 
pak” fiber drums, including a newly 
developed drum with polyethylene 
lining for holding liquid products. 
After two years of rigid testing, this 
drum is now being given further 
practical trial by several concerns, a 


spokesman said. 
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said last month. The $300,000 plant addi- 
tion is faced with buff brick and glass- 
tiered facade. The strip carrying the com 
pany name is made of Enamelstrip, the 
company’s own product, and signals the 





The big metal container company 
entered into the fiber drum field in 
a plan to diversify its line of prod- 
ucts, he said, and now has five plants 
for manufacture of fiber drums, 
located at Van Wert, O., Tonawanda, 
N. Y., Reading, Pa., St. Louis, and 
Pittsburg, Calif. Decorating of the 
fiber drums, the spokesman said, is 
done by the silk screen process, for 
fifteen different 
available. 


which colors are 


Chicago Club Studies Metal 
The Chicago Litho Club devoted 
its Oct. 27 meeting to metal decorat- 
ing with a program which included 
a trip through one of Continental 
Can Co.’s Chicago plants, followed 
by dinner at a nearby club and a 
panel discussion there of topics 
pertinent to the evening’s interests. 
Continental’s plant at 5401 W. 
65th St., which is said to be one of 
the largest can manufacturing fac- 
tories in the world, was selected for 
the tour, which began at 5:30 p.m. 
Club arrival, were 
assembled — in 
piloted through the huge buildings 
including 


members, on 
small groups and 
by company employees, 
club president Ralph H. Graham, 
who is superintendent of Continental's 
Grand Avenue plant on Chicago's 
far northwest side. 

Main center of interest was the 
high speed presses recently added 
to facilities for handling Continental’s 
metal decorating operations on bev- 
erage cans, a segment of their busi- 
ness which has been immensely 












material's entry into the construction field. 
The two-story structure is 220 x 160 feet, 
and was designed and is being built by 
Robert E. Lamb, Inc., Philadelphia. 





expanded to meet new market de- 


mands. Lithographing of motor oil 
cans and other products also were 
viewed. 

Adjourning to the Clearing Indus- 
trial Club, a block away, the visitors 
enjoyed a smorgasbord dinner and 
then settled down to the panel dis- 
cussion. Members of the panel were 
George Stolworthy, metal decorating 
sales division, Interchemical Corp.; 
Earl Hickcox, service engineer, metal 
decorating inks, Interchemical’s 
I.P.1. printing ink division; and Earl 
Gray, executive vice president, Cas- 
pers Tin Plate Co. : 


Rheem Shows Drums 

Rheem Mfg. Co., presented its 
lines of Rheemcote lithographed 
steel drums and pails, fiber drums 
and equipment containers at the ex- 
position staged in connection with 
the September convention in Chicago 
of the Society of Industrial Packag- 
ing and Materials Handling Engi- 
neers. A. W. Nides, sales manager, 
central region, headed the staff of 
field representatives on hand, which 
included A. Godshalk, J. P. Me- 
Nicholas, C. F. Emmert, J. Mitchell, 
H. Deegan, H. J. Altenbern, and B. 
M. Barriball. Featured in their pre- 
sentation was explanation of the 
preliminary treatment given the steel 
sheet before decorating or coating, 
to remove scale and grease, and also 
the use of a rust-inhibiting chemical 
for protection of the drum against 
weathering. 





87 








Metal Deco. Expansion Seen 

An expansion of the metal deco- 
rating industry “beyond the imagina- 
tion,” was predicted last month by 
Ren Perry, vice president of Harris- 
Seybold Co. Mr. Perry's talk before 
the New York Litho Club is covered 
in full in the litho club section of 
thie issue. His overall prediction for 
expansion in the lithographic indus- 
try is an increase from the present 
annual volume of $1 billion to $11. 
billion by 1960. 

He said packaging of soft drinks in 
cans and possibly milk would account 
for the big expansion in metal deco- 


rating. 


Baltimore Installs Officers 

Officers, and several new directors 
were installed by the Litho Club of 
Baltimore at its October 18 meeting 
at the Stafford Hotel. Lawrence Litt- 
man, Lord Baltimore Press, is presi- 
dent, as reported here last month. 
He is a former president of the Litho 
Club of New York. Other officers are 
vice president — Thomas A. Boram. 
Gamse Litho. Co.; secretary Nor- 
wood Hezelbach, IPI; and treasurer 

William J. Weitzel, Adecrafters 
Printing & Offset Co. 

Directors are Joseph W. Peroutka, 
Graphic Arts Offset Co.; 5. Willard 
Lambdin, Arthur Thompson & Co.; 
Edward J. Worjtek, The Falconer 
Co.; and W. H. Williamson, ATF. 

Nat Gamse of Gamse Litho. Co. is 
the retiring president of the club. 
New oflicers were installed by Wil- 
liam Garten, who was first president 
of the club, in 1939 and 1940, 

The October speaker was T. M. 
Glatfelder of P. H. Glatfelder Co.. 
paper manufacturers. He showed pic- 
tures of the mill at Spring Grove, Pa. 
On the following Friday, October 22. 
some 51 club members visited the 
mill. A steak dinner followed at the 
mill’s Glateo Lodge, where the men 
were guests of the Glatfelder Co. and 
Barton, Duer & Koch Paper Co., 
Baltimore. 

The club planned a session on pre- 
sensitized plates for November 15, 
and plans are being made for the 
annual Christmas party during De- 
cember. The date for this event was 
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to be announced locally. James T. 
Keating, Bingham Bros. Co.. is chair- 


man. 
. 


Bartels Opens Pa. Bronch 


An eastern division 
has been opened by 
Gordon Bartels C 
11 Menheim Pike 
and Dillerville Rd., 
Lancaster, Pa., the 
company annour 
ed last month. Jot 
W. McNabb (right 


has been 


sales, technical service and research. 7 

mpany, which has headquarters in R 
ord, Ill., manufactures grap! rt 

ls and decorative alings 
for metal lithography 

Prior te ining the Bartel: 
Mr. McNabb was a consultant in metal 
lecorating tings, finishes and inks, and 
previously was research director of Kienl 
& C Brooklyn, ink manufacturers 

7. 


Detroit Co. Appoints 

Appointment of 
George P St iley 

(righ 13 a sales 

representative in 

the yavertising 

printing and litho 

jraphy department 

{ Printing Service 

Inc. Detroit has 

een announced by 
Martin J. Struhar 

resident. Mr. Sta 

iey nas been I 
salesmen for Ross Lithograph Before 
that he was a buyer of printing and point 
f-purchase displays for General Motors 
Photographic Division and a lithographe: 
ind salesman for Welker Lithograph and 
Letter Company 


° 

Lanston Speeds Parts Orders 
A complete parts and supply inven- 
tory for all Monotype and _photo- 


mechanical equipment was set up in 
Chicago at 216 West Jackson Blvd.. 
Monotype 


last month by Lanston 


Corp. The company said it added 
the inventory to minimize waiting 
time for parts and accessory replace- 
ment orders for Midwest and far west 
customers. 

. 
Scherer, Repasky Retire 

Two men, with a total of 78 years 
service with Miller Printing Machin- 
ery Co., retired recently. The men 
are Edmund Scherer, with 38 years, 
and Mike Repasky, with 40 years of 
service. 

Mr. Repasky was engaged in the 
final assembly of saw trimmers, while 
Mr. Scherer had been working in the 
assembly of large groups, mostly ink 
fountains, for Miller presses. 


Craftsmen Pick Augustine 

Lee Augustine, vice president of 
the Printing Machinery Co., Cincin- 
nati, will direct the 1955 convention 
of the International Association of 
Printing House Craftsmen. His ap- 
pointment as convention chairman 
was announced last month by Ken- 
neth N. 
Cincinnati club. 

Mr. Augustine has been a member 
of the club since 1926 and served 
seven years as educational chairman 
of the Cincinnati club. Back in 1935 


he helped in arrangements for the 


Cramer. president of the 


Craftsmen convention held that year 
in Cincinnati. In 1951 the Fifth 
District of the International chose 
Mr. Augustine as their first Outstand- 
ing Craftsman. 

The 36th annual convention will 
be held Aug. 7-10 at the Netherland 
Plaza Hotel. 

oe 
Goodman Forms Company 

Al Goodman, graphic arts equip- 
ment designer and engineer, has an- 
nounced the organization of the Al 
Goodman Equipment Co. at 181 
Third Ave., New York. The company 
will manufacture layout and stripping 
tables, whirlers, vacuum frames, 
artist retouching stands, dot etching 
and clearing tables and related plate- 
making equipment, and will offer 
service to the lithographing trade. 
Equipment will be sold through deal- 
ers only, Mr. Goodman said. 

Mr. Goodman formerly was with 
the Joseph Gelb Co. and Graphic 
Supply Co., New York, in equipment 
design and engineering capacities. 

. 
Folder on Rollers 

Ideal Roller & Mfg. Co., 2512 W. 
24 St., Chicago, has issued a pocket 
size folder “Guide to Good Rollers” 
which lists the wide range of “orange 
banded” rollers made by the com- 
pany. The folder also provides infor- 
mation on Ideal’s process system of 
coating rollers in the user’s plant. 

° 
Progress Adds Press 
Lithographing Co. of 
installed a 


Progress 
Cincinnati has recently 
new Harris 42 x 58” one-color press 
and a quad trimmer which cuts all 
four sides automatically. 
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D. W. Hacker Elected 

Donald W. Hacker, head of the 
Lettercraft Co., Detroit, direct mail 
organization, was elected president of 
the Mail Advertising Service Associa- 
tion International for 1954-55, at the 
33rd annual convention, Hotel Statler. 
Boston, Oct. 9-12. He succeeded Paul 
Krupp of Los Angeles. 

Lewis Fink of Lewis Advertising 
Co., Baltimore, was elected vice 
president; Mrs. Jean Watson, of 
Watson-Brooks Duplicating Shop, 
San Francisco, was named treasurer. 
Max T. Lloyd is executive secretary. 
Andrew D’Eramo,. general manager 
of O. M. S. Advertising, Boston, was 
general convention chairman. 

Twenty-two panels on_ practical 
production problems were featured 
at the convention, with 150 leaders 
of the duplicating and mail produc- 
tion industry appearing on the panel. 
Subjects ranging from offset, mimeo- 
graphing, multigraphing, and multi- 
lithing to automatically typing and 
addressing of letters and mailing 
pieces were discussed. 

Wallace G. 
director of industrial relations, East- 
ern Gas & Fuel Associates. Boston, 
was keynote speaker at the opening 
day’s luncheon. More than 400 dele- 


Strathern, assistant 


gates and their wives were registered. 
° 
Theiss Heads Direct Mail 


Arthur W. Theiss, vice president. 
Patriot Life Insurance Co., New 
York, last month was elected _presi- 
dent of the Direct Mail Advertising 
Association, at the 37th annual con- 
vention in the Hotel Statler, Boston. 
Oct. 13-15. George Olmsted, Jr., pres- 
ident of S. D. Warren Co., Boston. 
was general convention chairman. 

Other officers to serve with Mr. 
Theiss are Charles S. Downs. vice 
president, advertising and public rela- 
Abbott North 


re-elected American vice 


tions, Laboratories, 
Chicago, 
president. Douglas B. Mahoney, ad- 
vertising manager, Frank W. Horner. 
Ltd., Montreal. was chosen Canadian 
vice president. 

Joseph McGee, Jr.. Old American 
Insurance Company, Kansas City. 
was elected secretary, and William 
B. Merriam, vice president of the 


Pfeiffer Honored 

Frank F. Pfeiffer, (left) executive vice presi 
jent and general manager of Reynolds and 
Reynolds Co., and first president of the 
Research and Engineering Council, was 
presented with a certificate of appreciation 
by the Research and Engineering Council 
of the Graphic Arts Industry, Inc. at the 
annual meeting of the Printing Industry 
Ass'n, Daytcn, Ohio, recently. J. Homer 
Winkler, (right) technical advisor, Battelle 
Memorial Institute, and secretary of the 
Research and Engineering Council, made 
the presentation for the council. The an 
nual meeting of the Printing Industry Ass'n. 
was the occasion for a joint meeting with 
the Craftsmen’s Club. 


lederation for Railway Progress, 
Washington, D. C., was named treas- 
urer, 

Newly-named directors were chosen 
for a 3-year term as follows: Robert 
I’. DeLay, American Air Filter Co., 
Inc., Louisville: David Goldwasser. 
Atlanta Envelope Co., Atlanta: Perce 
Harvey, Jr. Harvey Advertising 
Agency, Topeka; Robert L. Hem- 
mings, Burroughs Direct Mail Adver- 
tising, Los Angeles; Robert R. Max- 
well, New Holland Machine Co., New 
Holland, Pa., and Mr. McGee, DMAA 
secretary. 

Paul Pringe, Milwaukee Dustless 
Brush Co., Milwaukee, was re-elected 
to a two-year term, and Ralph T. 
Curtis, Ross-Martin Co., Tulsa, was 
re-elected to serve a l-year term. 
More than 1,000 men and women 
from the United States and Canada 


attended the national meeting. 
. 
Presses Installed 
The Miehle Printing Press & Mfg. 
Co. has announced the recent instal- 
lation of the second Miehle #61 
two-color offset press at Simmons- 
Sisler Company, Ine., St. Louis. 
The Drury Printing Co., Inc., Day- 
ton, recently announced the installa- 
tion of a new Miehle #41 two-color 
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offset press. Other announcements of 
new Miehle installations were a new 
#49 single-color offset at General 
Offset Co., Inc., New York, and a 
new #61 two-color offset at The 
A. B. Hirschfeld Press, Denver, Colo. 
° 

Color TV Forum Held 

In the belief that color television 
is destined to usher in a new era of 
expansion for color printing. the 
Graphic Arts Association of Illinois 
was to sponsor the first live demon- 
stration of full color on closed circuit 
TV to be held in this country. It 
was scheduled to take place Novem- 
ber 5 and 6 at the Morrison Hotel 
in Chicago. 

More than 1,200 lithographers. 
plant superintendents and buyers of 
printing registered for the two-day 
demonstration of color TV, including 
varied sessions on the latest methods 
of platemaking and new uses of 
lithography, which will be conducted 
by the Lithographic Technical Foun- 
dation. A special crew of technicians 
from the Radio Corporation of Amer- 
ica was to handle the telecast using 
RCA’s latest color TV equipment. 

A special attraction of the unique 
wide 


program, which has aroused 
interest in the printing and advertis- 
ing fields, was to feature “Lithogra- 
phy’s Future in Color TV,” including 
a presentation of hundreds of win- 
ning pieces in the 1952 Lithographic’ 


Awards Competition and Exhibit. 
sponsored annually by the Lithogra- 
phers National Association. (This 
will be reported next month) 
7 

‘Lucky’ Cornerstone 

Tokens of good luck from all parts 
of the world were placed in a metal 
lining of the cornerstone of the new 
$3,000,000 Rust Craft Greeting Cards 
building in Dedham, Mass., during 
ceremonies Saturday, Oct. 23. Rust 
Craft now is housed in @ multiple- 
story building in Boston. 

° 

Ohio Co. Adds Press 

Shaw Barton, Inc., 
Ohio, recently completed the instal- 
lation of a new Miehle #41 two-color 
offset press. This firm also is operat- 
ing a Miehle #61 two-color. 


Coshocton. 
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PORTRAIT OF A PRINTER 


. . . after running a job on Hamilton Bond 


iio \\ 


<— 


MILTO 


eS OnNiclo 


PRINTS WELL... because it has a beautifully smooth surface, is genuinely 
watermarked, and is precision cut. 








LIES FLAT, FEEDS WELL... because it is pre-conditioned and moisture-proof 
wrapped at the mill. 


TRUE BOND SURFACE... prints cleanly, clearly, evenly, without a trace of 
linting or fuzziness. 


IS UNIFORM IN QUALITY .. . because its pulps are blended right from the 
start, and constant testing keeps every sheet up to snuff. 


White in 4 weights—11 colors in 3 weights 


FREE! LETTERHEAD STYLE BOOK WILL HELP YOU BUILD BUSINESS 
Hamilton’s Letterhead Style Book is a storehouse of ideas. Shows you how distinctive letter- 
heads can be designed with type-faces in common use. Write for free copy. 


| 
HAMILTON BUSINESS PAPERS include HAMILTON TEXT AND COVER PAPERS 


Hamilton Bond, Hamilton Bond Script, offer interesting, colorful backgrounds for 
Hamilton Ledger, Hamilton Mimeo Bond, distinctive advertising literature. Unusual 
Hamilton Duplieator, Hamilton Vellum, surfaces and exciting colors galore! See gay 
Hamilton Offset. new Carousel—a beautiful paper. 


Ww. C. HAMILTON & SONS ° Miquon, Pa. 
Offices in New York, Chicago, Los Angeles 
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iustration 
showing 
positioning of 
string loops 


Loops Aid Water Control 
PATRA, British graphic arts research 
organization, in a recent news bul- 
letin, gave the following tip: 

It is often necessary to limit the 
jamping water on sections of the 
duct roller— especially when bi- 
metallic plates are used. To do this, 
some machines are equipped with 
squeegee rollers, but these are us- 
ually unsatisfactory because the 
excess water tends to cascade from 
the ends, and the unrestricted sec 
tions are over-wetted. 


A member firm has adopted a sim 





ple and method of 
carrying out this squeegeeing ac- 
tion which has proved most satisfac- 
tory. This consists of string loops, as 
shown in the illustration, which pass 
over the duct roller and squeegee 
the water off the sections covered. 
The excess water runs back down 
the string— thus avoiding the ‘cas- 
sade” effect. 


inexpensive 


In the illustration, the string is 
attached to the water tray, but in 
practice the loops can be carried 
from any rod or bar adjacent to the 
duct roller. 








Hold Minneapolis Meetings 

The Bureau of Engraving. Inc., 
has announced plans for its fourth 
advertising production forum. The 
meetings will be held on consecutive 
Wednesdays beginning October 20th 
at the printing and engraving firm’s 
plant in Minneapolis. 

Walter Bauer, vice president and 
sales manager, said, in announcing 
the dates, that as in the past, the 
forum meetings will be attended by 
men and women employed in ad- 
vertising production departments of 
Twin City business firms and ad- 
vertising agencies. The Forum was 
inaugurated in 1953. It consists of 
a series of four meetings on graphic 
arts processes. 

. 
Mallon Joins Du Pont 

Harry A. Mallon, assistant to the 
president of Peter F. Mallon, Ine., 
Long Island City, N. Y., printing 
firm, has joined the sales staff of the 
Du Pont Company's Photo Products 
Department, the company announced 
in October. 

Mr. Mallon will be assigned ini- 
tially to the department’s New York 


sales office and will be associated 
with the sale of photographic prod- 
He will 


also devote some of his time to new 


ucts to the printing trade. 


developments in the graphic arts 
field. 

Mr. Mallon, who is 30, attended 
the New York School of Printing. 
He entered his father’s firm as an 
order planner and advanced through 
different positions in the organiza- 
tion to production control manager 
and, ultimately, executive vice-pres- 
ident. 


Texan Honored 

Forty years of printing services for 
James P. Van Huss were recognized 
recently at a breakfast in the Down- 
town Club given by the Southwest 
Printing Co., Dallas. Roy Cowan, 
president of the firm, presented Mr. 
Van Huss with a diamond-studded 
service pin along with 30. othe: 
employes who have been with the 
company 5 or more years. Mr. Van 
Huss has been with Southwest Print- 
ing 33 years. 

Walter Soderstrom, manager of the 
National Association of Photo- 
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Lithographers and Frank R. Turner, 
cost accountant for the association 
were guests at the breakfast. E. D. 
Malone was awarded a certificate of 
excellence as a dot etcher in 4-color 
process offset lithography by the 
Printing Industry of America. Mr. 
Malone is the only dot etcher in the 
Southwest to hold this distinction, 
Mr. Cowan said. 


e 
Plan Big London Show 

For ten days next summer Olympia 
in London may well be one of the 
largest printing works in the world. 

IPEX — 1955, the Tenth Interna- 
tional Printing Machinery & Allied 
Trades Exhibition at Olympia, July 
5-16, will be held with machines 
running wherever possible under pro- 
duction conditions. 

Hundreds of machines, 
from giant presses to those of the 
smallest jobbing printers, will be in 
action, it is promised. 

The layout of the exhibition has 
been designed so that each night 
trucks can be driven along the gang- 
ways. Hundreds of tons of paper 
will have to be delivered to the stands, 
and removed in the form of news- 


ranging 


papers, magazines, catalogues, leaf- 


lets, etc. 

Nearly 500,000 square feet will be 
in use. Although there will be thou- 
sands of exhibits, covering the whole 
of the printing machinery and allied 
trades, all under one roof. 


o 

Hold Clinics on Economies 

A series of Printing for Commerce 
clinic sessions centered around meth- 
ods of production economies is being 
held by the American Institute of 
Graphic Arts at its headquarters, 13 
East 67 St., New York. Under the 
chairmanship of Charles V. Morris. 
Henry Lindenmeyr & Son, the clinics 
are held monthly. 

Samuel Tissenbaum, 
Printing Co., was to conduct the 


Duenewald 


November 5 sessions on preparing art 
and type for camera. On December 
3 at 7 p.m., the session will cover the 
reuse of art and plates and conver- 
sions from one process to another. 
William P. Gleason, The Colonial 
Press, is to be the speaker. The 
meetings are not dinner sessions. 


9] 














OLLOWING a nationwide trend toward decentraliza- 

tion of industry ... moving out of the crowded cities 
into suburban areas... MODERN LITHOGRAPHY 
will move its offices about Dec. 1 to new quarters in 
Caldwell, N. J. We will occupy our own new building 
which has been designed specially for us, with the 
requirements of the trade paper publishing business 
kept particularly in mind. Our new offices are located 
approximately 15 miles due west of Midtown Man- 
hattan, and may be reached via the Lincoln Tunnel and 
routes 3 and 46 in about 25 minutes from New York. 


New Address: After December address all correspondence to 
us at Box 31, Caldwell, N. J. 


Advertising Insertion Orders: Direct to the Caldwell address. 


Advertising Plates: Should be shipped as usual to our printer, 
Modern Lithography 
c/o Barnes Printing Co. 
229 W. 28th St. 
New York 1, N. Y. 


We shall of course be happy to have our friends 
visit us at our new quarters 
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HE Empire Linotype School, 

claimed to be the oldest and 
largest printing trade school in the 
world, has just entered the offset 
field. On October 22, Edwin G. 
Jenkins, president of the 46-year-old 
school, announced the inauguration 
of a complete four-division course in 
photo-offset lithography, in one of the 
most modern and up-to-date shops in 


New York. 


The school, located at 206 East 
19th Street, has for many years con- 
fined its activities to Linotype opera- 
tion and maintenance, training men 
and women for this work. Soon after 
taking over direction of the school 
about five years ago, Mr. Jenkins 
added a complete course in hand 
composition. Later he added a course 


in Ludlow operation and maintenance. 


After a research job to determine 


just how great was the need for 


Engravers Re-Elect Murnick 

D. H. Murnick, National Engrav- 
ing and Gravure Co., Oakland, Calif... 
was re-elected president of the Amer- 
ican Photoengravers Assn. at its 
annual convention held October 11-13 
in the Jefferson Hotel, St. 
R. C. Walker, Southwestern Engrav- 
ing Co., Tulsa, was elected first vice 


Louis. 


president. 

The 1955 convention is planned 
for the Waldorf-Astoria Hotel, New 
York, October 9-12. 

+ 
GPO Wins Award 

The National Association of Sug- 
gestion Systems, at its twelfth annual 
convention held October 19 in Chi- 
cago at the Drake Hotel, presented 
to the Government Printing Office 
an award for the highest percentage 
of increased employee participation 
in the suggestions program of any 
federal government agency. 

The award, a bronze plaque, was 
accepted on behalf of the Public 
Printer by Milton J. Havener, secre- 
Government 


tary of the Printing 


Office suggestions committee. 
Public Printer Raymond Blatten- 








Empire School Announces Offset Department 
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formally trained offset workers, Mr. 
Jenkins now has added a complete 
course in  photo-offset. The new 
course is most realistic and is 
industry-approved, the school says. 
Instructors have been drawn from 
industry to teach it. Of the 900 hours 
in the course, 300 hours will be 
devoted to photography and 100 
hours to stripping, layout and impo- 
sition; 200 hours will make up the 
course in platemaking and 300 hours 
will be given to presswork. 

Mr. Jenkins also announced the 
appointment of C. Owen Brantley as 


of the school. Mr. 


Brantley, until joining the staff at 


administrator 


Empire, was instructor in advertising 
production management at New York 


City Community College. Prior to 


this he was advertising manager for 


Peter Henderson & Co., New York. 


herger, commenting in Washington 
on the winning of the award by the 
Government Printing Office, attrib- 
uted to the suggestions program the 
credit for the introduction of numer- 
ous methods and procedures that 
have helped to reduce overhead or 
operations costs, or have proved ben- 
eficial to employee health or safety. 
. 


R. E. Pohl Dies 


Robert E. Pohl, a vice-president of 
the Mead Sales Company, died at his 
home in Dayton on Oct. 12, after an 
illness of several months. 

He had been associated with Mead 
for the past 30 years and was elected 
a vice-president in charge of the 
Dayton Sales territory in 1950. 

Surviving are his wife, two daugh- 
ters and two sons, three sisters and 
one brother, nine grandchildren. 

° 
Brown Addresses PSA 

Albert N. Brown, general manage 
of the Chicago Lithographic Institute, 
was a speaker at the convention of 
the Photographic Society of America 
at the Drake Hotel. Chicago, last 


month. In his talk he revealed some 
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of his “trade secrets” in the art of 
arranging sequences and series of 
color photographs, for which he has 
won considerable nationwide fame, 
and also explained some of his 
“tricks” used in making title slides 
for the illustrated lectures on nature 
photography that he gives before art 
and other culture groups around Chi- 
cago. In the extensive exhibit of 
prize photos arranged for the Chi- 
cago convention a number of Mr. 
Brown’s were also included. 


Canadian Firms Add Presses 


London Printing & Litho Co., Ltd., 
London, Ont., recently put in a 
Harris 42 x 58” two-color offset 
press. Other Canadian 
listed among recent Harris-Seybold 
installations include: General Print- 
ers, Ltd., Oshawa, Ont., a 17 x 22”; 
IF. F. Clarke & Co., Toronto, a 22 
x 34”: Litho-Print, Ltd., Toronto, 
a 22 x 34” two-color; Rolph-Clark- 
Stone, Ltd., Toronto, a 52 x 76” 
single-color; Gazette Printing Co., 
Montreal, a 22 x 34” two-color; Key- 
litho, Ltd., Montreal, a 17 x 22”; 
Montreal Litho Co.. Ltd., Montreal, 
a 21 x 28”: and Ross-Ellis, Ltd., 
Montreal, a 21 x 28”. 


Guild Appoints Representatives 


companies 


Lee Augustine, vice president of 
Printing Machinery Co., Cincinnati, 
and president of the International 
Printers Supply Salesmen’s Guild, 
has announced the appointment of 
three representatives-at-large of the 
Guild. They are Norman L. Rowe, 
Ideal Roller & Mfg. Co., Long Island 
City; Carlton Mellick, Miehle Printing 
Press & Mfg. Co., Chicago: and Myron 
I’. Lewis, Graphic Arts Monthly, The 
first two are past presidents of the 
International Guild. 


McCandlish Expands 


To expand their facilities, the 
McCandlish Lithograph Corporation, 
Philadelphia, Pennsylvania, recently 
completed the installation of a new 
Miehle +6] single-color offset. This 
is the fifth Miehle offset of that size 
McCandlish in 


to be installed at 


recent years. 
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L. A. to Hear 100 Talks 

More than 100 speaking engage- 
ments will be filled by Los Angeles 
graphic arts representatives in local 
1955 Printing 
Week, speakers bureau. Other mem- 


observance of the 


bers of the bureau are Cyril Stanley, 
immediate past president of the Los 
Angeles Club of 
Craftsmen; Reaugh Fisher, appren- 


Printing House 


ticeship coordinator for the Los 
Angeles Board of Education; Robert 
Ritterband, of Lincoln Printers, Santa 
Monica, and Andy Forbis, PIA public 


relations. 


Many of the speakers already have 


been assigned to address schools, 
civic organizations and clubs. Ex- 
hibits and films will be used in many 
cases to explain the preparatory steps 
to producing graphic arts materials. 
At the same time, steps were being 
taken for organization of a permanent 
Printing Week Council to provide 
continuity of plans and observances. 
The 1955 Printing Week banquet 
will be held Jan. 20 at 
Angeles Biltmore Bowl. 


the Los 


FOUNTAIN 
SOLUTION 





Proper control of the fountain solution is 
one of the most important details of off- 
set press work. With Besco Fountain 


Solution you are assured of perfect pH 
control. It keeps the plate desensitized, 
prevents roller stripping, gives good 
clean, sharp impressions. Can be used 
with zinc or aluminum. Try it in your 
presses today. 


1 Gal 
4-1 Gal. 


12-1 Gal. 


1 Qt. 


PRICES $6.00 


$6.00 less 5% 
$6.00 less 10% 
$1.75 


BRIDGEPORT ENGRAVERS SUPPLY CO. 


BRIDGEPORT 2, CONNECTICUT 


Teh 30), | 


NEW YORK: 525 W 


? Atlantic Avenue ° 


33 Street e 


CLEVELAND: 105] Power Avenue 
CHICAGO: 900 N 


ane lal lin Street 


Joins Miller 


C. F. Richardson 
(right) has joined 
the Miller Printing 
Machinery Co., Pitts- 
burgh, as a sales 
representotive, ac- 
cording to an an- 
mouncement by A. 
E. Searle, Jr., vice 
president in charg. 
of sales for Miller. Mr. Richardson will 
represent the company in northern Ohio. 


Buys O'Connell & Davis 

James W. Madden, formerly a San 
Francisco printing broker, has pur- 
chased the printing, lithography and 
office supply business of O’Connell 
& Davis, located at 548 Commercial 
St., San Francisco. The firm will be 
known as James W. Madden Printing 
& Office Supplies. Associated in the 
business with his father is James W. 


Madden, Jr. 


Honolulu Co. Joins NSC 

Honolulu Lithographing Co., Hono- 
lulu, Hawaii, has enrolled as a mem- 
ber of the National Safety Council’s 
printing and publishing section. 
Donald O. Brosseau, superintendent, 
directs the safety program of the firm 
whose main product is lithographed 
labels. 


Blattenberger to Utah 

Public Printer Raymond Blatten- 
berger is to address the third annual 
convention of the Printing Industry 
of Utah to be held in Salt Lake City, 
January 13-15. He will be the keynote 
speaker at the event which will be 
held just before Printing Week. 


L. A. PIA Building Ready 

Occupancy of the Los Angeles 
PIA’s new building at 1434 West 
12th St. is scheduled for late Novem- 
ber, with an open house tentatively 
set for early in December. 

s 

Stevens at Worcester 

William J. Stevens, manager of the 
Eastern Offset District for Miehle 
Printing Press & Mfg. Co., New York 
addressed the Advertising Club of 
Worcester Oct. 27, in the Hotel Shera- 
ton, Worcester, Mass. He spoke on 
preparation of art and copy for offset. 
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Boston Honors Past Presidents 
Boston Litho Club paid tribute to its Past 
presidents, at the season's first dinner-meet- 
ing at Hotel Kenmore, Oct. 4. Left to right: 
Merrill N. Friend, Spaulding Moss Co., 195] 
1952; Albert Koopman, The Murray Printing 
Co., Wakefield, Mass., 1950-51; Jerry Fer- 
ragamo, 1951; George N. Nicholaides, 
Acme Printing Co., Everett, Mass., in 
‘umbent; James F. Beldotte, General! Print 
ing Ink, Div., Sun Chemical Corp., 1949-50; 
Albert H. Wain, Metropolitan Litho & Pub- 
lishing Co., Everett, Mass., 1953-54; Herbert 
L. Borden, Hub Offset Co., 1952-53; and 
James F. Haydock, Forbes Lithograph Mfg. 
Co., 1948-49 


Detroit Sees Silk Screen 

A talk on silk screen printing and 
a tour of a silk screen plant were 
featured at the October meeting of 
the Detroit Litho Club. James and 
Morgan of the 
conducted the tour 


Courtney Morgan 
Process Co., 
through their plant, then answered 


They 


also showed numerous examples of 


questions about the process. 


advertising material printed by silk 
screen. 

After a dinner at Carl’s Chop 
House for 67 members and 22 guests, 
a movie entitled “Cut It Out” was 
shown by a representative of Ulano 
Co. The film explained the steps in 
cutting a silk screen stencil by hand, 
adhering the stencil to the silk aud 
printing the job. 
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The late Edward W. Harnish, was the 
‘lub’s first president. 

Warren G. Bubler, American Type Found 
els gave an uptodate report on dry offset. 
Mr. Buhler delivered a talk that launched 
an active question and answer period on 
the problems that occur in dry offset. 

The speaker at the Nov. 8 meeting at the 
Hotel Kenmore was to be Chester Miller, 
vice president, W. Oliver Tripp Co., Boston, 
on the subject, ‘The Camera.” 

Also to be featured will be the color mo- 
tion pictures Mr. Nicholaides took during 
the 2nd Annual Outing and Clam Bake of 
the BLC on Oct. 2 at Green Acres, Saxon- 
ville, Mass. 


Kenneth Burt, of Commercial Print- 
ing and Imprinting Co., was to an- 
nounce nominations for officers at 
the Nov. 11 meeting, with elections 
to follow. Also listed for the meeting 
is a movie on the use of the Densi- 


tometer. 
. 
Show Press at Rochester 
William J. Stevens and G. W. 


Bassett, Miehle Printing Press & Mfg. 
Co., were scheduled to speak at the 
November 9 meeting of the Rochester 
Litho Club, and to put on a demon- 
stration of the Miehle #17 Litho- 
print press. The press was to be set 
up in the banquet hall of Lorenzo's 
restaurant. Members of the Litho 
Club as well as men from the Crafts- 
men’s Club were expected to attend. 








At the club’s October meeting, the 
PDI Lithengrave and Lithure bi- 
metal offset plates were the announced 
subject. 

The club has announced four new 
members: George H. Scheible, Joseph 
H. Murvelle, Bernard Michlin, and 
Harry M. Clar. Incorporation of the 
club was concluded recently by 
Harold Rechin, George Lennox and 
Joe Kremer. 

The Christmas party is being 
planned by chairman Al Eisenbraun. 
It will be held at the Seneca Hotel, 
and details will be announced locally. 


Cleveland Hears Panel 

The Cleveland Litho Club held a 
panel discussion at Moose Hall as 
the feature of its meeting October 
28. Original plans, cancelled late in 
October called for a tour of the 
Dyment Co. mounting and finishing 
plant. In addition, Harold Dyment 
was to give a talk on mounting and 
finishing. 

The November meeting of the club 
has been moved up to Nov. 23, and 
plans already have been made for 
the annual Christmas stag party, Dec. 
6. There will be a turkey dinner, 
strolling musicians, movies and a talk 
on football by members of the Cleve- 
land Browns. Club members have 
another party to attend — the annual 
Litho Club-Printing House Crafts- 
men joint dinner dance and Christ- 
mas party, which is scheduled for 
Dec. 11 in the Rainbow room of the 
Hotel Carter. 

New members of the club include: 
Donald A. Schmitt and Richard L. 
Dawley, American Greeting Publish- 
ers; Walter H. Frick, Nela Press; 
Earl Windows, Alling & Cory Paper 
Co.; Kenneth R. Hepler, Merrick 
Litho Co.; and Charles C. Schafer, 
and Leonard Stone, Multicolor Offset 
& Printing Corp. 

Classes in stripping and opaquing, 
plate making and color correction 
are being given at the litho trade 
school. Instructors include William 
Sweigard and William Becke, Copi- 
fyer Corp., and Edward Matusak, 
Photo Litho Plate Co. Paul Cole, 
Central Lithograph Co., will teach a 
class in presswork to be started soon. 
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Books and other Aids... 


How to Prepare Art and Copy 
for Offset Lithography 


By William J. Stevens 
and John McKinvan 


Twelve chapters with over 125 illustrations, two- three 
and four-color lithography throughout. 814 x 11”, cloth- 
bound, hard covers. A colorful and highly useful book 
for your library. Widely used in schools. 


POSTPAID $5.25 


Color Chart for Dot Etching 


This chart, composed of four sheets, is 2214 x 2614, and 
is bound at the top with a metal strip for wall hanging 
The first sheet is magenta, cyan blue, process yellow and 
black. The second is warm red, cyan blue, process yel 
low and black. Number three is magenta, warm blue 
process yellow and black, while the last is warm blue. 
warm red, process yeHow and black. 

Each of the four pages contains 215 color squares. Each 
square of color is identified, and each square is divided 
into four different percentage screen tints. It was pro- 
duced on regular offset stock on a two-color offset press 


COMPLETE FOUR-PAGE WALL CHART — $10 








Photography and Platemaking 
for Photolithography 


By I. H. Sayre 
(Fifth Edition 1951) 


Chemistry of Lithography, Processes of Platemaking, 
Formulas, Albumin, Deep Etch, Photo Composing, Layout 
and stripping, Chemistry of Photography, Negative Treat- 
ments, Optics, Photographic Equipment, Halftones, Con- 
tact Screens, Color, Filters, Separations, Color Processes, 
Use of Densitometers, Two Color Printing, Special Color 
Processes. 

Standard Size, Hard Cloth Covers, 442 Pages, Illustrated. 

Widely Used as a Standard Textbook. 


POSTPAID $6.75 


How to Sell Lithography 
By Arthur M. Wood 
IHustrated, 176 pages. Chapters on copy preparation, 
pictorial outline of offset process, selling technique, use of 


color, prices and quotations, office procedure, company 
policies, and briefs on postal and legal aspects. 6 x 9” 


POSTPAID $5.25 


Order Direct From 
MODERN LITHOGRAPHY 


(add 3%, sales tax if in New York City) 


Modern Lithography 


175 Fifth Ave., New York 10, N. Y. 


Enclosed is payment. Please send the book (or chart), as checked. 


(_] How to prepare Art & Copy — $5.25 


[] How to Sell Lithography — $5.25 


|] Photography and Platemaking — $6.75 


Color Chart for Dot Etching — $10.00 


(add 3% sales tax if in New York City) 


Name 
Street .. 


City, Zone, and State. ... 
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Litho Expansion Forecast 
A bright future for lithography, 


along with the economy of the nation 


as a whole was forecast to members A Quick Look at the Litho Industry 


of the New York Litho Club last Following are figures taken from a talk by Ren Perry, vice presi- 
month at the first fall meeting of the dent of Harris-Seybold Co., given before a meeting of the New York 
organization in the Building Trades Litho Club, Oct. 27. 
Club. 

Ren Perry, vice president of Harris 
Seybold Co., speaking on the subject PREDICTED for 1960 1,500,000,000 
“Where Do We Go From Here,” cited New York Metropolitan Area 250,000,000 


figures and presented a film to sup- PREDICTED for 1960 350,000,000 
port his contention that the outlook 


U.S. annual volume of litho busimess. ........... $1,000,000,000 


- a ee . ‘ Value of offset presses purchased by litho firms 
is optimistic for business in the in a year in New York area 20,000,000 
United States, particularly in lith- Percentage of New York State litho work done 
ography and other phases of the in New York City area 90% 
graphic arts. Percentage of U. S. production of greeting cards 
Mr. Perry stressed the big volume by litho in New York City area 
of litho business carried on in the Percentage of U. S. production of books by offset 
New York metropolitan area, which in New York City area 
Number four-color offset presses in U.S. and 
Canada 


: F ADDITIONAL four-color offset presses 

of some of the major figures quoted PREDICTED for New York City area by 1960 
by Mr. Perry on the litho situation in 
the United States and the New York 


area, is included in the accompanying 


he said represents 25 per cent of the 
litho business in the country. A table 





box. 
Looking to the future, Mr. Perry, 





who was presented with a crystal ball 





and a fortune teller’s headdress by a 
pretty young lady to aid him in seeing 





the future, declared that business in tl 
the metropolitan area would jump [ PRESS oom | 

from $250,000,000 current figure to 
$350,000,000 in 1960. He said 20 
four-color offset presses would be 
added in the New York area by that 
year and that color television would 

















stimulate sales of color litho work. 
An increase in national annual vol- 
ume of litho work from the present 
total of $1 billion to $114, billion was 
Mr. Perry’s major prediction of the 
evening. The film illustrated the 
changes which are taking place in the 
country and the needs which result 
from these changes as stimulants to 


more business. 

















Next meeting of the club is Nov. 
17. The big Christmas party, in con- 
junction with several other graphic 
arts groups, is planned for December. 


Election of new officers is on the y, 


ave ‘ » 2 et] 

agenda for the November meeting. Modern Lithography 
Serving on the nominating committee 
are Ruby Wahl. Kindred MacLean & ‘We finished that big job in seven hours. It'd be a record if we hadn't used the 
Co.; William Carey, Sweeney Lith- wrong stock.” 


ograph Co.; and John Scharffen- 








berger, Daniel Murphy & Co. 
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80 at Cincinnati Meeting 


The development of rollers for 
lithographic printing, and the effects 
of new types of inks on rollers, were 
discussed at a dinaer meeting of the 
Cincinnati Litho Club on Oct. 12 in 
Hotel Alms, with about 80 members 
and guests present. 

The speakers were James Spevacek, 
sales engineer, and Otto Urech, chief 
rubber chemist, Sam’l Bingham’s Son 
Manufacturing Co. 

Plans are underway by the club’s 
board of governors for an elaborate 











The term “*. iia a regi 





d trade-mark of Union Carbide and Carbon Corporation= 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y: 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
in Canada: Union Carbide Canada Limited, joronto 


program at a dinner meeting next 
February to commemorate the 10th 
anniversary of the club. 


Smith Talks at Dallas 

Gerry Smith, Eastman Kodak Co., 
talked at the October 5 meeting of 
the Dallas Litho Club, as members 
gathered at the Eastman headquarters 
at 6300 Cedar Springs. Mr. Smith 
showed a movie on offset lithography 
and demonstrated new products and 
techniques. 


“For true white 
light, so necessary 
for perfect 
reproduction, 


NATIONAL 


TRACE MARK 


CARBONS 
are tops!‘ 





Walton W. Sullivan 


Mac Naughton Lithograph Company, Inc. 
460 West 34th St., New York 1, N. Y. 








LITHO CLUB GUIDE 














BALTIMORE 
Clare. J. sRaaeieich, dr. 
36 East 25th 
Baltimore 18, ta. 


BOSTON 
Thomas J. Cain, Secy. 
Hub Offset Co. 
175 Purchase St., Boston 10 


BUFFALO 
Vic Reisch, Secy. 
33 Eiseman Ave., Kenmore 17, N. Y. 


CANTON, Ohio 
dack R. Reinart, Secy. 
1012 Maryland Ave., $.W., Canton 


CHICAGO 
dames Ludford, Secy. 
216 N. Clinton St., Chicago 6, Hil. 


CINCINNATI 
Ralph Eckard, Secy. 
Nielsen Litho. Co. 
4142 Airport Rd. 
Cincinnati 26, Ohio 


CLEVELAND 
Milton Cornman, Secy. 


1Pi 
1325 W. 73 St., Cleveland 2 


CONNECTICUT VALLEY 
Leslie E. Phillips, Secy. 
N. Maple St., Hazardville, Conn. 


DALLAS 
. D. Malone, 
Seattiones Printing Co. 
Dalias, Tex. 


DAYTON 
Doug Webb, Secy. 
3410 WN. Main St. 
Dayton, Ohio 


DETROIT 
John Murphy, Secy. 
13110 Santa Rosa, Detroit 


HOUSTON 
Chioe Lee Mallett, Secy. 
2104 Wichita, Houston 


MILWAUKEE 
Dick G. Krekel, Secy. 
5720 W. Thurston Ave. 
Milwaukee 16, Wis. 


NEW YORK 
Leonard E. Adams 
40-42 Hartley Place 
Fairlawn, WN. J. 
Meets 4th Wednesday, Building Trades Club 


ONTARIO 
Robert Elgie, Secy. 
R. G. McLean, Ltd. 
26 Lombard St., Toronto, Ont. 


PHILADELPHIA 
Joseph Winterburg, Secy. 
622 Race Street, Philadelphia 6 
Meets 4th Monday, Poor Richard Club 


QUEBEC 
Dave Riddell, president 
Montreal Litho. Co., Montreal, Canada 


ROCHESTER 
Roy Bippes, Secy 
Box 401, 87 Pramsent Ave., Pt. Pleasant, WN. Y. 


ST. LOUIS 
Neil McGowan, 
Missouri Prtg. & yo Co. 
3160 Easton, St. Louis 


TWIN CITY 


Minneapolis 


betes ~~ 4 
Dave Fell, 
PO Box Osa. Benj. Franklin Sta. 
Washington, D. C. 
Meets 4th Tuesday 


NAT'L ASS'N OF LITHO CLUBS 
Frank Mortimer, Exec. Secy. 
Govt. Printing Office, Washington, D. C. 
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At Boston Outing 


After Hurricane Edna washed out the Bos 
ton Litho Club’s outing Sept. 11, the club 
held it on Oct. 2 at Green Acres, Saxon 


Mass. Except for a short outburst of 
rain on the second try, the weatherman 
smiled on Attendance was 150, 
for a full program of softball, horseshoes, 
cards, volleyball, badminton, shuffle board 
and golf, plus a New England clam bake. 

Top: Seventh inning stretch of the soft 
ball game. Left, with ball, Albert H. Wain, 
Metropolitan Litho & Publishing Co., im- 
mediate past president; at right, George N 
Nicholaides, Acme Printing Co., club presi 
dent. 

At right, (L-R): Reed, of W. Oliver 
Tripp Co., William F. Mason, Forbes Litho 
graph Mfg. Co.; George N. Nicholaides 


ville 


the effort. 


Burt 


Makarius Addresses Twin City 

Theodore Makarius of Pope & 
Gray Inc. spoke on pressroom pro- 
duction problems at the October meet- 
ing of the Twin City Litho Club at 
the Criterion Cafe in St. Paul. More 
than 60 members and guests heard 
the talk. 

Axel Lundgren, Louis F. Dow Co., 
was elected president of the club 
for the coming year. Other officers 
are Edward Sorenson, John Roberts 
Printing, Marvin 
Haenze, Photo-Matic, treasurer, and 


vice president; 
Paul Rudin, secretary. Named to the 


board of governors were George 
Kueppers, Brown & Bigelow; Roger 
Strand and Len Holzinger, Photo- 
Matic; Rune Hedenskoog, H. M. 
Smyth Printing; and N. Albrecht, 


Offset Service. 
* 


L. A. Club Stirring 

Efforts to organize a Litho Club in 
Los Angeles are under way again. 
If there is sufficient interest shown 
by men in the area a club will get 
under way. Information is available 
from Ray 857 = S. 


Pedro St., Los Angeles 14, or Tom 


Schussler. San 


Dalziel. Crestview 4-7317. 
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Acme Printing Co.; Willard K. Joyce, Miehle 
Printing Press & Mfg. Co.; chairman of out- 
ing committee; Thomas J. Cain, Hub Offset 


Now! A New ROGERSOLvent! 





Here's a new ana revolutionary “short-cut” roller-wash for 
both offset and rotary letterpress! It's the time-saving way 
to keep your rollers clean and glaze-free. ROGERSOL "2 
for 1” penetrates deep to pull out dried ink and dirt—cleans 
automatically and works faster than any ordinary press- 


wash! And you can use it with any benzine or 
solvent you already have on hand! Comes in concentrated 
form—add an equal amount of water and you have twice 


as much—thus, 2 for 1.”’ 


® Saves hours of down time! ¢ 

® Thoroughly cleans rollers— ©¢ 
eliminates previous color 
“bleed-in"'! ° 


© Reduces shipping costs! © Non-toxic—dermatitis- 
© Saves storage space! controlled! 
© Restores to “like-new” © Easy, economical to use! WATER 
efficiency! AND SAVE 
, ERSOL “2 
Works fast! Just apply benzine or kerosene to loosen dirt and 1 - ives you 
dried ink—shen ROGERSOL "2 for 1” will penetrate deep TWICE the 


into the roller pores to get out that dirt—and fast! Rinse— 
and that’s all! So order now and start saving time and 


money ! 


Try This Time and Money Saving Solvent 
SATISFACTION GUARANTEED OR MONEY BACK 


| ROGERSOL ‘2 for 1" is the companion product to “1-2-3.” 
The “2 for 1" roller wash is designed specifically for those 


who want a quality product at a lower cost. 


Will stay in solution! 
Safe to store in cans or 
drums—non-flammable! 
Proper Evaporation rate! 








Co.; and R. Curtis Reed, IPI, Burt and 
Curt are brothers, and they comprised the 
outing committee with the above. 
















erosene 



























amount for the 
same price! It's 
highly concen- 
trated to save you 
money. Cuts 
shipping costs 
and saves storage 
space! Allyou 
have to do is 
dilute it with 
an equal amount 
of water, 















Keep your rollers glaze-free, clean and 
in good condition for better printing 
with revolutionary ROGERSOL "2 
for 1" press-wash! Order it today— 
without delay! 













HARRY H. ROGERS CO., Inc. 
5331 S. Cicero Ave. 





HARRY H. ROGERS CO. 

5331 S. Cicero Ave., Chicago 32 

Send ROGERSOL “2 for 1" Roller Wash 
(] 1 gal., $9.75 

(_] Six 1 gal. cans, $7.75 per gal. 

{_] 5 gal. can, $7.00 per gal. 

(_) 55 gal. drum, $6.00 per gal. 

















Name 





Company 





CHICAGO 32, ILL. 
PH: REliance 5-5100 










Address 






| SS State. wii 











Washington Nominates Krebs 


Leo B. Krebs, National Publishing 
Co., present vice president of the 
Washington Litho Club, was nom- 
inated for president of the club, it 
was announced in October. Frank H. 
Mortimer, Government Printing 
Office, is now president. Other officers 
nominated are Dave Fell, Navy Dept., 
vice president; H. Thomas Driver, 
Batt, Bates & Co., 
James H. Ott, Navy Dept., treasurer. 


secretary; and 


Commercial men for the board 


of governors are Milton J. Eckert, 


Columbia Planograph Co.; Virgil N. 
Clymer, Review & Herald Publ. Co.; 
John Spears, Williams & Heintz Litho. 
Corp.; John Dooley, Washington 
Planograph Co.; and Mainard 
Burgess, Stant Lithograph Service. 
From the government, the following 
were nominated for the board: Joseph 
Hamm, Dept. of Agriculture; Frank 
Schwedhelm, Interior Dept.; Milton 
H. Egger, Army Map Service; Ray- 
mond E. Geegh, GPO; and Charles 
V. McFadden, Navy. Associate mem- 
bers nominated are Wilson Burgess, 


“MOISTURE CONTROL 


That's the experience of Mr. Mike La Rocca 
of Stearns & Beale, New York, N. Y. Reports 
like these prove that Baldwin Water Stops 
eliminate the problems caused by flooding 
and dry-ups . . . end frequent, tiresome hand 
settings and reduce expensive spoilage on 
any work. For long production runs or short 
custom jobs, they offer you many advan- 
tages to ease work, cut costs, and increase 
press flexibility. 

Easily installed on any make or size of press, 


SOU) ALIGNED ROLLER 
RUBBER COVERED AND 
ACCURATELY GROUND 





ant 


BALDWIN 
WATER 
$TOP’’ 


Baldwin Water Stops are fully adjustable to 
meet the moisture requirements of any job. 
Sold on a 30 day free trial basis, they are 
made in standard sizes of from 2 to 10 
inches and longer on special order. For com- 
plete details on these cost cutting, work im- 
proving units, send make, modei and sizes 
of your presses. 





TAIN 








BRACKET FURNISHED WITH 


MOUNTING SHAFT © SHAFT 
1S MOT ON PRESS 


Fd 





Monvtacturers of 


BALOWIN INK FOUNTAIN AGITATORS 


* BALOWIN VIBRATING ROLLERS 


BALOWIN PRESS WASHERS * BALOWIN WATER STOPS * BALDWIN WATER FOUNTAIN LEVELS 


William Gegenheimer Company, Inc. 


80 Roeb! g Street 


Whitaker Paper Co., and Don Moler, 
of Don Moler, Inc. 

Election was planned for the regu- 
lar meeting on November 23. 

William J. Stevens, Miehie Print- 
ing Press & Mfg. Co. is to speak at 
the November meeting at the Con- 
tinental Hotel. 

. 


Mack at Connecticut 

Norman Mack, Printing Develop- 
ments, Inc., was to discuss hard metal 
plates as the feature of the November 
5 meeting of the Connecticut Valley 
Litho Club. His talk on these plates, 
which include the bi-metal type of 
offset plates, was to be illustrated 
with samples of plates, and color 
slides. 

The meeting was to be at the Bond 
Hotel, Hartford. Walter B. Dulak, 
Sinclair & Carroll Co., is president of 
the club. 

° 


Phila. Re-Elects Starkey 

J. Leonard Starkey, Edward Stern 
& Co., was re-elected president of the 
Litho Club of Philadelphia at its an- 
nual election meeting October 25 at 
the Poor Richard Club. The balance 
of the slate of officers is Stephen 
Rubinstein, Colorcraft Lithoplate Co., 
vice president; Joseph Winterburg, 
Phillips & Jacobs Co., secretary; and 
Andrew Given, National Decalco- 
mania Co., treasurer. 

Three new members were elected to 
the board of governors: Joseph Selm, 
World Press‘ William Weiss, Weiller 
Co.; and Russell Johnson, DuPont 
Co. Printing Dept. Associate member 
of the board, James Killian, of Glenn- 
Killian Ink Co., was elected. 

Dr. J. Wolfgang Lickfeldt, billed 
as an eminent European graphic arts 
expert, addressed the club on the gen- 
eral subjects of dry and wet offset. It 
turned out to be far from a dry sub- 
ject as it became apparent that the 
“Dr.” was a capable humorist brought 
in by the program committee as a 
change of pace. 

The club’s November 22 meeting is 
to feature formal installation of the 
officers, with Jack Blades, Washing- 
ton, president of the National Assn. 
of Litho Clubs, on hand for cere- 

Continued on Page 107} 


MODERN LITHOGRAPHY, November, 1954 





quipment 


SUPPLIES, BULLETINS 


Speeds Pre-S Plate Developing 

Alum-O-Lith, Inc., 5601 Valley 
Blvd., Los Angeles, has announced 
the development of D.L.G., a new 
presensitized plate developer that 
combines the processes of desensitiz- 
ing, lacquering and gumming into 
one simple step. 

According to Elmer Deal, Alum-O- 
Lith technical director and pioneer 
in the presensitized field, processing 
of the Alum-O-Lith double duty plate 
is now done by pouring a small 
amount of D.L.G. on the plate and 
then lightly scrubbing the entire sur- 
face of the plate with a fine cellulose 
sponge. The image appears almost 
instantly, the plate-maker wipes the 
plate down dry, and it’s completely 
processed and ready for the press; 
desensitized, lacquered and gummed. 

Mr. Deal reports that in addition 
D.L.G. 


eliminates the necessity for a shelf 


to saving processing time, 


full of chemicals, cotton and bowls 
or a ready water supply. The new 
D.L.G. method makes it possible for 
the platemaker to process a perfect, 
matter of 


lacquered plate in a 


seconds, he said. 


° 
Premier Distributes Ozalith 
Premier Graining Company, Chi- 
cago, has been named national dis- 
tributor for Ozalith sensitized posi- 
tive aluminum and paper offset plates, 
claimed to be the first sensitized 
positive offset plates offered in exact 
press specification gauges. 
Ozalith was developed and is man- 
Ozalid, 


ufactured by division of 





General Aniline & Film Corp., in 
conjunction with Silverlith Corpora- 
tion. This grained sensitized offset 
positive plate provides an aluminum 
plate for any offset press, which can 
be completed from transluscent orig- 
inal or from film positives to run in 
a few minutes of processing time. 
The manufacturers say that the 
plates have long shelf life because of 
their stability, exceptionally high con- 
trast and a durable coated base. On 
the press, they ink up easily and resist 
scumming. Plates are available in all 


Definitive 
Work on Displays 


POINT OF PURCHASE 
CARDBOARD DIS- 
PLAYS by Victor 
Strauss. Presentation 
Press, P. O. Box 3, 
Planetarium Station, 
New York 24, N. Y.; 
218 pp; 867 illustra 
tions. Price, $15.00. 


This probably is the 
most comprehensive 
book on displays that 
has ever been assem 
bled. It presents proto 
types of the most im- 
portant kinds of cardboard displays from 
baskets and toppers and dispensing units 
to flasher and animated individual units 
and complete window sets. These 147 pro 
totypes are excellently presented and wili 
prove a most valuable aid for selecting the 
right kind of displays. 

All 147 prototypes are individually de 
scribed in all detail in the following sec 
tion of the book. Hundreds of blueprints 
will enable everyone versed in the craft 
to design and produce the displays pre- 
sented in the previous section. The whole 
discussion includes stocks, diecutting, as- 
sembly and setup and js completely crogs- 
referenced. 

Another section is the “Notebook.” Here 
is a mine of information on easels, on all 
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sizes up to and including 2544” x 36”. 
Complete information is available 
from Premier Graining Company, 
2440 S. Prairie Avenue, Chicago 16. 


New Corner Cutter 

A new motor driven corner cutter 
that will cut 414” lifts of stock has 
been announced by Southworth Ma- 
chine Co., Portland, Maine. This 
new machine is suitable for all types 
of cornering, round or straight, the 


company says. 


recurring elements of cardboard construc- 
tion, including flashers and solenoid motors. 
This part of the book also develops a com- 
plete nomenclature for hundreds of objects 
that have not yet reached this stage. 

In the plant section, the most important 
manufacturing processes are discussed and 
their relative merits and functions ex 
plained. This section too is amply illus- 
trated. 

The whole manual is so well conceived 
ind executed that it might very well be- 
‘ome the definitive work of the industry. 

A brochure describing this manual in 
more detail is available from Presentation 
Press. The book was lithographed by 
Repro Art Co., Long Island City. 


10] 





New Book on Paper 

“The Story of Papermaking” (220 
pages, $5.00) by Edwin Sutermeister, 
recently published by S. D. Warren 
Company and distributed by R. R. 
Bowker 62 West 45th 
Street, New York, provides a brief, 


Company, 


non-technical coverage of the art and 
science of present-day papermaking 
and offers a short, readable history 
of the industry. Edwin Sutermeister 
is a former research scientist for 
S. D. Warren Co. 


The focus of the book is less on 


PRESS - 


the history of paper than on the art 
and the science of modern papermak- 
ing. The book goes deeper than the 
usual primer yet remains far more 
readable than a technical manual. It 
has complete coverage of every step 
in the manufacture of paper from a 
study of the non-woody fibrous mate- 
rials to the final process of calender- 
ing and finishing. A guide to various 
paper grades, complete with defini- 
tions, provides a helpful “condensed 


dictionary” at the end of the book. 


PROVEN! 
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Years of use by experienced pressmen have proved 


Wash R 228 best. 


wash-up (as above) or by hand, 


Whether used in an automatic 


“it’s terrific” 


“cleaner — faster — efficient”! Safe R 228 whisks 
away glaze and restores life and tack to the rubber. 
Cuts wash-up time drastically! Go from black to 
pastels with only ONE QUICK R 228 WASH-UP! 
So easy to use and yet harmless. 


Prove it yourself on our MONEY- 
BACK GUARANTEE. Order today 
or write to Dept. ML 


ANCHOR CHEMICAL CO., INC. 


SOLUTIONS FOR GRAPHIC ARTS PRO 
BROOKLYN 38, N.Y 
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Nekoosa Profits Up 

Paper sales revenues of Nekoosa- 
Edwards Paper Company, Port Ed- 
wards, Wisconsin, are expected to 
reach ani all-time high of $28 million 
in 1954. This was disclosed in a nine 
months interim report to sharehold- 
ers, John E. Alexander, president and 
general manager, announced. 

Shipments of paper for the first 
nine months of the year amounted to 
77,640 tons, approximately 2,000 
tons more than were shipped during 
the same period last year. Sales rev- 
enues, the report showed, were about 
four per cent higher than the previous 
year. 

This 
sulted in a profit before income taxes 
of $3.6 million, compared to $3.2 
million for a corresponding period 
in 1953. Net income in 1954 is $1.6 
million, or $4.65 per share, compared 
with $1.4 million and $4.09 per share 
last year. 


increased sales volume re- 


* 

It's A Robertson Camera 

The new Robertson “320” camera, 
shown on page 102B in October ML, 
was labeled in the caption as a Rop- 
port camera. While the camera was 
displayed at the NAPL convention in 
New York by Roberts & Porter, which 
sells it, the equipment is manufac- 
tured by Robertson Photo-mechanix, 
Inc., Chicago. 

. 

Broadston Marks 80th Birthday 

Andrew E. Broadston, widely 
known in the lithographic industry, 
recently celebrated his 80th birthday 
at his home in Cincinnati. He pio- 
neered in the development of metal 
lithographic plates and in_ litho 
papers, and for a period he was head 
of research for the Lithographic 
Technical Foundation. Mr. Broad- 
ston retired 17 years ago. A son, 
Theodore, is eastern sales manager 
for Harris-Seybold Co. 


° 

Mrs. Mayfield Speaks 
Mrs. Jeane Bourges Mayfield, of 
Bourges, Inc., was to speak on the 
preparation of art work for color 
printing through the Bourges process, 
at the November 9 meeting of the 
Women in Graphic Arts, Philadel- 


phia. 
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Comprehensive Photo Volume 


(“THE THEORY OF THE PHOTOGRAPHIC 
PROCESS.” DR. C. E. KENNETH MEES. 
Revised Edition, 1954, J133 pages, Price 
$21.50. The MacMillan Company.) 

Reviewed by Herbert P. Paschel, Book 
Review Editor. 


The majority of authoritative 
books on the photographic process 
treat the subject without regard for 
the specific requirements and methods 
of such specialized applications as 
are found in the Graphic Arts. As 
a result, very little literature exists 
in which the lithographic camerman 
can find information which is directly 
related to his everyday problems. 


Because of this he 


must exercise | 


extreme care in selecting his reference | 


books. Only by reliance on works 
which are technically thorough and 
precise can he hope to establish the 
proper foundation for his knowledge 
and relate it to his work. 

Although also lacking coverage of 
lithographic applications, the latest 
edition of “The Theory of the Photo- 
graphic Process” will provide a com- 
plete and accurate understanding of 
the phenomena upon which all photo- 
graphic applications are based. This 
work is definitely not of the “how- 
to-do-it” variety and abstains from 


formulary and _ technique. 
the book is a rather com- 


plete compilation of photographic 


quoting 
Instead, 


theory based on the most modern 
concepts of the physical and chemical 
phenomena involved. Its authority 
is beyond question since the book is 
the collective efforts of Dr. Mees and 
all of 
whom are world recognized specialists 
Dr. Mees 


is a Kodak vice president in charge 


some 23 or more associates, 
in photographic science. 
of research, and his collaborators 
are staff members of Kodak Research 
Laboratories in Rochester, New York, 
The present 
edition is a revision of the original 
work which was first published in 
1942. Most of the materia! has been 
completely revised and largely re- 


and Harrow, England. 


written to bring the text abreast of 
the progress made during the past 
12 
chapters have been added, 
them 
Color Films and Papers. 

The subject matter is well or- 
ganized and written in a style that 


years. Several entirely new 


among 


one on the Sensitometry of 
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makes for easy reading. The volume 
is more than adequately indexed and 
annotated. The bibliography alone 
adds considerable value and useful- 
ness to the book. A total of 25 


chapters cover, in detail, the five 


main divisions of the subject. These 
are— The Photographic Material; 
The Action of Radiation; Optical 


Sensitizing; Development and the 
After-Processes and, The Physics of 
the Photographic Process. Part 1 
discusses the basic properties of 
light-sensitive material and its com- 


ponents. Part 2 outlines the effect 
of radiant energy on the sensitive 
material and the various types of 
exposure effects attainable. How an 
emulsion is rendered sensitive to 
specific wavelengths of light is the 
theme of Part 3. Development, fixa- 
tion, washing and after-treatment, 
such as intensification, reduction and 
toning, are the partial topics of Part 
4. Part 5 is concerned with the 
physics of photography and embraces 
such aspects as sensitometry (both 
black and white and color), the 
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structure of the developed image, and 
the theory of tone reproduction. 

The treatment of the subject is 
far more comprehensive than this 
sketchy summary would indicate. Of 
particular interest to lithographic 
camermen are the chapters on tone 
reproduction and sensitometry, the 
understanding and application of 
which would make possible signifi- 
cant improvements in color repro- 
duction. 

It is regrettable that the compara- 
tively high price will prove to be 
an obstacle in getting this worth- 
while volume in the hands of every 
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working photographer. At the very 
least, a copy of this book should be 
part of the reference library of every 
plant. 


° 
Screen Prints Dry in 5 Sec. 

A new experimental screen process 
print dryer which dries silk screen 
prints so they can be stacked, with- 
out offset, in five seconds or less has 
been developed by the Eastman 
Kodak Company. 

Based on principles developed by 
Kodak to speed the drying of photo- 
graphic films, the new unit is be- 
lieved to be the fastest means of dry- 


ALL YOUR PHOTO NEEDS 


OGRAPHIC 
TECHNICAL 
FOUNDATION 
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NORMAN-WILLETS 


GRAPHIC SUPPLY 


§ COMPANY 
a 
—s 
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ing screen process prints yet devised. 
It is expected to suggest a practical 
and economical means of removing 
the drying bottleneck from screen 
process operations. 


New Offset Paper 

A new paper made especially for 
offset lithography has been announced 
by Eastern Corp., Bangor, Maine. 
The new sheet is the result of several 
years development, based in part on 
Eastern’s long experience in the mak- 
ing of quality offset papeterie papers 
for the greeting card field, the com- 
pany says. 

This latest addition to the Atlantic 
line is a “bright white” sheet avail- 
able in all popular sizes and weights, 
both in regular and vellum finishes. 
According to the manufacturer, the 
major problems which were tackled 
and solved were those affecting 
dimensional stability, affinity for off- 
set inks and a brighter color. Care- 
ful attention was paid to traditional 
problems experienced by lithogra- 
phers, such as pick and lint. 

Atlantic offset is now being dis- 
tributed through Eastern merchant 
distributors of the Atlantic line of 
watermark papers. 


New Wipe Introduced 

A highly-absorbent, lint-resistant, 
4-ply cellulose wipe with good wet- 
strength has been introduced to the 
lithographic plate-making trade, Sorg 
Paper Company, Middletown, O., an- 
nounced last month. The product is 
Kay-Pees Platewipes and will be sold 
through lithographic supply houses. 
It was designed to replace cloth or 
rag wipes and has the advantage of 
disposability and while 
serving the same purpose as com- 
monly used cotton wipes, according 


economy 


to the company. 


Gilbert Appoints 

The Gilbert Paper Co., Menasha, 
Wis., has announced the appointment 
of Randall H. Decker, Jr., as rep- 
resentative in the eastern territory, 
out of the New York office. Mr. 
Decker was formerly with Schuylkill 
Paper Co., Philadelphia, as manager 
of its Wilmington branch. 
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New One-Step Washup; Principles Reviewed 


NEW 


method for cleaning offset press 


single solution wash-up 


ink rollers has just been announced 
by Knox Soap Co., 330 West Cermak 
Rd., Chicago 23, Ill. 


reports that the new one-step solution 


The company 


is faster and more efficient than the 
three-step solution which the company 
originated. The new method permits 
a changeover from black ink to yel- 
low in a single treatment which can 
be performed in three to ten minutes. 

The new product will not harm 
plates, and is non-toxic. It will not 
harm any type of rollers now in gen- 
eral use, the company reports. Its 
flash point is 152°F., meeting the 
safety requirements of every city in 
the U.S., thus offering greater free- 
dom from fire hazards than do sol- 
vents commonly used for press wash- 
ups. The product is called “Little 
Benjy, The Pressman’s Helper.” 

In making the announcement, Knox 
Soap Co. reviewed at some length the 
scientific principles involved in re- 
moving ink from rollers, and the de- 
velopments leading to the introduction 
of the first three-step wash-up method. 

The Lithographic Technical Foun- 
dation made the first announcement 
of the new method several years ago, 
after its research staff tested the new 
solutions which were developed by 
the private research of Knox Soap. 
The new system was described as the 
first advancement in removing ink 
from rollers in 25 years. Soon after 
this first development, Knox began 
research to develop a single solution 
ink roller cleaner that did as good a 
job as the three-step method. 

The Knox announcement states, 
“The reasons for difficulty in thor- 
oughly removing ink were never very 
seriously investigated until Knox be- 
came interested in the problem. Knox 
called in a group of physical chemists 
headed by John A. Hinckley. The 
results of this group’s initial work 
were outlined in a technical paper 
that Hinckley before a 
meeting of the Technical Association 
of the Graphic Arts (TAGA). 


“In general, two problems exist 


presented 
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when you clean anything. The first 
job is to get the dirt off. The second 
job is to keep the dirt off so that when 
the solvent is removed it takes the 
dirt with it. The faster that a cleaner 
can remove dirt and the more dirt the 
cleaner can hold, the better it is. 
“Basically, ink is a combination of 
The vehicle 
Most 
It is 


pigment and vehicle. 
offers no particular problem. 
solvents can remove it easily. 
the pigment that gives us trouble. 


“When you clean up a press with 
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AND McE 


Py 


. . bracket 


kerosene or gasoline, particles of ink 
pigment come off the rollers and go 
into the solvent. But the solvent can 
hold only so many. When it has all 
it can carry, it has reached a balance 
or “equiibrium.” After this time, 
when additional particles of pigment 
leave the rollers and enter the solvent 
an equal number leave the solvent 
and go back on the rollers. 

“So, the first factor is the ‘capacity’ 
or ‘efficiency’ of a particular solvent, 
that is, the amount of pigment that 
the solvent can remove. 

“The next important factor is the 
amount of time that is required for a 
solvent and the pigment particles to 
reach equilibrium. This is where 














COMPLETE 
EQUIPMENT 





SPEEDY 
OPERATIONS 





PROMPT 
DELIVERIES 








Brown. re a ate cura, Wn. 


New Jersey's Largest and Most Complete Binder and Finisher 


16 LAWRENCE STREET @ 


NEWARK, N. J. © 


Mitchell 2-4335 












simple solvents like kerosene and 
gasoline fall down. 

“For example, kerosene has an 
efficiency of about 95%. This means 
that the first application can remove 
and hold about 95% of the pigment 
particles, leaving 5% stiil on the roll- 
ers. The next application will remove 
about 95% of the remaining 5%. 

“This sounds good until the time 
factor is considered. It takes about 
an hour for an application of kero- 
sene to reach equilibrium or to pick 
up all the pigment particles that it 
can carry. In other words you'd have 
to soak the rollers in kerosene for an 
hour to realize its potential 95% 


efficiency. 


Be Asuted 
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“When you clean up a press, the 
rollers are moving. The time that the 
solvent is in contact with them is very 
short. So, instead of having an effi- 
ciency of 95%, kerosene actually has 
a working efficiency of only about 
30%. On moving rollers then, it 
would take about 25 applications of 
kerosene to do a thorough cleaning 
job. 

“These are the reasons that it takes 
so long to clean a press thoroughly 
with ordinary solvents. 

“When Hinckley was working out 
a new press cleaning system, he had 
one big question to answer: ‘What 
determines the time required for a 
solvent and particles of pigment to 
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reach equilibrium?’ Here is what 
happens according to his paper. 

“The pigment particles on the roll- 
ers become electrically charged. This 
makes them move off the rollers. The 
faster the particles can be charged, 
the faster they will leave the rollers 
and move into the solvent. The charge 
on all the particles is the same. This 
makes them repel one another and 
remain suspended in the solvent. 

“It is the solvent itself that deter- 
mines how fast the particles become 
charged. In Hinckley’s initial work, 
he found a class of compounds that 
cause pigment particles to become 
charged very quickly. Compared 
with kerosene, these compounds are 
said to have an equilibrium efficiency 
of 98% (3% more than kerosene 
and, most important, an efficiency of 
85% on moving rollers—55% greater 
than kerosene). In other words, four 
applications of these solvents did as 
much cleaning as 25 applications of 
kerosene. 

“With these particular compounds, 
it was necessary to use one solution 
that would quickly charge the par- 
ticles, another solution that would 
wash them off the rollers without re- 
moving the electrical charge, and a 
third, quick drying, solution to clean 
You 
couldn’t use an ordinary solvent for 
the No. 2 solution because it would 
discharge the pigment particles. The 
then immediately 
move back onto the rollers and cling 
there like iron filings on a magnet. 

“This is why three matched solu- 
tions had to be used. The new wash- 
up system quickly gained acceptance 


the second one off the rollers. 


particles would 


and wide use. 

“However, the disadvantages of the 
system prompted Knox to resume re- 
search to see if they could be over- 
come. The aim was a single solution 
that (1) would be harmless to all 
types of rollers, (2) have no effect on 
gummed plates, (3) clean as well as 
or better than the original 3-solution 
method, (4) contain nothing toxic, 
and (5) would dry rapidly yet have 
a high flash point. 

“There was no effective test avail- 
able that would show just how good 
a particular cleaner might be. All 
previous work had been guided by 
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actual plant tests, that is, applying 
different cleaners to inked presses and 
evaluating the results visually. Since 
the new research program would re- 
quire the evaluation and testing of 
literally hundreds of compounds, it 
was obvious that laboratory testing 
by washing-up small presses -would 
never do the job effectively. 

“So, the first problem was to de- 
velop a workable test for the pigment 
removing ability of different com- 
pounds. After working for almost a 
year and a half, a simple ‘test-tube’ 
type of evaluation system was finally 


worked out. 


LITHO CLUBS 


(Continued from Page 100) 








monies. The speaker will be John 
Hallstrom, vice president in charge 
of sales for Edward Stern & Co., 
Philadelphia. 

No meeting is planned for Decem- 
ber, and in January the club will par- 
ticipate in the Printing Week observ- 
ances with other graphic arts organi- 
zations. February 12 is the annual 
ladies night, and at the regular meet- 
ing that month the annual quiz is 
planned. 

New members joining the club re- 
cently include: 

Fred Klinger, Royer G. Schwartz, 
John DePaul and Colin M. Townsend, 
Jr., Lehigh Press; Howard G. Fleisher 
and H. W. Kurtzman, Mail-Vertising, 
Inc.; George Fitzsimmons, Graphic 
Arts, Inc.; Mario Casulli, Majestic 
Press; Edward Byles, Lithographic 
Service; and William Borlase and 
Herbert Benn, Colorcraft Litho Plate 
Co.; John B, Comisky, Price Bros., 
Bridgeton, N. J.; Harry D. Reichert, 
Jr., Harry D. Reichert Co.; and Rob- 
ert B. Long and James Szakacks, 
Quality Litho. 


Houston Hears About Lamps 


A display of arc lamps was fea- 
tured at the October 5 
the Houston Litho Club. 
on technical aspects of illumination 
accompanied the display, including 
information on operation and main- 


meeting of 
A lecture 


tenance of the lamps. 


Dallas Visits Eastman 

Members of the Dallas Litho Club 
visited the Eastman Kodak plant on 
Cedar Springs St., Oct. 5 for the 
regular monthly meeting. Gerald 
Smith, of Eastman, was host to the 
lithographers. The annual! fishing 
trip for the club was held Oct. 2 at 
Texoma, near Pottsboro, Tex. 


Milwaukee Holds Dance 
The annual fall dance of the Mil- 





waukee Litho Club was held October 
30 at the Elk’s Club, that city. Com- 
mitteemen in charge included Peter 
Brogle, Herb Burr, Francis Leygraf, 
Vlad Sova, Irv Simon, and Eugene 
Stefanski. 

The club also held a regular Octo- 
ber meeting on the 26th at Moser’s 
Cafe, and heard a talk by Emmet E. 
Flaherty, Gaetjens, Berger & Wirth, 
Inc. Mr. Flaherty, who teaches at the 
Chicago Lithographic Institute, was 
to discuss inks and presswork. 
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CONTENTS 


Chapter Chapter 





1. Properties of Inks . . . Review of physical 


characteristics; general types of inks; steps 
in manufacture of inks; definition of terms. 
Purchasing Printing Inks . . . Ink require- 
ments and specifications; “doctoring inks”; 
selecting your supplier; estimating ink con- 
sumption for offset work and _ letterpress; 
ink coverage chart. 

The Private Ink Plant . . . Analyzing some 
of the misconceptions as to the advantages 
of operating your own ink plant; discus- 
sion of the “basic ink system.” 


Manipulation of Ink . . . Color matching 
and what the pressman can safely do to 
“adjust” inks; ink storage, shelf life; addi- 
tions of reducer, drier, varnish, etc.; improv- 
ing body. 


Inorganic Pigments . . Properties and char- 
acteristics of pigments as they affect inks; 
discussions of natural and manufactured 
mineral pigments; charts showing proper- 
ties and uses of ten mineral pigments and 
18 important inorganic pigments. 


Organic Pigments . . . History, preparation 
of intermediates; charts showing properties 
and uses of more than 45 important organic 
pigments; classification of dyestuffs. 


Black Pigments General discussion; 
characteristics and manufacture; lampblack; 
furnace black; thermal decomposition 
blacks; mineral black; manganese black; 
graphite; iron oxide black. 


Printing Ink Vehicles . . . Vegetable drying 
oils; linseed oil and linseed oil varnishes; 


oil; soybean, oiticica oil; vegetable semi-and 
non-drying oils; alkyd, fish, rosin, fatty acid, 
mineral oils; pitch varnishes. 

Driers and Drying . . . The six methods of 
drying; theories of drying; paste driers, 
japan driers; concentrated driers; cobalt 
driers. 

Letterpress Inks... Ink classification, speci- 
fication of stock; job press inks; automatic 
press inks; flatbed cylinder press inks; web 
press inks; required properties of the inks; 
relation of ink to stock; inks for various 
stocks and their requirements; halftone 
black inks and process inks. 

Lithographic Ink . Requirements and 
characteristics are given for lithographic 
inks; offset printing inks; dry offset printing 
inks, etc. 

Intaglio Printing Inks . Requirements 
of inks for intaglio printing; copper plate 
engraving inks; steel plate engraving inks; 
stamping inks; ens, degen inks; rotogra- 
vure inks; classification of rotogravure inks. 
New Type of Inks... Thermosetting inks; 
synthetic litho inks; hot wax inks; aniline 
inks; steam-set Or moisture set inks; pressure 
set inks; silk screen inks; metallic inks; 
water color inks. 

Testing of Inks... Equipment needed; dry 
color testing for strength; resistance, per- 
manence, particle size, etc. 

Ink Problems and Remedies .. . Ink diff- 
culties encountered in letterpress and litho- 
graphic printing are detailed, listing the 
symptoms, causes and suggested remedies. 


lithographic varnish; chinawood or tung Glossary 
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BRIEFS 


current 


These abstracts of 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent state- 


important 


ments made by the authors and do not 
express the opinions of the abstractors or 
of the LTF. 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk, 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U. S. Patents, write direct to 
the Commissioner of Patents, Washington 
25, D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to “Treasurer of the U. S.” 





Abstracts of Current Literature 
in the Graphic Aris 


If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents tage. 
Orders from companies or individuals 
who are not members of LTF cannot be 
filled until payment is received. Orders 
with payment enclosed receive immediate 
attention. 


Foreign tents may be obtained as 
photostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest 
to Lithographers.” These are available for 
ten cents each in coin or U. S. stamps. 
Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, Il. 





Photography, Tone and Color 
Correction 
High-Brightness Xenon Compact Arc 
Lamp. W. T. Anderson, Jr. Journal of 
the Society of Motion Picture and Tele- 
vision Engineers 63, No. 3, September, 
1954, pages 96-97 (2 pages). Xenon com- 
pact arc lamps have been developed which 
have high brightnesses, spectral-energy 
distributions in the visible spectrum re- 
sembling closely that of sunlight, and 
color temperatures of 5200 to 6000 K. A 
1000-w lamp for a-c operation is de- 
scribed and its characteristics enumerated. 
When these lamps are operated on suit- 
able a-c electrical circuits, they may be 
used very satisfactorily in portable equip- 
ment for projection of 16mm. film by 
CinemaScope and 3-D optical systems. 


A New Method of Reversal Process- 
ing. Kodak, Ltd. Process Engravers 
Monthly 61, No. 721, January, 1954, pages 
10 and 13 (2 pages). In the past, reversal 
processing of line and half-tone images 
has not been widely practiced because of 
the unsuitable characteristics of the ma- 
terials available. In giving sufficient ex- 
posure to reach the base of a material 
through a comparatively thick-coated 
emulsion, fine detail was often lost. 
“Kodalith” materials, with their thin emul- 
sion coating and physical hardness, are 
well suited to reversal processing. They 
reverse very easily and by using them 
with the etch bleach method a relief image 
is obtained; the gelatine surrounding the 
metallic silver (resulting from the first 
exposure and development) is dissolved 
away. Thus, transparent areas on the 
final negative or positive consist of the 


clearbase itself. Maximum brilliance is 


secured and (unlike other reversal meth- 
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ods) there is no danger that residual gela- 
tine will cause staining. 


The Concept of the Characteristic 
Curve. W. L. Rhodes. Modern Lith- 
ography 22, No. 8, August, 1954, pages 
48-50, 56-57 (5 pages). Use of a densit- 
ometer is advocated for measurement of 
tone values in original, half-tone nega- 
tives, and press sheet. From these data 
characteristic curves are constructed which 
show the relationship between halftone 
and print, and from which the original- 
versus-halftone relationships can be de- 
termined. This information can be used 
to set specifications for halftones, and the 
densitometer can be used to check half- 
tones for conformity to specifications. The 
use of these techniques tends not only to 
improve average quality, but also to in- 
crease efficiency of plant operation. 


Planographic Printing Process 

*Light-Sensitive Layers for the Print- 
ing Industry. (’. S. Patent 2,687,958. 
Wilhelm Neugebauer. Official Gazette 
685, No. 5, August 31, 1954, page 1118. 
1. Light sensitive material suitable for use 
in the manufacture of printing plates com- 
prising a base and a light sensitive iayer 
thereon, said layer including a polyacryl- 
amide in which both hydrogen atoms of 
the NH, group are substituted by alkyl 
radicals and an azido compound which is 
an alkali salt of 4,4’-diazidostilbene-2,2’ 
disulfonic acid. 


*Lithographic Printing Plates. S. D. 
Warren Company. French Patent 1,031,- 
702. Le Procédé 50, Nos. 3-4, March- 
April, 1954, pages 30-1 (in French); 
Printing Abstracts 9, No. 6, June, 1954, 
page 447. A surface bearing a coating of 


an organic substance, e.g., gum arabic, or 
a sheet of paper with a more resistant 
backing, is treated with a solution of 
potassium permanganate, which is reduced 
by the organic substance to the state of 
brown hydrated manganese dioxide; the 
water-receptive properties of the surface 
are thereby improved. The permanganate 
solution can have added to it cupric or 
ferric chloride or an aqueous suspension 
of colloidal silica which would contribute 
to the graining of the surface. 


*Manufacture of Photo Lithographic 
Diazotype Printing Foils. /ritish Patent 
707,378. Kalle and Co. A.G. Printing 
Abstracts 9, No. 6, June, 1954, 446. The 
plate, consisting of a base having a hydro- 
philic surface, and as light-sensitive con- 
stituent a diazo compound which becomes 
oleophilic under the action of light, is 
exposed to light and then provided with a 
water-soluble film-like coating (e.g., of 
dextrin). 


*Diazotype Lithographic Printing 
Plates. French Patent 1,023,412. B. Oster- 
setzer and W. Mauss. Printing Abstracts 
9, No. 6, June, 1954, page 446. Printing 
plates prepared with the aid of an ester or 
amide of a sulphonic or carboxylic acid of 
2-diazonaphthol-(1) or 1-diazonaphthol- 
(3) as sensitizer are claimed. A photo- 
print of this patent may be obtained from 
the U.S. Patent Office, Washington 25, 
mo 


*Method of Treating Aluminum 
Sheets for Use as Printing Surfaces on 
Offset Presses. (/. S. Patent 2,687,373. 
Willy Hering. Marathon Graphic Arts 
Abstracts 1, No. 9, September, 1954, page 
119. The procedure comprises electrolytic 
(anodic) treatment of the sheet with a 
low voltage alternating current to obtain 
thereon a surface layer of porous alumi- 
num oxide. The sheet then is treated with 
ammonium hydroxide solution to neutral- 
ize residual acid in the pores, whereupon 
these are closed by depositing therein a 
volatile organic solvent dispersion of mag- 
nesium oxide by evaporation of the volatile 
solvent, after which a coating of sensitizer 
can be applied to the treated surface. 


*Materials and Processes for Photo- 
mechanical Reproduction. /ritish Patent 
706,879. Kalle and Co. A.G. Printing 
Abstracts 9, No. 6, June, 1954, page 445. 
A light-sensitive material contains as 
light-sensitive constituent a water-insol- 
uble azo dyestuff containing at least one 
residue of an o-quinone diazide in the 
molecule and at least one auxochromic 
group in addition to the azo group and 
which is derived from a sulphonic acid or 
carboxylic acid of the o-quinone diazide, 
the azo-dyestuff residue of the molecule 
being coupled in an ester-like or amide- 
like manner to the sulphonic acid or car- 
boxylic acid group. 


*Sensitization of Colloids by Azido- 
aromatic Compounds. /’rench Patent 
1,025,736. B. Ostersetzer, W. Mauss and 
M. Kuhl, Le Procé dé 50, Nos. 3-4, March- 
April, 1954, page 29 (in French) ; Print- 
ing Abstracts 9, No. 6, June, 1954, page 
446. After exposure to light of sensitive 
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label ‘. 
production with the PMC duocutiong machine 
You con cut up to 300,000 labels per hour with this high 
production machine. Precision engineered for true accuracy 


in die cutting, it will cut 500 labels per stroke—10 
strokes per minute—from standard thickness label paper. 





Cut the delay between pressroom and delivery by 
using the PMC Die Cutting Machine. Use it also for 
dieing out tags; for round-cornering and 

trimming small booklets, memo pads, etc. 

It handles any label, booklet or 

specialty from 1” to 6” square that 

can be cut with a hollow die. 


White today for 
complote imp ounation, 
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THE PRINTING MACHINERY COMPANY 


436 Commercial Square, Cincinnati 2, Ohio 
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coatings on metal, prepared in accordance 
with French Patent 886,716, and removal 
of the non-insolubilized portions, the plate 
is subjected to a temperature between 
200° and 400°C. ; the baked coating is ink- 
receptive. 


Paper and Ink 


*The Quality of Paper and Board in 
Relation To Its Usage — Printing. 
H.H.T. Alway. World's Paper Trade 
Review 141, No. 23, June 10, 1954, pages 
1842, 1844, 1846, 1848 and 1850; Bulletin 
of the Institute of Paper Chemistry 24, 
No. 12, August, 1954, page 1000. The 
present position is examined of the pos- 
sibilities of assessing the printing quality 
of papers and boards as a result of instru- 
mentation studies of the individual prop- 
erties. The development of a precision 
proof press as a confirmation of printing 
quality and as an alternative method of 
evaluation is described, the emphasis being 
on the effect of paper and board on the 
color, the drying, the gloss, and the half- 
tone fidelity of the finished print. Al- 
though a few of the fundamental back- 
ground problems relating to the assess- 
ment of paper quality by instrumentation 
studies alone have been solved and others 
brought into clearer focus, much still re- 
mains to be done before the proof press 
can be regarded as a purely confirmatory 
check rather than a necessary auxiliary 
method of testing. 11 references. World's 
Paper Trade Review is published by 
Stonehill and Gillis, Ltd., 329, High Hol- 
born, London, W. C. 1, England. 


Driers, Quick Drying Inks or Anti- 
Set-Off Spray? Der Polygraph 7, No. 7, 
April 5, 1954, pages 275-6 (in German) ; 
Printing Abstracts 9, Nos. 7, July, 1954, 
page 484. The problem of ink drying, 
particularly with regard to packaging 
materials, is discussed. Recently developed 
highly concentrated inks which allow a 
thinner ink film to be printed are an im- 
provement on earlier quick-drying types. 


*Paper Testing. Ernest Schmatolla 
and Charles V. Morris. Productionwise 
3, June, 1954, pages 20 and 22; Marathon 
Graphic Arts Abstracts 1, No. 8, August, 
1954, page 110. Taking a cue from paper- 
makers, the authors recommend that 
printing papers be tested with ultraviolet 
(black) light to identify surface charac- 
teristics of a sheet or roll. The method 
reveals the comparative opacity of differ- 
ent papers and permits selection of a 
brand or kind from stray samples, besides 
showing varying surface characteristics 
(departures from uniformity) and dis- 
tinguishing one side of a sheet or roll 
from the reverse side. Testing is based 
on the fact that under ultraviolet light, 
different papers appear in varying shades 
of violet, the actual hue depending on the 
materials and method used for manufac- 
turing the stock, and which affects its 
surface characteristics. Productionwise is 
published by Colton Press, Inc., 468 
Fourth Avenue, New York 16, New York 


*Waviness and Cockling in Paper. 
Paper-Maker (London) 127, No. 6, June, 
1954, page 453; Bulletin of the Institute 








of Paper Chemistry 24, No. 12, August, 
1954, pages 991-2. The effects of insufh- 
cient or excessive moisture in paper and 
means for correct maturing and condi- 
tioning prior to printing are outlined. 
Paper in a single sheet will adjust itself 
rapidly to the atmospheric conditions of 
its surroundings; however, when stacked 
in reams under the considerable pressure 
of its own weight, troubles are likely to 
develop. Paper: Maker is published by 


S. C. Phillips and Co., Graham House, 
3, Tudor Street, London, E. C. 4, 
England. 





Wrong Patent Number 
Lhe Lithographic ‘echnical Founda- 
tion reports that the patent number 
for the abstract entitled “Sensitive Coat- 
ings tor Copying on Metat’ in the July 
Technical Briets should have been 
1,018,953 instead of 1,018,053 as it 


appeared. 





Lithography—General 
*Improved Offset Rotary Litho- 
graphic Printing Machine. British Pat- 
ent 710,871. Ditto, Inc. Tin Printer and 
Box Maker 30, No. 356, September, 1954, 
page 10. A feed table and a receiving 
tray are both located in front of a cylinder 
adjacent the bottom and top respec- 
tively. A blanket roll is in the rear of 
the cylinder, which latter is rotated in a 
direction to move a sheet fed to the 
bottom of the cylinder and to deliver it 
to the receiving tray with its surfaces 
reversed in relation to its position on the 
feed table, the printed surface of the 
tinplate being uppermost in the receiving 
tray. 


*Improved Offset Rotary Litho- 
graphic Printing Machine. /ritish Pat- 
tent 710,872. Ditto, Inc. Tin Printer and 
Box Maker W, No. 356, September, 1954, 
page 10. 


*Improved Offset Rotary Litho- 
graphic Printing Machine. Pritish Pat- 
tent 710,873. Ditto, Inc. Tin Printer and 
Box Maker 30, No. 356, September, 1954, 
page 10. 


A New Damping System. Modern 
Lithographer and Offset Printer 50, No. 
7, July, 1954, pages 32-33 (2 pages). A 
description of the Wagner system for 
dampening lithographic plates is given 
and a brief comparison with the Effusor 
Dampening System by W. G. Mullen is 
made. Essentially the Wagner system 
operates as follows. A fine metal screen, 
suspended in a frame, is steeped in a 
water reservoir and drops of water cling 
to the mesh. A vertical movement places 
the wetted screen in front of a row of 
jet orifices. The air jets blow the water 
from the screen to the plate in the form 
of a spray. The duration of this spray 
is timed to coincide with the rotation of 
the plate by a cam-lever system. Among 
the benefits claimed are improvement of 
quality and evenness of impression; 
brighter colors; saving of time; reduction 
of image abrasion ; and simple installation 
and operation 
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*Moistening for Offset Printing Ma- 
chines. German Patent 872,050. Max 
Ras. Tin Printer and Box Maker 30, No. 
352, May, 1954, page 12. A long recep- 
tacle is provided with a slot. Means is 
provided for projecting through the slot 
finely atomised water uniformly by means 
of an airstream on to part of an offset 
machine cylinder for moistening. A pho- 
toprint of this patent may be obtained 
from the U. S. Patent Office, Washington 
25, D. C. for sixty cents. 


Graphic Arts—General 

*Method for Determining and Mix- 
ing Colors. l/. S. Patent 2,666,716. O. 
Syreen. American Ink Maker 32, No. 4, 
April, 1954, page 47. A method of 
blending red, yellow and blue coloring 
materials to a desired color intensity and 
shade comprises determining the recip- 
rocal color intensity of the given coloring 
components of the desired color to be 
obtained and then blending the colors 
quantitatively in the ratio of their recip- 
rocal color intensities to produce the 
desired shade and hue. The reciprocal 
color intensity is determined by measuring 
the minimum critical quantity of the 
coloring material of unknown coloring 
power required to produce a coloring 
effect upon a substantially stronger color 
containing a shade-modifying quantity of 
a weaker color other than the unknown 
coloring material other than merely deep- 
ening the color thereof. The stronger 
color is selected from the group consisting 
of bright red, bright yellow and bright 
blue, and the unknown color is the color 
of this group other than the stronger 


color. 


Skin Protection. Printing Equipment 
Engineer 84, No. 5, February, 1954, page 
67; Printing Abstracts 9, No. 6, June, 
1954, page 459. Two barrier creams, 
Clerex and Hydrepel AS, have been 
developed by Hygiene Research Inc., 
New York, N. Y., and Los Angeles. 
Clerex protects the skin from organic 
solvents and solvent-borne irritants. Hyd- 
repel AS gives protection from water 
solutions and water-borne irritants, 


Gravure Offset Offers New Possi- 
bilities. KF. A. Crawford. Inland Printer 
133, No. 6, September, 1954, pages 42-43 
and 98 (3 pages). The advantages of 
gravure-offset are: first, no water is 
required to effect the ink transfer ; second, 
deep-etched plates are not used, therefore 
there are no copy restrictions and wash- 
ups are practically climinated; third, 
photographic reproductions as fine as a 
150-line screen can be reproduced ; fourth, 
on normal, run-of-the-mill printing, far 
less skill is required to operate the press. 
However, where skilled craftsmen are 
employed, the printing result approaches 
that of high quality letterpress printing. 
Fifth, the ink on the printed surface 
dries sufficienty to permit lacquering on 
the same press run. 


Air Conditioning. ©. W. Latham. 
American Printer 135, No. 3, March, 
1954, pages 36-37, 67-68 (4 pages). The 
need for air conditioning in pressroom, 
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ais £28 28S C88 ee tT 
Are You Getting Your Money’s Worth 


out of your Drying Equipment? 





TAKE THE 


H & H “DRYSPRAY QUIZ” 


and Find Out! 








. How effective should drying be? 


. Complete! H & H Dryspray abso- 


lutely eliminates offsetting, 
smudging and sticking. 





. Can drying also enh the app 
ance of finished work? 

. Yes! H & H Dryspray assures 
smooth, mirror-like finish on 
every job. 


. ts health a factor to be considered? 


. Yes! H & H Dryspray produces 
no dangerous pressroom fog pres- 
ent with liquid spray. 


. Can sheet coverage be controlled? 


. Yes! H & H Dryspray features ad- 
justable nozzles for full or par- 
tial sheet coverage. 


H &. H P R 0 D U C T % 1930 SOUTH STATE STREET 


. How much air is required for opero- 


tion? 


A. H & H Dryspray needs only 2 to 


12 Ibs. of air for either continu- 
ous or intermittent operation. 


. Are breakdowns frequent? 
. Not ot all! H & H Dryspray units 


have no moving parts... no 
hard, dried gum . . . provide long 
service. 


Q. Should any accessories be considered 


standard? 


A. On H & H Dryspray, Air Cleaner 


and Condenser are standard 
equipment. 


. Can the same equipment be used on 


more than one type of press? 


. Yes! H & H Dryspray works equal- 


ly well on letterpress, rotary or 
offset. 


If your present sys- 
tem passes this test, 
stay with it! How- 
ever, if you are miss- 
ing even one of these 
important factors, 
contact H & H imme- 
diately! H & H rates 
100% on the quiz 
— unanimous with 
users! 








Write for Details Today! 





CHICAGO 16, ILLINOIS 
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plateroom, stripping, photo, finishing de- 
partments, offices, and storage is discussed. 


How Much Does Air Conditioning 
Cost? C. W. Latham. American Printer 
135, No. 4, April, 1954, pages 34-35, 58 
and 60 (4 pages). This second installment 
covers factors influencing the cost, the 
requirements, the influence of geography 
on the cost, maintenance, and getting the 
full benefit out of air conditioning. 


Finishes for Textiles. 
Mason Hayek. American Dyestuff Re- 
porter 43, No. 12, June 7, 1954, pages 
368-71; discussion, 371; Bulletin of the 
Institute of Paper Chemistry 24, No. 12, 
August, 1954, pages 1011-1012. The 
fundamentals of static electricity on tex- 
tiles are reviewed, and the mechanisms 
of antistatic action are described. To be 
generally effective, antistatic agents must 
reduce the electrical resistance of textile 
surfaces. The manner in which this is 
accomplished by various compounds is 
discussed. 5 tables, 3 figures, and 36 
references. American Dyestuff Reporter 
is published by Howes Publishing Co., 
Inc., 44 East 23rd Street, New York 10, 
New York. 


*Antistatic 


*Xerographic Contact Copying De- 
vice. UL’. S. Patent 2,689,179. L. E. Walkup 
and H. E. Copley. Official Gazette 686, 
No. 2, September 14, 1954, page 405. 1. 
An exposure device for contact xero- 
graphic copying wherein a xerographic 
plate is held in contact with copy to be 
reproduced while being exposed to light, 
said device comprising a cabinet and a 
light source therein, a rigid transparent 
panel in a wall of the cabinet and a cover 
movable over said panel, a resilient, flex- 
ible, transparent pad positioned on the 
rigid transparent panel, and a thin, flex- 
ible, soft, transparent sheet secured to 
the cabinet and disposed to be drawn over 
the copy to be reproduced and adapted 
to receive a xerographic plate thereon, 
and a pressure plate resiliently mounted 
within the cover and positioned over the 
transparent panel to bear firmly against 
a xerographic plate when on the trans- 
parent sheet whereby the xerographic 
plate is firmly and resiliently retained in 
an exposure position. 


*Sensitive Photographic Element for 
Use in the Silk Screen Process. [’. S. 
Patent 2,685,510. E. C. Yackel. Official 
Gazette 685, No. 1, August 3, 1954, page 
174. 1. A photographic element for use 
in the silk screen process, comprising a 
cellulosic support having thereon a gel- 
atino-silver halide emulsion layer of the 
same composition as the first emulsion 
layer but containing colloidal silver dis- 
persed therein, both emulsion layers con- 
taining a dispersion of a tanning devel- 
oping agent. 


*Dermatitis from Waterless Hand 
Cleaners. G. E. Morris. AMA Archives 
of Ind. Hygiene and Occupational Medi 
cine 9, June, 1954, page 507; Telescoping 
the Technical News 14, No. 8, July 30, 
1954, page 192. Waterless hand cleaners 
have recently appeared on the market and 
are being offered to industry both in tubes 


for individual use and in dispensing units 
which can be fastened to factory walls in 
places where no water connections exist. 
These waterless hand cleaners are gradu- 
ally being used with increasing frequency 
by machinists, mechanics, painters, and 
others with dirty hands, because they 
appear to clean the skin efficiently without 
the need of washing or rinsing with 
water. Nine cases of vesicular dermatitis 
of the hands are reported from the use 
of waterless hand cleaners, the cleansing 
ability of which is based primarily on the 
use of solvents. Such solvents are of the 
naphtha series and are potent irritants and 
sensitizers; therefore, they should not be 
used as hand cleaners. Waterless hand 
cleaners which are used in industry are 
based, in large percentage, on aliphatic 
hydrocarbons, which are both irritants 
and sensitizers. They represent an expen- 
sive method of using kerosene as a skin 
cleaner. The AMA Archives of Industrial 
Hygiene and Occupational Medicine are 
published by the American Medical Asso- 
ciation, 535 North Dearborn, Chicago, 


Illinois. ky¥& 


Buys Esso Balt. Plant 

The Cullom & Ghertner Company, 
Atlanta and Nashville printing and 
lithographing firm, has purchased the 
‘sso Standard Oil Company’s Balti- 
more printing and lithograph plant, 
according to an announcement made 
Nov. 1 by Alven S. Ghertner, presi- 
dent of Cullom & Ghertner. 


stop using 


MAKESHIFTS 


for 


MAKEREADY 





TRU-CAL LITHOGRAPHERS 


MAKEREADY TISSUE 


RULES OUT 


The operation of the Esso Balti- 
more plant, in production since 1929, | tc u . s az © aR « 


already has been completely trans- 
ferred to Atlanta and Nashville. Con- 
current with the move, Esso’s nation- 
al printing requirements will imme- 
diately be serviced by Cullom & 
Ghertner from both Southern plants. 
In addition to an analyzing and print- 
ing service, the arrangement will in- 
clude a unique service called the C & 
G Plan in which Esso’s completed 
printing will be stocked and inven- 
toried on a yearly basis by Cullom & 
Ghertner. 

The sale involved the complete 
stock of all Esso presses, stocks, type | 


Included 


3 


and production facilities. 
among the equipment is an Ebco 22 
x 34” offset press. 

The appointment of two key per- 
sonnel also was announced. Roland 
Kasemeyer was named account ex- 
ecutive in charge of contract produc- 
tion and Andrew Noll was named | 
superintendent of bindery operations. | 
Each was formerly with Esso for 21 | 
and 18 years, respectively. 
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* Accurately calipered at .001”, 
.0015", and .002” 
Specifically designed for offset 
presses 
Roll widths set up in convenient 
plate dimensions — 34” to 55” 


AT LAST—in answer to lithographer's 
crying need—Schweitzer brings you 
TRU-CAL Lithographers Makeready 
Tissue in three thicknesses. Now you 
can stop guesswork in makeready, 
save valuable time. Exact justification 
is assured. And storing and handling 
is so convenient with small unit rolls 
set up in regular stock widths from 
34” to 55”. 

Ask your paper merchant for TRU- 
CAL—made by Schweitzer, largest 
producer of Makeready Tissue. Write 
us direct for samples. 


World's Largest Manufacturers of thin papers 


Mills: Elizabeth, Spotswood, and Jersey City, N. J. 
Mt. Holly Springs, Po. and Lee, Mass. 


Address inquiries to P.O. Box 35, Elizabeth, N. J. 
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HANCO STIMULATOR 


FOUNTAIN 


Dien 


“Dry as the Desert”’ 


Shortens drying time! Especially valuable 
to speed-up work-and-turn jobs. Saves 
press time! Works perfectly with all 
other fountain solutions. 
A small amount is a big help at ALL TIMES in your 
fountain to help drying it's almost a must in 
HOT, HUMID weather to speed production and pre- 
vent offset. 


MONEY-BACK TRIAL OFFER 
Order a quart or gallon today! Try it on your own presses and if 
you are not completely satisfied, return the unused portion and we 
will refund your money. 


1 Quart size 1 Gallon size 


$1.75 


Manufacturers of Fine Letterpress and Offset Printing Inks 


125 SOUTH RACINE AVENUE, CHICAGO 7, ILL. 
422 S$. THIRD ST. MINNEAPOLIS 15, MINN. 
225 N. NEW JERSEY ST. INDIANAPOLIS 4, IND. 


DISTRIBUTORS in All Principal Cities 
Write for address of Distributor nearest you 


PLUG G TYPE GEN-AIR-ATOR 


SCREW TYPE GEN-AIR-ATOR 


MAKERS SUPPLY Co. 


Supply and Equipment need! 


GENERAL PLATE 


“Super speed" on every 


22 EAST 17th STREET 
NEW YORK 3, NEW YORK 


PLATEMAKERS @ 


Moin Cffices & Plant: 
5441.55 N. KEDZIE AVE., CHICAGO 235, lit 


ROTOGRAVURE @ PHOTOENGRAVERS 





FOR LITHOGRAPHERS @ 


IN DARKROOMS—GEN-AIR- 
ATORS will keep the darkroom clean, 
end you also, by elimineting all 
splashing. Water passes through brass 
filter ond is aerated, ending all 
troublesome bubbles on negatives. 
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IN PRINTING AND STRIPPING — 
GEN-AIR-ATORS will rinse and de- 
velop pletes without splash or force- 
ful woter pressure. By removing 
nozzle (shown above) you can get a 
forceful pressure spray for opening 
up stubborn plotes. 


IN ETCHING ROOMS — GEN-AIR- 
ATORS do away with dangerous 
splashing of acids and water. The 
soft aerated cleansing action scums 
and cleans etched pletes without ex- 
cessive sheiling or scaling of half- 
tone dots. 


GEN-AIR-ATOR PRICES —— Com- 
plete units with soft rubber hose, 
overall lengths 6” to 12” $2.85 each. 
For units over 12” add Se per 
inch. GEN-AIR-ATOR Heads only 
$1.00 each. When ordering, 
specify length desired, plug G type 
or screw type. 
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Gives Management Pointers 

Far-sighted management doesn’t 
wait for possible labor problems to 
become serious before taking action, 
Paul W. Bell, personnel director of 
the Times-Mirror Co., which employs 
3000 persons, told the Master Print- 
ers Section of the Los Angeles PIA 
at its Octoder meeting in Rodger 
Young Auditorium. Every employee 
can be a goodwill booster for the 
shop in which he earns his living — 
provided, Mr. Bell said, that manage- 
ment takes the initiative toward ce- 
menting employer-employee relations 
and mutual understanding. Among 
suggestions were, 1, Operate under 
a written personnel policy that covers 
all situations which may arise in your 
shop; 2, Keep your shop in order 
regarding wages, benefits and work- 
ing conditions; 3, Make sure em- 
ployees know why additional benefits 
are given; 4, Hold brief, periodic 
meetings with employees so that each 
has a better understanding of the 
other’s problems. 


POPAI Plans Forum 

A forum on point-of-purchase ad- 
vertising is planned for the Hotel 
Roosevelt, New York, Jan. 26, the 
Point-of-Purchase Advertising Insti- 
tute announced. The forum will be 
sponsored by POPAI’s research and 
educational committee. 

The Institute also announced it has 
prepared a “Fact Report” on the 
Gillette Safety Razor Co. describing 
increased sales with a counter mer- 
chandiser. 


Upstate Firms Add Presses 
Rochester Folding Box Co., 
Rochester, N. Y., recently put in a 
Harris 50 x 72” two-color offset 
press. Baronet Lithograph Co., Inc., 
Johnstown, N. Y., added a Harris 
35 x 45” two-color offset press. 


Young & Klein Tours Hawley 

All employes of Young & Klein, 
Inc., Cincinnati, recently were guests 
of the Hilton-Hawley Co., ink manu- 
facturers in that city. The group 
toured the plant. 
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PACKAGING 


(Continued from Page 59) 





reported that his committee has pre- 
pared and sent out through the Insti- 
tute’s office a questionnaire to some 
200 folding carton plants throughout 
the country. The questionnaire was 
designed to assemble data on the 
methods currently being employed in 
the folding carton field for color 
standardization and control. 

Another speaker was William C. 
Stolk, president of American Can Co., 
New York, who outlined the progress 
made in packaging of all kinds and 
predicted tremendous expansion in 
the years to come. “Today, in Amer- 
ica alone, we use more than three 
hundred billion packages of all types 
each year, and it is estimated that 
sales of the industry total approxi- 
mately ten billion dollars,” Mr. Stolk 
said. “Packages must provide an es- 
sential service to succeed,” he em- 
phasized, and said that future prog- 
ress will be measured by how well 
the packaging materials serve. 

Frank W. Cray, Interchemical 
Corp. (IPI) was chairman of the 
printing processes sessions which 
played to a packed house of about 900 
persons. Registration at the forum 
was about 1470, the largest figure yet 
attained by the Institute. 

Officers were re-elected. They are 
F. S. Leinbach, Riegel Paper Co., 
president; R. Chester Reed, The 
Texas Co., Herbert T. Holbrook, 
Standard Packaging Corp., and E. H. 
Balkema, Colgate Palmolive Co., 
vice presidents; and Dr. Laurence V. 
Burton, executive director. The insti- 
tute’s offices are at 342 Madison Ave., 


New York 17. ** 


PHOTO-COMPOSING 


(Continued from Page 57) 








ditioning rack where plates fresh 
from the whirler will become accli- 
mated to the room humidity and 
where the ammonia in the coating 
can evaporate. There should also be 
a warm-water soaking tank where 
the unexposed coating can be soft- 
ened up before developing. 

Fig. 47 shows a plate room using 
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PERFECTION 


Distributor’s 
Salesman 












He KNOWS the answers 
because we see that he gets 







them — continually. And 





being the kind of a sales 





man he is, he makes a point 
of KEEPING informed. You 
can trust his Gummed Paper 
ALWAYS. 


PERFE 










judgment 















PERFE TION 










PAPER 
MANUFACTURERS CO. 


PHILADELPHIA 15. PENNA 
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Eliminate ALL Spotting and 
Opaquing Due fo Dust and Lint 





Mechanization of screen process printing has 
opened new fields for the progressive lithographer. 
With high speed, automatic silk screen presses 
lithographers can increase their profit potential. 
Decals, displays, posters, greeting cards, gift wrap 
on paper and board—catalog and book covers, 
fancy packaging, novelties on plastic, synthetics 
and textiles 
—are just a 
few of the 
things that 
can be 
printed with 


SIATK, master 


Cleans negatives and/or plates 


SAVES rime - Lasor- money 


Hundreds of Lithographers have become 
ease on Gen- enthusiastic users of the revolutionary 
eral equip- STATICMASTER brushes. The ionizing 
ment. agent, a strip of polonium, immediately 
neutralizes all surface static electricity. 
The soft brush bristles remove all dust, 
lint and foreign matter. And most impor- 
tant—the surface stays clean. 


Bracket for couplirg 2 STATICMASTERS $1.75 
Bracket for coupling 3 STATICMASTERS $1.95 


Order STATICMASTERS from lithographic supply bouses 


Professional = Ui ba gi11/1]) AYA | amr 


3” Size *12.50 


Why We Bet Our Life - - - 
1954 WOULD BE THE GRAPHIC ARTS 
BEST YEAR EVER!! 


MONEY — so plentiful the savings banks deposits keep 
on rising. (Note—and now the government is making money more 
plentiful.) 


UNEMPLOYMENT —= people out of work in ‘54— 
only a fraction of previous years when we had much smaller popu- 
lation—when times were considered good. And, today unemployment 


GENERAL SCREEN PROCESS PRESSES 


Five models of the General Press are available 
to take sheets from 3/2 x 342 to 38 x 52. Speeds 
range from 800 to 3000 sheets per hour depending 
on the drying method used. Shown above is a 
General Model 38 with a M&M Wicket Dryer. 
Dryer is custom built to any length to provide a 
specified drying cycle. 


CONVECTAIRE DRYER 


A new method of dry- 
ing which utilizes radi- 
ant and convected heat. 
Dryer is a self-contained 
unit which can be 
coupled to the delivery 
of any General press. 


AUTOMATIC FEEDERS 


Stream and Continuous 
Feeders are available 
for all models of Gen- 
eral presses. They 
greatly increase the 
production efficiency of 
the press. 


compensation keeps the few unemployed eating without dipping into 
their savings. Watch unemployment drop this fall (sure as shooting). 


RUSSIA—INDO CHINA—KOREA 6itvotion 


k A 


sells newspapers, but nothing untoward hos happ , and pitil 
publicity today throughout the world will (methinks) moke the 
Machiavellian machinations of the war mongers die a-borning, their 
conquests by stealth are over. 





AMERICA —= at the adolescent age where it will grow 
like lowa corn—you can see it growing—billions being spent to 
take care of more business in the next ten years than the previous 
thirty—all of which requires tremendous more printing (and most 
printing has to be FOLDED), and the BaumFolder Gold-Mine, on 
pay-for-itself terms—is yours for the asking. Which size may we ship? 


RESEARCH AND 
SUPPLY COMPANY 


572 8. DIVISION AVE. 
GRAND RAPIDS 3, MICH. 


Russell Ernest Baum, Inc., 615 Chestnut St., Phila. 


14 x 20 — 17 x 22 — 22 x 28 — 25 x 38 — 30 x 46 
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the Lanston vertical whirler, an over- 
head light on the frame and a Lan- 
ston Photo-Composer. This machine, 
also in a separate room, faces the 
door because the plate is mounted 
from the front of the machine. If 
two machines are 
should face each other. 

Space and individual plant -con- 
ditions will not often permit these 


required they 


exact layouts to be used, and some 
compromise will have to be made. 
There are at least six variations of 
each of these layouts that still retain 
the same basis. However, when con- 
sidering any layout, draw in a flow 
line of operations and travel from 
one station to the next. If this line 
crosses itself or doubles back, it is 
not a good layout. It will be noted 
in these layouts that they have an 
almost perfect flow line. The only 
crossing of the dotted lines merely 
indicates a choice of printing frame 
or photo-composer. In either of these 
layouts a simple move of a partition 
will put the printing frame in the 
same room with the photo-composer. 
It is not expected that these layouts 
will solve anyone’s problem. It is 
hoped that they will spark ideas in 
the minds of those who are faced 
with a plate room arrangement. 


Lighting is also important. The 
platemaking and _photo-composing 
rooms should be well lighted, but 
with a safe light. Banks of overhead 
fluorescent tubes may be used if 
orange filters are attached in such a 
way as to filter out white light. If 
there are windows, they may be 
painted with transparent orange oil 
paint. 

Be sure there is a place for a 
unit-type air-conditioner in the 
exposure room if the plant is not 
air-conditioned. And be sure to 
segregate the wet units if the plant 
is air-conditioned. The printing 
frame may be put either in the photo- 
composing room or left outside, 
depending upon its use and impor- 


tance. 


(This article is taken from the new book, 
“Photo Composing,” just issued by the 
Lithographic Technical Foundation 131 
East 39th St., New York 16, N. Y. This book, 
i Tharles W. Lathan 
man and lithographi 


long-time LTF staff 


onsultant, is the 
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first such work ever published on the 
subject.—Editor.) 


PRINTING WEEK 


(Continued from Page 46) 








rapidly tightening up and schedules 
are heavy in many cases. 

The greatest increase in local ac- 
tivities is being felt in the volunteered 
cooperation of an increasing number 
of trade organizations, newspapers, 
schools, etc. The number of trade 
groups holding Printing Week pro- 
grams in addition to cooperating with 
the local Craftsmen’s Club or all- 
industry meetings may double this 
year. School, public library, and re- 
tail business display window Printing 
Weeks exhibits show a marked rise. 
Special newspaper editions, supple- 
ments, etc., are increased materially 
over 1954. The 1955 Printing Week 
activity checklist now being returned 
by local committees indicates expan- 
sion of former activities and a most 
healthy expansion into new _ pro- 


grams.%&* 


METAL DECORATING 


(Continued from Page 85) 








He cited the problems of bleeding, 
smearing, embossing, haloing and 
curdling that had to be overcome 
before wet varnishing could be suc- 
cessful. He listed these four points 
which are important for a successful 
job: 

1. The print must have good form. 

2. The coater must be set so the 
roll doesn’t put pressure on the scrap- 
ing roll, causing a “squashed print.” 

3. The ink must dry at the baking 
schedule of the coating. 

4. The roller and take-off speed 
must be synchronized to assure good 
definition. 

Four viewpoints on coatings for 
the metal decorating field were given 
panel members Wednesday afternoon. 
The speakers were Milton Glaser, 
Midland Industrial Finishes Co., 
Waukegan, IIl.; Wayne Heston, Lilly 
Varnish Co., Indianapolis; Arthur C. 
Schultz, Stoner-Mudge, Inc., Pitts- 
burgh; and Charles Groff, Watson- 
Standard Co., Pittsburgh. 

Mr. Glaser was concerned with 








Stickin Around 
waite 4944, Ce elf 
WAKE UP to KLEEN-STIK! 


If your customer's sales are dozing, 
wake ‘em up to the terrific sales-build- 
ing power of KLEEN-STIK. Wide- 
awake advertisers in every line know 
how this moistureless, self-sticking 
adhesive makes eye-opening, purse- 
opening P.O.P. displays and labels. . . 
such as: 





* Lumberjack Breakfast 


ll 


«™ Lumberjack Breakfast 
| 


* Lumberjack Breakfast 


Operation LUMBERJACK 


To start America off with a full 
stomach, ARMOUR & CO. advo- 
cates a hearty ‘““Lumberjack Break- 
fast”’ in a nationwide promotion, 
featuring tasty Armour Sausage. 
High on the list of successful selling 
aids was this big, bright truck sign, 
silk screened in glistening reflective 
beading. Stock used was KLEEN- 
STIK FLEX-STIK ‘'B’'—the 
extra-flexible rubber-saturated out- 
door stock that sticks tight in spite 
of weather, moisture, grease, or 
scuffing. This “‘shining’’ example 
was conceived by RUSS BROWN 


and CHARLEY SCHLINGER of 
Armour’s ad department, 





DR. PEPPER CO., of Dallas, is 
spreading the word to “Wake Up 
Your Taste’—by means of this 
snappy die-cut bottle-cap replica. 
Ad Manager A. H. CAPERTON spec- 
ified KLEEN-STIK for this piece, 
so that it would be sure to be posted 
on thousands of walls, windows, 
counters, doors. ..and other promi- 
nent spots in Dr. Pepper outlets. 
Dealers and salesmen simply p-e-e-l 
and press, and presto—there’s 
another “‘peppery”’ sales message! 
Fine printing job ‘‘tastefully’’ 
handled by LLOYD SAUNDERS of 
MALFORD WEINERT CO. 


Stay awake—and stay ahead in 
sales—by recommending KLEEN- 
STIK for super sellin’ window 
streamers, shelf stripe, back-bar 
signs, bumper strips .. . and lots 
more! Be sure to write for your 
big K-S “Idea Kit,” filled with 
samples and selling tips—it's yours 
for the asking. 


KLEEN-STIK PRODUCTS, INC. 
225 North Michigan Avenue ¢ Chicago 1, lil. 
Pioneers in Pressure Sensitives to the Trade 
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FRESH GUM 


SOLUTION 14° 
Stays fresh! idea! 


for developing pre-sensitized 
Photo-Offset Plates 


GORDON BARTELS CO 


Rockroarp, Itt 


In the West-It's 
Cal-Ink 


FOR GRAPHIC ARTS SUPPLIES 





It makes a world of difference 
Sales offices and complete stocks in: 
San Francisco, Los Angeles, Phoenix, 
Seattle, Portland, Salt Lake City, 


Honolulu. 


The California Ink Company, Inc. 


Operating cost of the Simco ‘Midget'’—the 
safest and most effective means of static elimi- 
nation—is less than 1/10c per day! The initial 
expenditure, therefore, is essentially the only 
cost...and Simco prices are lower for the 
average installation. Write for free information. 


DEEP-ETCH 
COATING 


Flows Without Streaks 
Best for fine or grainiess plates 


GORDON BARTELS CO. 
Rocxrorp, Itt. 


ETCH-GUM 


Combines two operations 
Sefe! No chromates 
Ask your dealer 


GORDON BARTELS CO. 
Rocxrorp, It. 


_ CAMBRIDGE 
PAPER HYGROSCOPE 


LITHOGRAPHIC TECHNICAL FOUNDATION MODEL 


| Enables the Pressman to turn out a product of the 
| highest quality with the least spoilage. 


& 





PAPER HYGROSCOPE 
(LITHO. TECH. FDN’S MODEL) 
Lone rm >+ RELATE 
oe a £8 2.2 “Wey 
re % 4g 
% FOR OPTIMUM REGISTER 
POINTER SHOULD INDICATE 
5-8% ABOVE ROOM HUMIDITY 


CAMBRIDGE INSTRUMENT CO., INC. 
OSSINING, N.Y. 


& 


a 
7? 
° 
ve 














SCALE SHOWN FULL SIZE 





| This new Paper Hygroscope indicates the difference, in 
| terms of relative humidity, between the pressroom air and 
| the paper stock. Developed by CAMBRIDGE in collabora- 
| tion with the Lithographic Technical Foundation, this in- 
| strument is accurate, quick-acting, rugged . . . so simple 
| to use, that it will be used! 





| The Cambridge Moisture Indicator, also available, has the 
additional feature of indicating the actual relative humid- 
ity of the room atmosphere or that of the paper. 


Send for Bulletin M 353 
CAMBRIDGE INSTRUMENT CO., INC. 


3789 Grand Central Terminal, New York 17, N. Y. 


PIONEER MANUFACTURERS OF PRECISION INSTRUMENTS 


the SIMCO compan 


920 Master St., Philadelphia 22, Pa. 
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epoxy coatings. He said the four 
classes of epoxy materials are heat 
convertible, for can and drum lin- 
ings; epoxy ester, which is finding 
its way in metal decorating, because 
of dry heat, pasteurization and process 
resistance, and because of the low 
taste factor; catalytically cured; and 
stabilizing materials. 

The epoxy ester type has the addi- 
tional advantages of excellent flow, 
opacity and color retention. Present 
uses of epoxy ester coatings in the 
trade include beer and soft drink 
cans, baby food containers, screw 
cap enamels and home canning lids, 
according to Mr. Glaser. 

Mr. Heston discussed the choice 
of coating materials for metal deco- 
rators. He emphasized that the par- 
ticular job to be done determines 
the coating that should be selected 
from the growing list available, as 
well as the equipment available to 
apply this coating. He mentioned 
vinyl, chlorinated and silicon resins 
among the materials available and 
said that a good coating can assure 
sharper, clearer, cleaner and brighter 
decorating. 

Vinyls, which have reached their 
“legal maturity,” were described by 
Mr. Schultz, who said their advan- 
tages have made them popular in 
the food and beverage industry. 
Although their mar and scratch re- 
sistance is relatively poor, Mr. 
Schultz said, the vinyls have made 
inroads in the toy and _ general 
decorating field. 

He elaborated on the class known 
as thermo-setting vinyls, which, he 
said, have unlimited range of appli- 


cation and are good for sizing and 
for showing pilot samples fast. 

Mr. Groff focused his attention on 
organic coatings, discussing particu- 
larly the problem of adhesion, which, 
he said, is affected to some extent by 
the plate surface. He also mentioned 
the heat stability of cross-linked vinyl 
sizes and the excellent adhesion 
shown by epoxy resins. 

Michael H. Bruno, Lithographic 
Technical Foundation, Chicago, con- 
cluded the program with a talk en- 
titled “What’s New With L.T.F.” 

Mr. Bruno outlined briefly the 
background of the organization and 
the job being done by the 21-man 
research staff. He said L.T.F. was 
the first group to give information 
on albumen and deep etch plates, 
and has issued technical reports on 
coatings, sensitivity, graining, bi- 
metallic plates, lacquers, elimination 
of stripping on the press and many 
L.T.F. instruments 
Bruno 


other subjects. 
mentioned by Mr. 
the modified micrometer for measur- 
ing blanket thickness, the bench inko- 
meter and the contact printing light. 


include 


Looking toward the future, the 
speaker indicated that research is 
underway on color reproduction 
methods, diazo sensitizers, a_pick- 
tester and quality control. On the 
last topic, Mr. Bruno said it is now 
easier to determine the factors which 
influence quality because of the ex- 
cellent instruments available to re- 
search workers. 

As reported here last month, Rob- 
ert L. Singley, Closure Lithographing 
Corp., Chicago, was elected president, 


succeeding Donaldson Brown, of 





our story 
is simple... 


Quality Covers providing 
the utmost in printability 
and strength. 













AP a 
foardsmal 


Donaldson Art Sign Co., Covington, 
Ky. James L. Burns, American Can 
Co., New York, was elected vice 
president of the association, and 
Harold Lee, J. L. Clark Mfg. Co., 
Rockford, Ill, is secretary. Mr. 
Singley served in the secretary's post 
for several years. 

Directors are Earl E. Gray, Cas- 
pers Tin Plate Co., Chicago; William 
Kerlin, Tinplate Lithographing Co., 
Brooklyn; Winslow H. Parker, 
Parker Metal Decorating Co., Balti- 
more; Neal Rader, The Texas Co., 
Port Arthur, Tex.; George A. Frank, 
Sheet Metal Coating & Litho Co., 
Baltimore; E. R. Byers, R. M. Hol- 
lingshead Corp., Camden; Harold 
Jensen, Heekin Can Co., Cincinnati; 
and Mr. Brown, the retiring presi- 
dent. 

A highlight of the program was 
the presentation of plaques to past 
presidents of the NMDA. Four of 
these men were present, as follows: 
Raymond I. Dawson, Metal Litho 
Corp., Brooklyn; Mr. Gray, Mr. 
Parker and Mr. Kerlin. Absent was 
Steve Lipinsky of Brooklyn Metal 
Decorating, Inc., Brooklyn. Mr. Rader 
made the presentations on behalf of 
the association. 

Social highlights were the cocktail 
party sponsored by Wagner Litho 
Machinery Div., the annual banquet 
of the association, and a luncheon 
and fashion show for the ladies, 
sponsored by R. Hoe & Co. 

The time and place of the 1955 
convention were not decided upon, 
but decision will be made soon, a 
spokesman said. Registration this 
year was 238, including ladies.k* 





THE UNITED MFG. CORP. 
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Converters of Cloth and Paper * 


Reading, Pa. 











In HALFTONE 
and MEZZOGRAPH 
SCREENS 


---Yet Costs are Unusually Low! 


Users of International Screens find them of a quality 
and precision sharpness comparable to the finest 
screens ever produced. They find in them a greater 
durability and higher resistance to scratching. Yet 
the same expenditure required for only a few screens 
of other types has permitted the purchase and use 
of International Sereens which will meet the full 
range of a plant’s requirements. 
in complete 


these sereens 
and includes information on 
Write fer it teday. 


MOORE LABORATORIES 


70 West Montcalm Street Detroit 1, Mich. 


INTERNATIONAL SCREENS 


MAKERS OF THE 


FINEST QUALITY COLOR PLATES 
FOR 


ie, OFFSET 
LITHOGRAPHY 


— 


than 
ZINOLITH? 


yes sir it's ~ 


e A superior plate at no extra cost 

e Harder surface assures a finer grain, longer 
press runs 

e Higher tensile strength reduces stretch, im- 
proves r 

e Uniform alloy eliminates hard and soft spots 

e Surface finish of Zinolith retained 


MATTHIESSEN & HEGELER ZINC COMPANY 
| Main Office & Works — La Salle, lilineis 


Controlled alloying in an Electric Induction Furnace assures @ perfect etch 


THE 


DTEVENSON 
PHOTO COLOR SEPARATION CO 


PIKE TRE 





GRUMBACHER 


SPEEDO PAQUE 
FOR NEGATIVES 


e Ne “feather-edges” 
@ No pinholes © No streaks 


Never tacky...even in humid weather. 


ONE STROKE COVERING... 
FAST DRYING...OPAQUE 
-- FOR FINE mag worK 


Opaques night to the Edge 
Write for Prices & Free Sample 


M. GRUMBACHER— 


477 W. 33rd St., N. Y. 1, N.Y. 














Ww=D.WILSON 


PRINTING INK COMPANY LTD. 
& 


LITHOGRAPHY 


LETTERPRESS 


Est. 1865 


5-38 46TH AVE., LONG ISLAND CITY, N. Y. 
TEL.: STILLWELL 4-8432 
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Classified 


ADVERTISING 


All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum, except 
those of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. One 
Column ads in a ruled box, $7.50 per column inch. 


Address replies to Classified Advertisements with Box 
Number, care of Modern Lithography, 175 Fifth Ave., 
New York 10, WN. Y. 


Help Wanted: 
A-1 PRESSMAN: For operation of 


Harris two-color presses. Must be cap- 
able handling finest four-color process 
work. Good opportunity in first-class 
city in Southwest. Fine working condi- 
tions. Permanent job. Give complete 
details of your experience, previous con- 
nections, earning, and references. Reply 
will be held in strict confidence. Address 
Box 566, c/o Modern Lithography. 


METAL DECORATORS: We _ need 
two energetic, ambitious young men—a 
single-color Hoe pressman and a general 
foreman—for small, modern jobbing plant 
handling an interesting variety of first 
quality closure, can, and toy work. New 
plant less than a mile from finest beach 
in Los Angeles area. In reply give per- 
sonal history, details of previous experi- 
ence, earnings, and references. Replies 
held in strictest confidence. Address Box 
567, c/o Modern Lithography. 


EXPERIENCED 2-COLOR PRESS- 
MAN: For operation of smaller sized 
Harris 2-color presses in medium sized 
eastern city. Permanent job with grow- 
ing concern. Address Box 568, c/o Mod- 
ern Lithography 


PLATEMAKER, STRIPPER AND 
CAMERAMAN: For quality two and 
three color work. Ideal working condi- 
tions in modern, air conditioned depart- 
ment. Steady work with overtime. Lo- 
cated in Ohio. Address Box 569, c/o 


Vodern Lithography. 


LITHOGRAPH PLANT SUPERIN- 
TENDENT: Must be capable of taking 
full charge of Los Angeles plant special- 
izing in advertising printing and litho- 
graphy including finest quality color 
process work, Four one color presses up 
to 36 x 48, complete camera, stripping, 
plate-making, bindery and -Jetterpress fa 
cilities all under one roof. Excellent sales 
force. Must be able to handle and super- 
vise shop production and quality control, 
estimating and purchasing. In first letter 
state qualifications, background, refer- 
ences, salary expected, and availability. 
Future assured for proper party. Address 
30x 578, c/o Modern Lithography 
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Situations Wanted: 


ENGINEERS: Consultants on printing, 
designers of rotogravure, flexographic 
and gravure offset presses for industrial 
applications. If your printing is not up to 
standard, costs too high or you have a 
special problem, consult us, our services 
are available on a yearly or project basis, 
E. A. Crawford Co., Box 216, Edgewood 
Station, Providence, R. I. 


EXECUTIVE SECRETARY: 11 years 
lithography ; knowledge bookkeeping, ad- 
ministrative detail, stenography, own cor- 


MEN WANTED — POSITIONS OPEN 


Asst. Production Manager —Ofiset- Letterpress 
Typography, Bindery Age 30-40 ber YT 10,000 
Superintendent — Offset Pressroom NIGHT 
1 &2col. Harris Age 40- an 
A8sT , yee- 10,000 
Fereman — Offset premeah une 
4 color Ew ENG. $9,100 
Foreman — Offset mee” 
1 & 2 col. SOUTHEAST $8,000 
Fereman — Litho Suton. cy 
Plate W ENG. $7,000-7,500 
Foreman — Trade Bindery 
MIDW EST $7,000-86,000 
WEST COAST $6,500 


se’ MIDWEST $7,000 
Sales Manager — Printing & 

Litho. MIDWEST 8. 500 
Sales > ol — Envelopes EAST alas 000 -9,000 
ink Tee EAST or WEST $7,500 

GRAPHIC. ‘ARTS EMFLOYMENT SERVICE 
Helen M. Winters, Mor. 
Dept. M-11, 307 E. 4th Street 
Cincinnati 2, Ohio 
List Your Confidential Application With Us 











the RELIABLE Supplier 
to the Lithographer 


for SERVICE call BRyant 9:8480 
EASTERN GRAPHIC ARTS SUPPLY CO. 


254 W. 31st STREET 2 N.Y. C 








MUST MOVE 
Harris 42x58 2-color Model LSK—1942 
Harris 35x45 2-color Model LST—1949 
Harris 35x45 1-color Model LSS—1950 
Harris 22x34 1-color Model LTN—1947 
Webendorfer 22x29— 1950 

LITHOGRAPHIC EQUIPMENT CORP. 
CAttY cones 


500 Fifth Ave BRyant 9-1133 














respondence, statistical typing; mature; 
$70-75 ; Metropolitan New York, Address 
Box 570, c/o Modern rita 


YOU NG CAME RAM. AN Presently 
employed. Desires permanent position 
with progressive lithographic plant. Will 
relocate. Address Box 571, c/o Modern 
Lithography. 

LITHO SUPERINTENDENT OR 
OFFSET FOREMAN: 30 years experi- 
ence, the past 10 years in a supervisory 
and administrative capacity, capable of 
engineering jobs from creative art to fin- 
ished product. Thorough knowledge of 
plate-making and multi-color presses, in- 
cluding web fed perfector, inks, paper, 
process color, labels, calendars, posters, 
brochures, packaging, etc. Have excellent 
background and references. Address Box 
572, c/o Modern Lithography. 


PLATEMAKING AND 
CAMERA: Presently employed. Desires 
location in Florida. Thoroughly experi- 
enced in Offset including Eastman Color 
Masking from Transparencies. Capable 
of setting up new plate and camera depart- 
ment. Also experience on Offset presses. 
ALA affiliation. Write for detailed qualifi- 
cations. Address Box 573, c/o Modern 
Lithography. 

PRINTING INK CHEMIST: BS,, 
Ch.E., age 43, 9% years experience in the 
formulation and manufacture of all types 
of letterpress, offset, moisture-set, and 
flexographic inks. Desires job as ink 
room supervisor for printing house. For- 
eign experience, speaks Spanish. Salary 
U. S.—$7800, Foreign—open. Address 
Box 574, c/o Modern Lithography. 


FOREMAN, 


ARTIST: Desires opportunity in western 
plant to use thorough knowledge of de- 
partment procedure. Experienced with 
masking methods, dot etching and retouch 
processes for various types of quality 
work, Capable of establishing top color 
department in your plant. Address Box 
575, c/o Modern Lithography. 





EQUIPMENT FOR SALE 

i—31” dia. 133 Line Levi baad 

i—Heubner Line Image Rever 

i—Vertical Whirler, Monotyoe 8191, max. plate 
49, x 68 

i—Herizontal Whirter, Directoplate Corp. 2219, 
max. plate 49%, x 68 

i—Vacuum Printing Frame, Reliable Type LVF, 
max. plate 30% « 36% 

i—Vacuum Printing Frame, Monotype 23029 GVF, 
max. plate 51 x 70 with pump 

i—Rutherford 29266, Offset Color Proof Press. 
Type |, bed and piate size 26 x 20. 1 hp AC 


Motor 
2—Camera Are Lamps, MacBeth 271016 and 1017, 
OC or AC current type BFA, single phase A 
Auto Transformer Type AEG 
i—2 post Sheridan 2795 Embossing Press, 14 x 18 
sectrreaey heated head, automatic sliding bed, 
ro me 
i—2 post Sheridan hand operated Sabentag Press, 
22 © 25% head for ag? heating 
CONTACT: G. Smith 
24 Nn Goodman St. 
Rochester 7, NW. Y¥ 








HERBERT P. PASCHEL 
Graphic Arts Consultant 


in-plant Training 
Color Correction 
Systems 
118 East 28th St—New York 16, N. Y. 
MUrray Hill 6-5566 


Methods Analysis 
Trouble-Shooting 
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When your 
Problem 


EMPLOYMENT 


It is our function to bring together 
the right man and the right job. We 
can guide you whether you are look- 
ing for a key man for your organi- 
zation, or whether you are a qualified 
man looking for a position. Confiden- 
tial, nationwide employment service 
for key personnel. 


Write for a copy of our booklet, “If 
You Are Job-Hunting, Should You 
Use an Employment Agency?” 
POSITIONS FILLED — POSITIONS SECURED 
Confidential Inquiries Solicited 
GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Manager 


Dept. MD-11, 307 E. 4th St. 
Cincinnati, Ohio 





CRISP-VELVET- GRAIN 


35 years experience graining plates that 
please both platemaker and pressman 


All sizes ZINC and 
ALUMINUM PLATES 


Ungrained - Grained - Regrained 


WILLY’S 


Plate Graining Corp. 


34-12 10th Street 
Leng Island City 6, N. Y. 
Phone RA 8-1526 


Member, Lithographic Plate Grainers Association, Inc. 


‘aks,  LITHO-AID 


cS NON-SOURING 
GUM ARABIC 
SOLUTION 


Howard Flint Ink Co. 


Printing a nd Lithog raphic ( Gh 
C CO 


ATLANTA « CHICAGO « CLEVELAND « DENVER + DETROIT * HOUSTON 


INDIANAPOLIS «+ LOS ANGELES «+ MINNEAPOLIS + NEW ORLEANS «+ TULSA 





“OK"ie Developing Ink 
“OK"ie Negative Opaque 
Cameras, Lenses, Screens, 


Arc Lamps, Printing Frames, 
Whirlers and Sundries 


Write today for prices and full information 


E. T. Sullebarger Co. 


900 S. WABASH AVE. 110 FULTON ST. 
CHICAGO (5) NEW YORE (7) 




















DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER 


333 West Van Buren St., Chicago 7, Ill. 
WEbster 7540 
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Situations Wanted: 


SUPERINTENDENT: Metal Decora- 
ting—desires to make change. Excellent 
background with twenty years of practical 
experience, troubleshooting. Capable of 
assuming technical direction in all phases 
of metal lithographing, crowns, closures, 
cans, decoware, etc. Applicant has a good 
basic knowledge in business administra- 
tion. Address Box 583, c/o Modern 
Lithography. 

OFFSET COLOR PHOTOGRA- 
PHER: Experienced contact and magenta 
masking. Can take charge of department. 
Experienced on Lanston overhead, Con- 
solidated and Robertson cameras, with 
glass, magenta, or neutral. Contact 
screens. Address Box 577, c/o Modern 
Lithography 

WANTED: A progressive Lithographer 
who is looking for a technical specialist 
to assume responsibility for plant im- 
provement in methods, standards and con- 
trol, with emphasis on color. Box 581, 
Modern Lithography. 

TECHNICAL SPECIALIST: With in- 
ternational reputation and experience 
available after December 1954. Will con- 
sider technical representative and trouble- 
shooter for supplier, or technical director 
of progressive plant. Box 582, Modern 
Lithography 

OFFSET CAMERAMAN: Thoroughly 
experienced in all departments, seeking 
steady employment with modern progres- 
sive firm which can offer chance of 
advancement. Will take charge of com- 
plete plant or any department and will 
go anywhere, Address Box 579, c/o Mod- 
ern Lithography 


MAN EX)PERIENCED: As department 
and shop foreman and is a capable cam- 
eraman, stripper and platemaker seeks 
new connection. Will consider any loca- 
tion for good opportunity. Address Box 
580, c/o Modern Lithography 


For Sale: 


3uy Surplus printing presses equipment 
supplies from U. S. Government. Send 
$1.00 for Government Surplus Bulletin to 
Surplus Bulletin, Box 213B, East Hart- 
ford 8, Conn. 

FOR SALE: Webendofer 2 unit per- 
fector. 35” width 2234” cutoff. Equipped 
with folder. Complete motor equipment. 
Approximately 6 years old. Address Box 
576, c/o Modern Lithography. 


FOR SALE: 24” Robertson Galley Cam- 
era, 24” Directoplate Vacuum Back, 33” 
Zeiss lens, 4 arc lights; New Whirlers, 
Vacuum Frames, Stripping Tables. Oscar 
J. Tanello, Apex Printing Machinery 


Company, Inc., 210 Elizabeth Street, New 
York, N. Y. 
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Miscellaneous 

BETTER COLOR CORRECTION: At 
less cost. Photographically color corrected 
continuous tone prints on air map paper 
enable you to produce process color plates 
without specialized color skills. A proven 
service to the Graphic Arts Trade since 
1935. Write for particulars. KROLL 
COLOR SERVICE, 1350 Pierce Avenue, 
Saint Louis 10, Missouri. 


Book on Calligraphy 

“The Universal Penman” by George 
Bickham, 9x1334”, 212 plates, un- 
abridged. Dover Publications, Inc., 920 
Broadway, New York 10, N. Y. $8.50. 

The original 212 plates were 
engraved by George Bickham and 
were published during his lifetime 
(1684 to 1758), a period when the 
script letter was developed to its 
most beautiful form. The original 
works were published in parts of 
portfolios, and only a few complete 
copies survived. The present book 
brings all of these together in one 





LEGAL NOTICE 


Statement of ownership, management, cir 
culation, ete., required by the Act of Congress 
of August 24, 1912, as amended by the Acts 
of March 3, 1933, and July 2, 1946 (Title 39, 
United States Code, Section 233). 

Of Modern Lithography, published monthly 
at New York, N. Y., for October 1, 1954. 

1. That the names and addresses of the pub 
lisher, and editor: Publisher, Industry Publi- 
cations, Inc., 176 Fifth Ave., New York City 
Editor, Robert P. Long, 175 Fifth Ave., N.¥.C 
Managing Editor, Hamilton Carson, 175 Fifth 
Ave., N, Y. C. 

2. The owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and 
addresses of stockholders owning or holding 
1 per cent or more of total amount of stock. 
{f not owned by a corporation, the names and 
addresses of the individual owners must, be 
given. If owned by a partnership or other 
unincorporated firm, its name and address, as 
well as that of each individual member, must 
be given.) Industry Publications, Inc., 175 
Fifth Ave., New York 10, N. Y.: Wayne E. 
Dorland, 175 Fifth Ave., New York 10, N. Y 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding 
1 per cent or more of total amount of bonds, 
mortgages, or other securities are. (If there 
are none, so state). None. 

4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder ap 
pears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting; also the statements in 
the two paragraphs show the affiant's full 
knowledge and belief as to the circumstances 
and conditions under which stockholders and 
security holders who do not appear upon the 
books of the company as trustee, hold stock 
and securities in a capacity other than that 
of a bona fide owner 

5. The average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
scribers during the 12 months preceding the 
date shown above was: (This information is 
required from daily, weekly, semi-weekly, and 
triweekly newspapers only.) 

Signed—-Robert P. Long, Editor 

Sworn to and subscribed before me this 24th 
day of August, 1954 

(Seal) 

(My commission expires March 30, 1955.) 


Judith Simmons 








volume, reproduced by offset lithog- 
raphy. 

Many of the compositions of Mr. 
Bickham are included, in addition 
to exhibitions of the works of some 
20 other leading masters of his time. 
Mr. Bickham was an outstanding 
engraver in London. 

To the student of calligraphy the 
book offers a wealth of material for 
study. To art directors and lithogra- 
phers, it offers a fine collection of 
decorative borders and flourishes that 
may be reproduced without permis- 
sion or royalty payment. 


Adds Photo Composer, Expands 

Offset Platemaking Service, Inc., 
Chicago, early in October installed 
a new Lanston photocomposing ma- 
chine taking a 69-inch plate, this 
being the second photocomposer now 
in use, according to Willis B. Perry, 
president. Recently, he said, the firm 
leased an entire additional floor in 
the building at 538 S. Dearborn St. 
where they are located. 


* 
Pa. Companies Add Equipment 


Rudisill & Co., Lancaster, Pa., re- 
cently put in a Harris 22 x 34” two- 


color offset press. Other recent 
Harris-Seybold installations in that 
state include: Meadville Tribune 


Printing Co., Meadville, a 21 x 28”; 
Howard Biddle Printing Co., Phila- 
delphia, a 17 x 22”; E. J. Spangler 
Co., Philadelphia, a two-color en- 
velope press, and a single-color four- 
roller envelope press; Herbick & 
Held Printing Co., Pittsburgh, a 
35 x 45” two-color offset press, and 
a Seybold 64” cutter; C. A. Reed 
Co., Williamsport, a 35 x 45” two- 
color offset press; and Pitt Photo 
Litho Co., Pittsburgh, a 44” cutter. 


S.W. Firms Add Presses 


Campbell Lithograph, Dallas, re- 
cently put in two Harris 17 x 22” 
offset presses. Southwest Printing 
Co., Dallas, added a Harris 22 x 34” 
two-color offset press; and Whole- 
sale Printing Co., same city, installed 
a Harris 35 x 45” single-color. 

Bowman Printing Co., Oklahoma 
City, put in a Harris 17 x 22”. 
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HILL RUBBER CO., inc. 
OI bhar jos Pinting 


THE GREATEST NAME IN RUBBER 
2728 Elston Ave. © Chicago 47, Illinois 


731 Commonwealth Ave. e Massillon, Ohio 
3510 Gannett St. e Houston 25, Texas 


UNVULCANIZED GUMS 
ENGRAVERS’ RUBBER 

PLATE BLOCKING (cured & uncured) 
CEMENTS (for all purposes) 
FABRICS (for all printing) 

BOX-DIE MOUNTING MATERIAL 
SPONGE RUBBER Molded and Sheet 
COMPLETE CHICAGO STOCK (under 


temperature control) 
Samples & Prices on Request 
“SERVICE IS OUR BUSINESS” 











NEG-O0-ETCH 
AN AID FOR 
PHOTO OFFSET STRIPPERS 


No need to scratch film emulsion for fit in order to lay tints. Merely 
remove unwanted work with NEG-O-ETCH, right on the flat. Then 
opaque back to exactly where you want. No more wasting time, 
sending negatives back to camera. Remove work from negatives or 
positives this simple way. A one time use will save you more than 


its price. 


PRICE $2.00 a 4 oz. bottle 


LITH-0-GRAPH PRODUCTS CO. 


520 Fifth Ave., New York 36, N. Y. 








PROMPT SERVICE 
HALFTONE NEGA TIVES & POSITIVES, 
DEEP ETCH PRESS PLATES 








# N. WATER STREET 
MILWAUKEE 2, W/5. 


YOU'RE ALWAYS RIGHT 


when you SPECIFY... 


Higa 


Be sure of a good impression! Get 
LitH-RITE plates for uniform sur- 
face quality and temper . . . freedom 
from sub-surface imperfections...no 
“flaking off’’ on the press. They’re 
better because they’re super-ground. 


The American Zinc Products 


A Division of BALL BROTHERS CO., Inc. 
GREENCASTLE, INDIANA 


99 Park Ave., New York - 3428 W. 48th Place, Chicago 


COOKE PROCESS LENSES 


Available 


through All 
Leading 


Grainers 


NOW AVAILABLE AT 


SPECIAL PRICES 


FULLY GUARANTEED-FACTORY COATED 


Famous COOKE Series V 





$119.99 
$139.99 
$179.99 


* 11 inch F/8 in barrel with Iris 
*® 13 inch F/8 in barrel with Iris 
*® 16% inch F/10 in barrel with Iris 








Complete Lens Lab. Facilities 


BURKE & JAMES, INC: 5: wer» < 


Eliminate Roller Stripping 


Easy to use — will not harm roll- 
ers. Removes glaze. improves print- 
ing of solids. Color work becomes 
vivid and brighter. 
Order from your Jobber 
Write for samples 


J.C. PAUL & CO. esr. 1887 


8140 N. RIDGEWAY AVE. * SKOKIE, ILL 
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Bonnell Joins Vulcan 

Vulcan Rubber Products, _Inc., 
subsidiary of Reeves Brothers, Inc., 
New York, has appointed H. L. Bon- 
nell as sales representative for offset 
printing blankets. Mr. Bonnell’s terri- 
tory will include the middle Atlantic 
area primarily for metal decorating 
accounts and paper lithography firms. 
Mr. Bonnell also will serve as techni- 
cal adviser on lithography problems. 

Prior to joining Vulcan, Mr. Bon- 
nell was associated with U. S. Rubber 
Co. He has been identified with the 
Graphic Arts industry for 20 years 
specializing in the sales and develop- 
ment of blankets and rollers. 

° 

Seventh of Ohio Books 

The seventh in a series of books 
on inland waterways, “The Ohio 
River Atlas,” was published in mid- 
October by Young & Klein, Inc., of 
Cincinnati. The book features a col- 
lection of the best known maps of 
the river from 1713 to this year, 
together with related historical and 
informative data. The book is litho- 
graphed on 80-pound Strathmore text 
paper, with covers of 10-point Cham- 
pion refold enamel stock. Benjamin 
F. Klein of the firm was the editor. 

* 

School Paper Goes Offset 

Central Catholic high school, Port- 
land, Oregon, recently adopted a cold- 
type offset method of printing “The 
Rampant,” the school publication. 
The paper is lithographed by Dun- 
ham Printing Co. Fr. Edward Zen- 
ner, faculty advisor, was not satisfied 
with issues printed by letterpress with 
plastic plates. Twelve hundred copies 


are printed on newsprint for general 
distribution, and an additional thou- 
sand copies are printed on enameled 
book which is bound into the year- 
book at the close of the school year. 

By installing a Justowriter ma- 
chine students now can type their 
own copy. Headings are prepared by 
Multi-Line composition. Both head- 
ings aad body type are reduced 25%. 
Installation costs of the machines 
were about $6,000. 

Reproductions of photos are of high 
quality on both newsprint and enam- 
eled book stock. The first publication 
was well received by the student 
body. An IBM machine with italic 
gothic will be installed for captions 
in the near future. Production cost 
to the school has been reduced under 
the new process. Cost of stripping 
and making the offset plates was less 
than $40.00 for four pages, which is 
less than cost of having cuts made for 
one issue. 

Dunham Printing Co. is the first 
Portland printing firm to produce a 
school publication under this system, 
and expects other schools to use the 
cold-type due to high cost of letter- 
press printing. 


Assn. Offers Sales Contracts 
Sample agreements, or contracts 
of employment between companies 
and their salesmen, are being offered 
members of the Los Angeles PIA. 
The sample covers job assignment, 
account protection, customer lists, 
commission and pay arrangements, 
definition of net billing, samples, 
other 


reports, exclusive time and 


points. 





Thade Euants | 








Advertising Essentials Show, Hotel Biltmore, New 
York, Nov. 15-17. 

Printing Industry of America, annual convention, Nov. 
15-18, Statler Hotel, Detroit. 


Printing Week, January 16-22, 1955. Everywhere. 


National Assn. of Litho Clubs, annual. convention, May 
6 and 7, Schroeder Hotel, Milwaukee. 

Technical Assn. of the Graphic Arts, annual meeting, 
Boston, May 9-11, 1955, Somerset Hotel. 

Research & Engineering Council of the Graphic Arts 
industry, annual meeting, Parker House, Boston, 
May 11-13. 

Lithographers National Assn., annual convention, June 
20-23, Lake Placid Club, Lake Placid, N. Y. 

International Assn. of Printing House Craftsmen, an- 
nual convention, August 7-10, Netherland Plaza 
Hotel, Cincinnati. 

National Assn. of Photo-Lithographers, annual con- 
vention and exhibits. September 21-24, Statler 
Hotel, Cleveland. 





Lithe Schools 


CANADA—Ryerson Institute of Technology, School 
of Graphic Arts, 50 Gould St., Toronto, Ont., 











CHICAGO—Chi Lithographic Institute, Glessner 
House, 1800'S Prairie Ave., Chicago 16, It. 


a “Siena Mechanics Institute, Cincinnati. 


LOS ANGELES—Los Angeles Trade Technical Junior 
College, 1646 S. Olive St., Los Angeles 15, Calif. 


MINNEAPOLIS—Dunwoody Industrial Institute, 818 
Wayzata Bivd., Minneapolis 3, Minn. 


NASHVILLE—Southern ‘School of Printing, 1514 
South St., Nashville, Tenn. 

NEW YORK—New York Trade School, Lithogra 
Department, 312 East 67 St., New York, WN. Y. 
OKLAHOMA—Okiahoma A & M_ Technical School, 
Graphic Arts Dept., Okmulgee, Okla. 
ROCHESTER—Rochester institute of Technology. 
Dept. Publishing & Printing, 65 Piymouth Ave., 

South Rochester 8, N. Y. 
PHILADELPHIA—Murrell Dobbins Vocational School, 
22nd and Lehigh, Philadelphia, Pa. 


OTTSSURSS—-Suan Institute of Technology, 

Dept. of Printing Administration, Pittsburgh. 

SAN FRANCISCO—City College of Sen Francisco, 
Ocean and Phelan Aves., Graphic Arts Department. 


ST. LOUIS—David Ranken, Jr. School of Mechanical 
Trades, 4431 Finney St., St. Louis 8, Me. 


WEST VIRGINIA—W. Va. Inititute of Technology. 
Montgomery, W. Va. 


WEBENDORFERS 


WANTE 


Customers Waiting 
BEST OFFERS 


CHARLES A. FRENCH & CO. 
WEBENDORFE 


oeess SERVICE 


230 W.18 St. e CHelsea 3-5148 @ New York 
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FOR EVERLASTING SATISFACTION—INSTALL A McADAMS FEEDER 
—FAMOUS FOR SPEED AND DEPENDABLE, AUTOMATIC ACTION 


McAdams famous feeders have maintained a well known reputation for 
many years for absolute register at high speed and remarkable auto- 
matic action that results in great economy in labor cost and maximum 
volume in production. 
There is a McAdoms feeder for every purpose exactly built to fit any 
new or used model of ruling, perforating, collating, varnishing or gluing 
machines or other machines. Write us and specify your requirement. 

4 DIFFERENT Feeders operate by push button and have remote varia- 

onanonantee ble control or only remote control as desired. 

a WRITE FOR BULLETIN “FEEDERS” M-1 

A-Standard size 

feeder 
B-Feeder for ; JOHN McADAMS & SONS, INC 

Perforators ‘ 


C-Heavy duty feeder NS on . he . 
D-Small sheet feeder 20-22 KNIGHT STREET * NORWALK, CONN., U.S.A 
ESTABLISHED 1842 
































Equipment for the * VACUUM 
. PRINTING 
Graphic Arts FRAMES 
*& VACUUM 
PRINTING 
MACHINES 
* PLATE 
WHIRLERS 
METAL OR 
wooo 
CAMERAS 


SYINVWILVId — 


Designed To Serve You Better Compare With 
WESEL 


WRITE TODAY FOR 
Before You Buy 


LITERATURE AND PRICES 





. JEFFERSON ST., CHICAGO 6 











Efficiency Proved - ey 
A Film D R Y I he o 


Scribing Tool ad 
rnd WEB-OFFSET 


designed for 


Ruling Negatives GRAVURE e LETTERPRESS 
Litho Ruled Forms - QUICKER - EASIER - BETTER Over 25 Years Dryer Experience 


® Perfect uniformity of rules—ne film spoilage. 


*® 6 cutting heads in set: 4 fer single rules from hairline te 
l-peint rules; 2 cutting heads fer double rules. 
A postcard will bring descriptive literature 
ca e 


Ceribe hy Re 168 N. Michigan Ave., Chicago (1), Ill. 

















WEB Your specinicaTions fam STOP ATK 


THE ORIG 


22%” x 36” HIGH SPEED 
PUBLICATION PRESSES 
NOW IN PRODUCTION NTS IN THE NA 


PLA TION 
$3.00 per can $30.00 per doz. 


GRAPHIC ARTS STATIKUL cccvecano 13, ono 
MACHINERY, INC. STATIKIL—A DIVISION OF THE J. E. DOYLE CO. 


37 South 3rd Avenue °* 
Established 1914 


MOunt Vernon 7.8700 
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Sndex 


to ADVERTISERS 


Aljen Associates 
Alum-O-Lith, Ine. 
American Graded Sand Co 


American Type Founders, 
. 13-15, 24, 25, 53, 54 


American Zine Products Co...........+.+. 124 
Analytical Measurements, 
Anchor Chemical Co 


Ansco 


Babcock Sales Co 

Baker Reproduction Co 
Bartels, Gordon 

Baum, Inc., Russell Ernest 
Bingham’s Son Mfg. Co., Sam’! 
Books and Other Aids 
Bridgeport Engravers Supply Co 
Brown & McEwan, 

W. A. Brown Mfg. Co 
Buckbee-Mears Co. 

Burke & James, 


California Ink Co 

Cambridge Instrument Co 

Cantine Co., Martin 

Central Compounding Co 

Champion Paper Co 

Champlain Co., 

Chemeo Photoproducts 

Chieago Litho Plate Graining Co 
Crescent Ink & Color Co...........44:. 
Cramer, G., Dry Plate Co 


Curtis Paper Co 


Dexter Folder 
Direct Reproduction Corp 
Doyle, J. E., Statikil Div 


dePont de Nemours & Co., 
Eastman Kodak Co 


Falulah Paper Co 
Fitchburg Paper Co 
Flint Ink Co., Howard. . 
Fox River Paper Co.. 
Fraser Paper, 


French, Charles A. 


Gaetjens, Berger 

Gegenheimer Co., 

General Plate Makers Supply Co 
General Research & Supply Co 
Gevaert Co. of America Ine 
Gedfrey Roller Co 

Geerz American Optical Co., C. 


Geedyear Tire & Rubber Co 
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Graphic Arts Corp. of Ohiec.. 

Graphic Arts Employment 

Graphic Arts Machinery 

Graphic Supply Co... . 1... eee eee eecene 
M. Grumbacher, 


Gummed Preducts Co 


Hamilton & Son, W. 

Hammermill Paper Co... ... 6.666666 eee 
Handschy Co., A. 

H. & H. Products Co 

Harris-Seybold Co. 

Hill Rubber Co., 

Hoe & Co., 

Hunt Co., Philip 


Ideal Roller & Manufacturing Co........ 27 
IMimois Zime Co... . ces ceeeeeeeeneees Oct. 
Interchemical Corp., Printing Ink Div.... Oct. 
International Press Cleaner & Mfg. Co.... Oct. 
International Paper Co 


Intertype Corp. 


Jahn & Ollier Engraving Co 


Jomac Products 


Kimberly-Clark Corp. 
Kleen-stik Products, Ine 
Korn, Henry 


Emon Soap Caeesccccvocescnvcscveses 


Lawrence Graphic Supply Co...........- 
Lawson Co., E. P 

Leedal Stainless Steel Products, Inc... .. 
Lithe Chemical & Supply Co............ 55 


Lithographic Plate Graining Co. of 
America 


Lith-o-Graph Products 
Lochman, Philip, 


Mallinckrodt Chemical Works 

Mathiessen & Hegeler Zine Co............ 120 
McAdams & Sons, John 

Mead Corp., The 

Michle Printing Press & Mfg. Co......... 
Miller Printing Machinery Co......ese08 
Minnesota Mining & Manufacturing Co.. 


Moore Laboratories 


National Asen. of Photo-Lithographers.... 58 


National Carbon Co., Div. of Union 
Cesbide @& Carbom Cesc. cccccsvccece 98 


National Steel & Copper Plate Co....... Oct. 
Nekoosea Edwards Paper Co pave 11 
Neenah Paper Co 72 
Norman Willets Graphic Supply Ceo....... 104 


(The advertisers’ Index has been carefully checked but 


no responsibility can be assumed for errors or omissions.) 
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Northwest Paper Co 


Nuclear Products Co 


Offen & Co., B 
Onford Paper Co... .cicscccsesesccvese 
Onalid 


Paper Manufacturers Co... . 6.6666 ee eee 115 


Paul & Co., J. 


Photo Litho Plate Graining Co., The.... Oct. 


Premier Graining Co..... 26.6660 e eee Oct. 


Pressmen’s Ink Handbook 


Printing Machinery Co... 


Rapid Roller Co...... 

Reliance Electric & Engineering Co...... 
Repro Graphic Machines, Ine 

Roberts & Porter, Ine, 

Rogers Co., The Harry H 

Roll-O-Graphie Corp. 


Schlanger, 

Schmidt, H., 

Schultz, H. 

Schweitzer & Co., Peter J 

Seranton Plastic Laminating Co......... Oct, 

Seriber Specialties 

Senefelder Co, 

Siebold, J. H., & G. B., 

Simeo Co., T 

Sinclair & Valentine Co......... cocoses Oct, 

Strathmore Paper Co... ..6.66665 esceoe Oat, 

Stevenson Photo Color Separation Co., The 120 
17 

et. 


Strong Electric Corp 

Se. Restle Paper Cesc cccccccccccecocee 
Sullebarger Co., BE. Bo... 6c ccc eee ee eeee 122 
Sun Supply Div., Sun Chemical Corp..... Oct. 


N. Teitelbaum Sons 

Tickle Engineering Works, Ine., Arthur... 86 
Toledo Lithegrain & Plate Ce.......... Oct. 
Turner Printing Machinery, Inc 


Uniform Graining Corp 


United Mig. Corp 


Vulean Rubber Products, Ine., a subsidiary 
of Reeves Brothers, Ine. o° 


Wagner Lithe Machinery Div 

Warren Co,, §, 

Wesel Mig. 

Western Litho Plate & Supply Ce. 

Weston Ceo., Byron 

Whale Safety Paper Co.......5666eceee Oct. 
Willy's Plate Graining Corp ° 

Wilson Printing Ink Ce., Lid., W. D...... 120 
Winsor & Newton, «++ Oct. 


Vous Beem Goie sic 005 0008600662608 Oct. 


Zarwell & Becker 124 





and Sunday breakfast and lunch. 
Come to think of it though, there was 
no mention of free beer. 


Taking a tip es those ubiquitous 
“ale = de used car salesmen with the pictur- 
n esque names, Frederic M. Panne- 
baker, of Denver, has billed himself 
the “Laughing Lithographer,” and 
issued a brochure to that effect. 
Seems he’s so happy because his work 
" Ppoeage lithographers got off Oct. 2, and the cost was $7 per has won numerous graphic arts prizes 
easy, floodwise, following the member. And for the seven bucks through the years. The gimmick, of 
seven-inch rainfall in that area Oct. _ here’s what they got: sleeping accom- _ course, is that Freddy would be glad 
10, which made nationwide head- modations (including linens), boats, to stop laughing long enough to 
lines. A spot check of firms in the Saturday breakfast, lunch and dinner _ handle your job. 








city’s far southside section which was 
most affected by the deluge, failed 
to turn up anything more sensational 
than a few flooded basements and 
some slight damage to paper stocks 
stored in some of them. Due to 
Chicago's inadequate sewer system 
for handling storm water runoff, 
flooded basements are a common 
occurrence throughout the city. 

Of more serious import, however, 
was the curtailment of the city’s 
electric power generating capacity 
when flood waters inundated two 
Commonwealth Edison Co. generat- 
ing plants, reducing power produc- 
tion there to zero. To conserve power 
available from other sources, thou- 
sands of Chicago industries were re- 
quested to cut electrical consumption 
to 25 percent of normal use during 
the week following the Sunday flood. 

One large lithographing plant re- 
ported that they had to close down 
about 50 percent of their operations 
and lay off the idled men. Other litho 
plants were similarly affected in pro- 
portion to their size. 


»* 


Hunting for deer is a good way to 
relax after hunting for litho orders 1dvertising is the best and quickest way to correct this situation. For 


a it's a tough uphill pull for your salesmen to get in and get an 


order when the buyer never heard of you or your products. Regular 


day after day. That's the advice of 
Th D ls ‘el os Ol example, if it be in the field of Lithography where you want your sales 

1omas aizie anc ring son, 
partners of the O’Dal Lithographers, men to sell faster, sel] better, sell more, try regular advertising in 
Los Angeles. They sent us a photo 


showing them proudly standing in 


front of two handsome bucks. MODERN LITHOGRAPHY 


_ 
175 FIFTH AVE. NEW YORK 10, N. Y. 


Who says the cost of living has 
gone up? Dallas, Tex., hasn’t heard 
about inflation, apparently. The Dal- 
las Litho Club sponsored a big fishing 
trip for all interested “fishographers” 


Member, Audit Bureau of Circulations 
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Zena 

Catskill 
Velvetone 
Softone 

Esopus Tints 
Esopus Postcard 


OFFSET-LITHO 


Hi-Arts Litho C.1S, 


Offset C.2S, 
Book and Cover 


Lithogloss C.1S. 
Catskill Litho C.1S, 
Catskill Offset C.2S. 
Esopus Postcard C.2S. 


photo by Edw, C. Wilson, APSA 


ou’re going to look your absolute best when a fine-screen halftone 
of your picture is printed—either letterpress or offset—on one of the 
beautiful precision coated papers that come from the Cantine Mill— 


where there’s 65 years of uninterrupted coating experience! 


COATED PAPERS 


THE MAR TIN CANTINE COMPAN Y Specialists in Coated Papers Since 1888 
SAUGERTIES, N. Y¥. Branches: NEW YORK and CHICAGO (Un Los Angeles and San Francisco: Wylie & Davis) 











Testing of Harris Chemicals continues long after 
shipment. Here you see samples of “‘batches”’ 
made long ago—marked by date of manufacture 
and batch number. They are used for routine 
checks on proper aging characteristics, and as a 
valuable “reference” for our quality control 
engineers. This surveillance system applies to all 
Harris Chemicals. 


Harris-Seybold Company, Chemical Division 

5308 Blanche Avenue, Cleveland 27, Ohio 

Information on Harris Hidensity and 
Higravity 

Your free booklet, lons and Images 


Please send me: 


Nome 
Compony 
Address 
City 





Harris lab men make a routine test 
on deep etch coating 6 months old 


Harris Deep Etch Coatings are guaran- 
teed to perform properly for at least six 
months after manufacture. As a con- 
tinuing check on this performance, we 
keep samples of each batch produced, 
and make a test plate every 30 days. 

This may seem overly cautious, con- 
sidering Harris’ strict standardization of 
raw materials and rigid controls on each 
step of manufacture. But light-sensitive 
coatings are tricky. Any platemaker can 
tell you of the odd things that can happen 
as coatings grow older. The slightest 
trace of an impurity, for instance, can 
hasten the formation of a sludge or 
precipitate and ruin a coating that is 
still comparatively fresh. 

There is almost never any difficulty 


with Harris coatings during the guaran- 
teed shelf-life period. These regular 
30-day platemaking tests are simply 
periodic performance checks—to make 
sure the platemaker is enjoying trouble- 
free results. 

To meet your varying deep etch re- 
quirements, Harris makes two types of 
deep etch coating—Hidensity and Hi- 
gravity. For your top-grade work, 
Hidensity gives extreme high-fidelity 
reproduction on fine grained plates. For 
good normal deep etch work, Higravity 
gives you minimum light spread on 
coarser grained plates. How about look- 
ing into Harris coatings for your deep 
etch work? Send the coupon for further 
information. 





